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LINOTYPE TRADE GOTHIC 


A new Gothic series—an American form of sans serif — 
has been completed with the cutting, by Linotype, of 
Trade Gothic with Bold from 6- to 14-point, including 
odd sizes. 

With the Extra Condensed (Nos. 17 and 19) and the 
Condensed (Nos. 18 and 20) versions, the new cuttings 
provide this versatile face in a wide range of widths and 
weights from 6- to 36-point. For economy, light and bold 
weights are combined on the same matrix. 

In design, Linotype’s Trade Gothic may be described 
as the plainer American form of sans serif, in contrast to 
the European and more stylized form as represented by 
Linotype Spartan in its various weights. 

Trade Gothic offers new opportunities for welcome 
variation from more rigid sans serif forms, and provides 
a means to combine typographic excellence with space 
economy. It is a sophisticated face and should be very 
useful for quality advertisements, catalogs, and drug 
and style promotions as well as packaging and labels. 

For a 20-page booklet on the Extra Condensed and 
Condensed Trade Gothics, and specimen showings of 
the new cuttings, just write us on your letterhead. 





CURARINE SODIUM 


For abdominal surgery. Intra- 





PDD ISIS 


venous injection of 3-5 cc. 
Law Of Curarine Sodium effects 
full operative and postop- 
erative relaxation of lower 
abdominal muscles. Quiet 
postoperative comfort will 
be an immediate result in 
all nervous cases. Abdomi- 
nal distention is entirely 
eliminated by the correct 
use of Curarine Sodium. 











| Curarine Sodium causes no 
untoward side effects, and 
there are no contraindica- 
tions to its constant use. 





Specimens below are 12-point. 


Trade Gothic Extra Condensed (No. 17) 


LINOTYPE faces are standard thro 123 


Trade Gothic Condensed (No. 18) 


LINOTYPE faces are standard t 123 


Trade Gothic 


LINOTYPE faces are st 123 


Trade Gothic Bold Extra Condensed (No. 19) 


LINOTYPE faces are standard thro 123 


Trade Gothic Bold Condensed (No. 20) 


LINOTYPE faces are standard t 123 


Trade Gothic Bold 


LINOTYPE faces are st 123 


( + LINOTYPE - ) 


























cobin | LABORATORIES INC. 





LA PALATE 


Dine in the open air garden and 
enjoy the quaint cool charm of our old-world 
setting... here is offered, in quiet good taste, 
the best in French cooking with which is served 


the choicest foreign wines and liquors. 


LA PALATE Just east of Park Avenue 





Set in Linotype Trade Gothics and Times Roman 


A Note the reading 
quality of 
6 pt. 17 with 19— 
a demonstration 
of small size text 
and weight-contrast. 
Display sizes: 10 and 
14 pt. No. 19 


<< 

This informal stuffer 
combines Trade Gothic 
light and bold, 

and incorporates the 
Bold Condensed 

for display. 


Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, New York 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 


L@QtaderRS #H 


TH R.OU GH 


RES EAR C A 





For fast service 

on your favorite film, 
take the dependable 
Roberts & Porter route! 


The Roberts & Porter branch near you marks 
the shortest distance to a complete stock of 
film! Just name the film...name the time... 
and the famous Roberts & Porter service 
assures on-schedule delivery. 


And remember this! You get the same fast, 
dependable service on photographic chemi- 
cals and supplies when you order from 
Roberts & Porter—send us your order today! 





S & PORTER 


INCORPORATED 
General Offices: 555 West Adams Street, Chicago 





NEW YORK DETROIT CINCINNATI LOS ANGELES SAN FRANCISCO 
622-626 Greenwich 1025 Brush St. 229 E. 6th St. 344 N. Vermont Ave. 1185 Howard St. 
BOSTON BALTIMORE KANSAS CITY CLEVELAND PHILADELPHIA 
88 Broad St. 5 South Gay St. 1434 Wyandotte St. 1825 East 18th St. 1205 Hamilton St. 
aria All orders shipped from the R & P branch nearest you 
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HITS ALL NEW | GLIVE WITT BEAUTY AND VERRATEITY 
| LESTER BROTHER'S NEW CASINO GROUP 
WITH Liv NG BReAt,INO FOAM RUBBER 


AND ALL AT LOW,LOW PRICES 











2 ‘piece 
Sectional 
Sofa 


$259 


RO INCH SOFA 


$199°° 


fog $279 









Aa. ia 
Ga 


LESTER BROTHERS GUARANTEES COMPLETE SATISFACTION OR YOUR MONEY BACK 














FOTOSETTER way... Conventional way . 
22 pieces of paper 236 pieces of metal 


Which 1s better and less costly ? 


Fotosetter composition is superior in quality and more economical 
particularly for complex ad makeup. It’s both easier and quicker 
to use Fotosetter composition on photographic paper 

and drawing board techniques than to fuss and fiddle with 

rules, slugs, foundry type, cuts and spacing material. This is 
especially true when it comes to making up boxes, angled copy, 
run arounds, mortises and white space. 


LFOvOseTTi nd 








White space is free in photocomposition. Makeup is done 
over the layout. Blocks of text, display lines and illustrations 
are merely fingered into place and held there 

by a waxed backing. 


~- If you are looking for ways to save time, cut ad 
production costs and achieve better quality, 

then install a Fotosetter photographic line composing 
machine. Its value is being proved every day in 
many newspaper and commercial plants. 


360 Furman Street, Brooklyn 1, New York 


Chicago, San Francisco, Los Angeles, New Orleans, Boston 
In Canada: Toronto Type Foundry Co. Ltd., Toronto, Montreal, 
Winnipeg, Vancouver, Halifax 


Fotosetter is a registered trademark © Fotosetter Baskerville 


Exhibits and Photographs courtesy St. Petersburg Times 
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COVER 


Like father, like son, is the story of the 
new president of Lithographers National 
Association, pictured at right on _ this 
month’s cover. He’s Carn N. Reed, of Niag- 
ara Lithograph Co., who was elected at 
the Chicago convention last month. His 
father, Horace Reed, served as LNA presi- 
dent from 1918 to 1920. Carl R. Schmidt, 
of Schmidt Lithograph Co., the outgoing 
president, congratulates Mr. Reed. 
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Editor 
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any paper problems today? 


Your Nekog 





NEKOOSA PAPERS: 





BOND e LEDGER 
OFFSET e OPAQUE e MASTER-LUCENT e and companion ARDOR Papers 








ant has the answers! 


The way printers and their 
Nekoosa paper merchants work 
together is a wonderful example 
of real American teamwork! 
Printers have paper problems. 
When they do, their Nekoosa 
paper merchant is Johnny-on- 
the-spot with the answers. 


How about you? Any ques- 
tions? Types of paper . . . sizes 
...weights...colors... finishes. 
Are they in stock? Ask your 
Nekoosa paper merchant. He 
wants to be of service in 
every way he can! 


DUPLICATOR e MIMEO e MANIFOLD 
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You'll do a better job of high-speed offset printing — at lower cost — with 
VeELvA-ToneE blankets by Goodyear. Designed and built to the world’s highest 
standard of quality, they save you time and money from start to finish of 
your run, because they: 


1 Minimize make-ready-—are easier to put on the press with minimum 
patching—cut make-ready to the bone because exact gauge is rigidly main- 


R ES U LTS tained throughout. 


f : 2 Eliminate break-in—once reeled in, their full flexibility, uniform gauge 
0 USI ng and low stretch combine to give you an immediate start on the run. 

, b d : d 3 Cut cleanup time—use of premium-grade materials including famed 
) JO 2 esigne oil-resistant synthetic ruabber—CHEMIGUM—plus a unique surface texture are 


features that speed cleanup. 


VE LVA -To NE 4 Permit precision printing—sharpest impressions with perfect register 
ff t bl k t — fast comeback — protection from shimmy and fabric ghost — and super 
0 oe an e S resistance to smashing assure excellent reproduction with no low spots. 
For the full story on VELVA-ToneE Offset Blankets contact your distributor 
or write Goodyear, Printers Supplies Sales Dept., New Bedford, Mass. 


PRINTERS SUPPLIES 


GOODZYEAR 


THE GREATEST NAME IN RUBBER 


Chemigum, Velva-Tone—T.M.’s The Goodyear Tire & Rubber Company, Akron, Ohio 
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_ When a quantity job is desired and economy re- 

_.quired, MANIFEST BOND satisfies the strictest 
demands ... for it provides the same “feel” and 
appearance as more expensive sheets. 


The moisture content of MANIFEST BOND is 
controlled electronically during the paper-making 
process...assuring that every sheet has just the 
| right amount of moisture. This in turn reduces static 
electricity ... making for smoother performance in 
all printing processes. 


MANIFEST BOND'S greater bulk — exceptional 





in an economy sheet — not only reduces make-ready 
time, but results in smoother impressions... produc- 
ing a better-looking job throughout the run. 


Surface-sized for better “erasability,” MANIFEST 
BOND comes in six striking colors and a new, 
brighter, whiter white. 


Find out for yourself why MANIFEST BOND is 
the economy leader...and how it can lead your 
business to greater savings. Ask your Eastern Cor- 
poration Merchant for a free sample packet today. 


wherever economy counts 








| first in business 


_ Manifest Bond is 1st choice 


in economy 








bonds 






MANIFEST BOND 


MANIFEST DUPLICATOR 


mal Manifest Bond == 





FINE PAPERS 


MANIFEST LEDGER 


PRODUCTS OF EASTERN CORPORATION, BANGOR, MAINE » MANUFACTURERS OF QUALITY PAPER AND PUL? 





MILLS AT BANGOR AND LINCOLN, MAINE « SALES OFFICES: NEW YORK, BOSTON, PHILADELPHIA, CHICAGO AND ATLANTA 
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Precision formulated for uniformity to 


PUT MORE QUALITY 


in your reproductions 


ANSCO GRAPHIC FILMS 


Reprolith Film. Blue sensitive, for high contrast positives 
by contact printing from line and halftone negatives. May 
also be used in the camera. 

Reprolith Thin Base. Blue sensitive, for making deep-etch 
positives and for dot etching. Perfect for lateral reversals, 
overlays and strip-ins. 

Reprolith Ortho. High contrast, high ortho sensitivity. For 
line and halftone copying of black-and-white and color 
originals. 

Reprolith Ortho Thin Base. High ortho sensitivity, high 
contrast. Excellent for halftone positives, overlays, strip- 
ins, lateral reversals. 

Reprolith Ortho Vinyl Base. Extreme dimensional stabil- 
ity. For map making, line separations, photo templates and 
wherever accurate size-holding is important. 

Reprolith Ortho Type B. High speed, high contrast. For 
negative and positive halftones and line work from black- 
and-white or colored originals. 

Reprolith Panchromatic. Full pan sensitivity, high speed, 
high contrast. For direct halftone or line separations from 
colored originals. 

Reprolith Ortho Type B, Thin Base. High contrast and 
speed. Ideal for overlays, strip-ins and for printing through 
lateral reversals. 


ANSCO GRAPHIC CHEMICALS 


Reprodol Developer. A prepared formula for producing 
maximum density and contrast. For line and halftone nega- 
tives, contact positives for dot etching and for fine-line 
negatives when processed without agitation. A convenient 
dry powder. 

Stay-Flat Solution. Adhesive preparation in liquid form. 
Supports film evenly and securely on glass. Clear and 
matte-type solutions available. 

Stripping Film Cement. Inexpensive, quick-drying. Cre- 
ates a firm bond between strip film membrane and the 
mounting medium. 





TO FILL YOUR MOST EXACTING REQUIREMENTS 





There’s an Ansco Graphic Arts 
Material for practically every 
photo-mechanical need. The 
higher your quality standards, 
the more your shop will benefit 
from Ansco Films and Chemi- 
cals. For Ansco products are 


precision formulated for uni- 
formity—to make it easy for 
you to standardize production. 
ANSCO, Binghamton, New 
York. A Division of General 
Aniline & Film Corporation. 
“From Research to Reality”. 


Ans CO...graphically the finest since 1842 
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Now! Double Coated 
Offset at no extra cost! 


CONSOLIDATED ENAMEL OFFSET PAPERS ARE NOW 
DOUBLE COATED ON THE PAPERMAKING MACHINE 


High Yes, the entire line of Consolidated Enamel Offset Papers— 


PRODUCTOLITH, CONSOLITH GLOSS and CONSOLITH OPAQUE—now 


stah ( offers all the performance advantages of double coating without 
t i a cent of added cost. 


This has been made possible because Consolidated, the com- 
pany that pioneered modern on-the-machine enamel papers, now 
offers offset papers double coated on both sides in a single high- 
speed operation on the papermaking machine. 

FREE TRIAL SHEETS! You’re invited to test these remarkable 
new offset values for yourself. Just ask your Consolidated mer- 
chant for free trial sheets. Compare performance, cost and results. 
You'll agree, double coating makes Consolidated 
Offsets an even greater value 
today than ever before! 






























ENAMEL PRINTING PAPERS 
production gloss *« modern gloss « flash gloss 
productolith « consolith gloss * consolith opaque 
Consolidated Water Power & Paper Co. « Sales Offices: 135 So. LaSalle Street Chicago 3, lilinois 
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« HERE'S WHERE 


“You PROVE 


ALUMINUM PLATES 
COATED WITH 


GIVE YOU LONGER RUNS! 






The counter on your press is where you can prove the value of 
LITH-KEM-KO COPPER BASE for Aluminum. It has been designed to 
give long runs — 450,000 impressions from a single plate are not un- 
common. LITH-KEM-KO COPPER BASE can be processed with practi- 
cally the same techniques as an ordinary deep-etch plate by using 
normal positives. Corrections are easy to make and the plates can be 
regrained and reused. 


Litho Chemical & Supply Co. will gladly send an experienced demon- 
strator to your plant to show you the advantages of this process. 


Write for complete technical details or a demonstration. 


PRICES 


LITH-KEM-KO COPPER BASE 
for ALUMINUM......No. 5010 


I oh cxinsicecovasacnsen $6.50 
i, I aiossn cave snc cies, $6.25 


a a aenenernee $6.00 LITHO CHEMICAL |, 


PPLY CO.. Inc.» Sree 
5 ee PLACE —_ 


L ve 
There’s a new LITH-KEM-KO Catalog LyNBROOK.L: aro 
ready for you. Write for a copy. 





MODERN LITHOGRAPHY, June, 1956 ll 





ot Pe: 


* 
= 
: 


Dresses by Young Modes 




















ACCENT 
UN 
UNIFORMITY. 


When all the qualities that go into a paper 
are the same from package to package and from 
order to order, we call it uniformity. And this is 
extremely important, for no matter how good the 
qualities of a paper may be, they must be uniform 
if the printer hopes to have control as it 
goes through the press and bindery. 
Uniformity, from package to package, order 
to order, is just one of the many outstanding 
characteristics in Kimberly-Clark’s complete, modern 
line of coated papers. It’s your assurance that 
ream after ream of Kimberly-Clark paper has the same 
careful balance of whiteness, dimensional stability, 
opacity and strength—the properties that are so 
important to maximum printability and runability. 
If you’re a modern, progressive printer, it- will 
pay you to look to Kimberly-Clark Printing Papers. 
We're as close to you as your nearest distributor! 


for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel ¢ Shorewood Coated Offset 
Fontana Dull Coated Offset. 


for Modern Letterpress... Hifect Enamel ¢ Crandon 
Enamel ¢ Trufect Coated Book ¢ Multifect Coated Book. 


Kimberly Clark 


COATED PRINTING PAPERS DIC) 





Kimberly - Clark Corporation * Neenah, Wisconsin 





BETTER APPEARANCE PLUS 


PERFECI PRESS PERFORMANCE 


INSTA-LITH BLACK and COLORS 
«Set Quick °¢DryHard = ~°- Satin Gloss 


Howard Flint Ink Co. 
Gravure Letterpress -Lithegraphte -Plerxographte 


ATLANTA «+ CHICAGO «+ CLEVELAND + DENVER - DETROIT - HOUSTON 
INDIANAPOLIS * LOS ANGELES » MINNEAPOLIS « NEW ORLEANS « NEW YORK « TULSA 
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the NEW Dexter 2’ 
Collator 



















@ FOR HANDLING SHORT, MEDIUM OR LARGE RUNS 
@ MODERATELY PRICED, FAST AND RELIABLE 


@ FIELD TESTED AND PROVEN FOR OVER A YEAR 


Increase your production—eliminate the high cost 
of hand gathering. 


The New Dexter Collator is another one of the 
many new products that have been added to the 
Dexter Line of machines for the Graphic Arts 
and its allied industries. 


This reasonably priced Collator is available in 
many combinations from 8 pockets up to 24 
pockets. Sizes range from 4”x6” minimum to 
12”x 1914” maximum. Will handle single sheets 
and signatures up to 64 pages. Rated geared speed 
is 3900 sets per hour. 


Pockets can be continuously loaded from either y) > 4 T E kK + '@) aD) t R C @) M r A N Y 


side — a unique feature. Calipers are provided for 
detecting misses or doubles. The flat belt con- General Sales Office , 


veyor is standard equipment. 330 West 42nd Street New York 36, N. Y. 
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interchemical Research... the “Extra Ingredient” in IC‘ Metal Decorating Products 


4 
: 


What makes a superior phenolic lacquer? It’s the 
“extra ingredient’’ of research that taclors each lac- 
quer to do a specific job best. Some IC Phenolic 
Lacquers are formulated to add a plus in resistance to 
chemicals, generally. Others to provide a plus in 
resistance to sulphide staining. Some bake out to a 
rich golden color that almost shouts “‘protection’’. 
Others develop little or no color—can even be used 
as pale finishing varnishes. 


Some IC Phenolic Lacquers are carefully formulated 
to avoid imparting odor or flavor to the contents; 
to be free from volatile by-products which might 
condense on wickets and oven walls; to reach opti- 
mum balance between film flexibility and resistance 
to chemicals and food acids. 















With over half-a-century of experience, the Inter- 
chemical research and technical service organization 
is ready to tackle your specific metal decorating 
problem. Call your Interchemica] Metal Decorating 
Specialist today, or write for the IC Metal Decorating 
Products bulletins. 


Interchemical 


CORPORATION 


Metal Decorating Sales and Service 
Headquarters: 67 West 44th St., New York 36, N.Y. 


hands at the newest in metal decorating 


; 
18@ 
, , . 


¢ ; Chicago, Cincinnati, Cleveland, Detroit, Los Angeles, Mexico City, New York, Newark, Philadelphia, San Francisco, St. Louis 


In Canada, IC products are sold by Aulcraft Paints, Ltd., Toronto, Ont., under its trademarks *IC is a trademark of Interchemical Corporation 











ducts 








t. Louis), 


rporation 








“OVER A 
HALF CENTURY” 
OF SERVICE 


MEMBER: Lithographic Technical Foun- 
dation — National Association of Photo 
Lithographers — National Association of 
Printing-Ink a National ie 4 


Ink R - 
ploying Fn Association. 
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your 
REPUTATION 


is at 
stake 
on 


every job.. 





USE SIEBOLD “SLIP ON” DAMPER COVERS! Make-shift or almost- 
good-enough quality damper covers are not only tough for corrections 
and maintenance—but certainly reflect on the ability of the printer. It's 
not necessary to gamble on efficient, long lasting, precision Molleton 
covers! 


Siebold’s more than half century of service to the offset field is your 
assurance of the finest Molleton covers for any press use. They feature: 


Specially fabricated, long wearing Molleton cloth. 

Precision machine stitched for strength and firmness. 

Exclusive Siebold finish processed to minimize lint and shedding. 
Exactly sized, for perfect even fit. 

Easy to put on—by hand or machine. 


You can’t get any cover anywhere with closer to-100% assurance that 
it’s going to give you better printing performance and quality. Specify 
Siebold—and be sure of the results! 





J.H. &G. B. 








EVERYTHING FOR THE LITHOGRAPHER 


———— OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
150 VARICK STREET, NEW YORK 13, N. Y. 
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BEST BET 
FOR OFFSET! 


Utilizing the latest advances in 

synthetic chemistry, S&V laboratories have 

produced an outstanding, new offset ink —— DYNASET! The product 
of specialized experience in the development of consistently 


dependable inks, it assures peak press performance every time! 


Years ahead in concept — DYNASET prints cleanly with maximum surface retention. 
It is unusually effective for highlight and halftone reproduction . . . 


will no? set up on the rollers or change consistency during the run. 


Fast-drying DYNASET is available in a full range of colors as well as 
a variety of blacks. For a high-strength, press ready ink, check the 
advantages of DYNASET today. Your best bet . . . is DYNASET! 


Sinclair and Valentine Co. 


Main Office & Factory, 611 West 129th St., N. Y. 27, N. Y. 


Over 35 Branches Provide Service From Coast To Coast 
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the exciting new COME T 


Realistically designed for your needs today — 
skillfully conceived for your expansion plans. . . 
as you add the features you will need tomorrow. 


AVAILABLE IN BOTH 24” AND 31” MODELS. 


Never before has a modern precision camera of this caliber been available with so 
many optional features, enabling you to purchase the camera with only the features 
that you feel are necessary at the time — with the knowledge that at any time in the 
future, other features can be added to your Comet. For further information and prices 
write for the name of your nearest dealer. 





















the camera that 
will never grow old.. ‘) J 








specifications 





REAR CASE 24” CAMERA 31” CAMERA 
IN SSG thaneGh as e0unabseasnsss Close grain cast grey iron 
ER Ee Se 7" 74" 

*Height with Screen Raising Mechanism ad 108” 
ES ere errr 41" 49” 
Width with both doors open......... 981," 1214,” 
RTT rere 49" 49" 
ee eee 20 x 24” 26 x 32” 

*Vacuum Film Holder Capacity....... in9” Ax” 

to to 
20 x 24” 26 x 32” 
Maximum Screen Sizes— 
Glass Rectangular ............... 25x 25” 334, x 334," 
ENE. oS osinvessssuese 24" 34” 
Ribs Cae a basses 0d ys $s 20 x 24” 26 x 32” 

*Plate Holder Capacity.............. 4e5" 4x 5” 

to to 
24 x 24” 26 x 32" 
Fitted with three-point system 

BELLOWS 

DETERS LS cou0 ba bass bbssedueeere's One conical One conical and 
section one square 
section 

Maximum Extension .............4- 60” Fad 
Minimum Extension ................ 201," 201,” 

DARKROOM WALL 

Camera Frame Size................ 34 x 58” 42 x 64” 

Recommended Wall Opening........ 13” from floor | 1012” from floor 
FRONT CASE 

ERs bec rénces sk 6seceees Close grain cast grey iron 
OS eee 62" 62" 

LCL cchaeksiansiunseenes 26" 26” 

Ee eee 49" 49" 
Lensboard Movement .............. 2," each direction from center, 


electrically controlled from darkroom 
Manual Cable Drive 
bees eo Both Gallery and Darkroom with 
positive gallery lock 


EAA ass oa shes saaea since es Solenoid operated 
Glass Screen Compensating Mechanism Manually operated 
COPYBOARD 
a ae Cast Aluminum frame, close grain 
grey cast iron carriage base 
eS 30 x 40” | 34 x 44” 
PC ccvinctsbesgukessvssuss snes Horizontal Horizontal 
Copyboard Movement ............. Manual Cable Drive 
Copyboard Movement Controls...... Both Darkroom and Gallery with 
positive gallery lock 
ESR GGSS Sh ekusb anaes seen dene Wood, spring loaded 
*Transparency Opening ............. 20 x 24” | 25. x 33," 
| ee 18 x 22” 24 x 32” 
Fitted with three-point system 
TRACK 
DINE sen hees eck ok le Metal Base supports, steel bi-rail 


track supplemented by a one-piece 
steel tube, precision machined guide 
rails. 





OVERHEAD TRI-COLOR CAMERAS 


**320°' DARKROOM CAMERAS 


PLATE WHIRLERS 





A modern all metal cam- _ is unparalleled and a durability that is 


era, planned for your virtually indestructible. 
future growth, with addi- 
tional features that can be 
adapted in your own . . 
plant... Wee 9 en spi with. especially noticeable at the end of a 
> out the aid of any technical help. aaa” donee Nl of 

Beyond the flexibility and adaptability of em pincgs die yatiag Malls semen: 


the Comet lies its performance, regardless Py Bt Pay A AlN A APNE 
of how it is equipped. Rugged, all metal _— g P ae 


cast components, Rear Case, Front Case, You owe it to yourself and your future to 
Copyboard, etc., insure an accuracy that own a Robertson Comet. 


The speed and ease permit faster, 
smoother and less tiring operation, 


working day. Controls on both the 24” 


size and are located at easy-to-reach 


24” CAMERA 31” CAMERA 


IN See ricoo sh ccsee tess cauese 234," 23," 

Seren aire ernie 14 feet | 16 feet 

eee REE Floating rubber isomode pads 
*LAMP CARRIERS 

Se RCT EE Off-the-floor Off-the-floor 

Maximum distance from Copyboard. . Pe ad a2” 

Distance between lamps (at 45° angle) 110” 110” 

Light standard hole.............- .. 1-1/64" dia. 1-1/64” dia. 

Maximum weight per orm........... 160 Ibs. 160 Ibs. 
SCALING (Provided with Lens) 

MM ioc iy ek ane heeibiescccueen Either Percentage or Proportioning 

with gallery tapes 

*Supplementary Type .............++ Percentage Darkroom Reading Tapes 
PERSDUMNEHOR: o605scmsscseccccsses Precision micrometer system with 


reading to 1/1000ths of an inch 
ELECTRICAL REQUIREMENTS 


All components figured for 115 volt, 60 cycle, single phase, alternating 
current (AC) 





Lensboard movements .............. 1 Ampere 
*Eleciric Shutter Only. ........0c000- VY, Ampere 
*Automatic Shutter Control.......... 1 Ampere 
*Vacuum Film Holder, pump & motor 10 Amperes 
*Electric Positive Holder............. Y, Ampere 
*Manual Flash Lamp..............++ 2. Amperes 
*Automatic Flash Lamp.............. 3 Amperes 
*Darkroom Scale Lights.............. VY. Ampere 
*LENS (Recommended) 

ME sets suas sein Mb poe none Ane aaisawnins 19” | 24" 
OR A SE eee f11 Goerz ‘‘Red Dot"’ Artar 
Enlargements Available ............ 2 times 2 times 
Reductions Available ............... 5 times 41. times 

OVERALL DIMENSIONS 
Width of widest component 
NEED, 65.05 6s con eeeovcena 47" ae 
Height of highest component 
with Screen Elimination Device.... 95" 108” 
without Screen Elimination Device. . 7" 74" 

QO AOI. 6 h8d ss crcseseaeegese 15: ft. 2in. 17 ft. 2 in. 

Overall length with allowable area 
for Swinging Doors............... 16 ft. 11 in. 19 ft. 7 in. 
SHIPPING INFORMATION (Standard Equipment Only) 

| ee a a re 1855 Ibs. 2235 Ibs. 
Domestic Shipping Weight.......... 2975 Ibs. 3295 Ibs. 
Export Shipping Weight............ 3275 Ibs. 3645 Ibs. 
Export Cubic Feel... 5... isi0s.0..00% 175.6 cu. ft. 202 cu. ft. 

ERECTION 


Requires two men a maximum of approximately four hours each, usually 
less. 


Normally no Robertson erector would be required. 
*Denotes Optional Equipment, available at additional charge. 


The design and specifications of Robertson equipment are subject to 
change without notice. Robertson Photo-mechanix, Inc., reserves the right 
to make such changes without incurring any obligation to apply them to 
equipment previously sold. 


A COMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


S fe Se 





MAKE-UP TABLES PRINTING FRAMES ETCHING MACHINES 


ROBERTSON PHOTO-MECHANIX, INC. 


7436 LAWRENCE AVENUE 


CHICAGO NO 








[NrRoDUcING 





new STRATHMORE INDEX 


This is a paper made to give long service in filing 
systems without becoming dog-eared or cracked. 
Strathmore Index has a smooth surface, uniform 
firmness without lint or fuzz, and plenty of snap— 
characteristics that assure good work and clear 
impressions. It is made in various weights of 
specific calipers to suit machine needs. Strathmore 
Index is suggested for card indexes, identification 
cards, record forms for all purposes, etc. It is 
available in several easily distinguished colors, 

in all needed weights and sizes. 


and STRATHMORE LEDGER 


This paper was designed to provide a strong, 

smooth, ledger paper of good quality and moderate price. 
Its hard surface-sizing makes Strathmore Ledger 
excellent for writing, printing, ruling, and binding, 

as well as general office use. It is free from 


Your Strathmore distributor glare—a quality especially important in a ledger 


will supply you with sample paper—and will give permanency to such 
sheets of these new papers documents as charts, licenses, records, checks, etc. 
so you can test and prove Strathmore Ledger is available in White, 
their outstanding qualities. Green Tint, and Buff, in standard sizes and weights. 


STRATHMORE 


STRATHMORE PAPER COMPANY e WEST SPRINGFIELD, MASS. 
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Seybold Saber 54” power paper cutter with Auto-Spacer at Crewdson Printing Company, Chicago - 


Photos by William Richards. 


AUTOMATIC POSITIONING 
of pile is more rapid and precise 
than ever before with improved 
Auto-Spacer. Micromatic,  six- 
sided spacer bar is self-indexing. 
Like many optional features, an 
Auto-Spacer can be added to 
your Saber later, if cutting re- 
quirements in your shop change. 














































Who says a paper cutter 


is not a“production machine? 


Even though they can’t get along without one, some _ features are delivering greater uniformity of cuts, and 
people in the graphic arts say that a paper cutter doesn’t +more cuts per hour. 


“produce” or “manufacture” anything—like a printing All it can “produce” for you—is more net profits. 
press does, for instance. We build the Saber in three sizes: 41’, 47”” and 54”. 
Well, may be. Its big brothers, the all-hydraulic Seybolds, are built in 


But we’re hearing a different story from a fast-growing 65’, 85’ and 100” sizes. Your Harris-Seybold repre- 
number of printers and binders. They’re the ones who _ sentative will gladly give you the complete details. Or 
operate the new Seybold Saber cutters. write Harris-Seybold Company, 4510 East 71st Street, 

By doing a bigger volume of work than was possible Cleveland 5, Ohio. 
before, and by doing it more accurately, the Saber 


dramatizes the main way that a paper cutter can 
: 4 HARRI 
*‘produce”’: by cutting the costs of cutting. = SEY Bi L Dp C uy TT & RS 
The Seybold Saber introduces a new concept in paper Ea FOT OR iiarris Presses » Seybold Cutters » Harris Litho-Chemicals 


cutting. Its ‘‘cushion-contact’’ hydraulic clamp, its COMPANY Special Products + Cottrell Presses + Platemaking Equipment 
improved cutting stroke, and its many other advanced Cy Se 











“CUSTOMER'S CUT” is cleaner, smoother, steadier, comes TOUGH, RUGGED Seybold construction gives plenty of muscle 
from improved cutting stroke. Power is applied to the knife bar for heavy work. Saber has same heavy-duty design that has given 
ahead of the knife edge. Cutting speed is uniform. Seybolds an average life of 33.6 years. 








| COMPLETE VERSATILITY 
 UNEQUALLED ACCURACY 
"OVERALL DEPENDABILITY 


Let us demonstrate the 
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CAESAR-SALTZMAN 
CONDENSER TYPE 


ENLARGER 


Here’s our answer to your demands for a CaeSar-Saltzman Enlarger 
with Condenser Light Source. We have added to the sturdy, time proven 
Enlarger a flexible Condenser Light Source which is the product of much 
research and experimentation. The Enlarger with condenser Light Source 
has been thoroughly tested by some of the top men in the professional 
field and their verdict is “everything we asked for and more.” 


Accessories Available: 
e@ Three Point Glass Negative or Peg Registration System: 
e Lenses of Short Focal Length for Reductions 
e Cones of Various Lengths for Reductions 


e Variac for Control of Light and Kelvin 
Output for Color Separations 


@ Electronic Timer 

e Special Positive Interlocking Lens and Camera Motion 
e@ Precision Reducing Negative Holders 

e Vacuum Easel and Vacuum Pump 


SER PARTIAL LIST OF USER S Sait iecesiieaii isis si ceimircnaet 


Daily News Western Lithographing Co. Consolidated Vultee Aircraft Corp. 
New York, N. Y. St. Louis, Mo. San Diego, Calif. 

Process Litho Krug Litho Arts Co. Dept. of National Defense 
Chicago, Il. Kansas City, Mo. Ottawa, Canada . 
Rochester Institute of Tech. San Francisco Police Dept. Wm. Becker Studio 
Rochester, N. Y. San Francisco, Calif. New York, N. Y. 

Pringle & Booth, Ltd. Commercial Printers King Studio 

Toronto, Canada Columbus, Ga. Chicago, III. 

C. F. Braun & Co. Courier Journal & Louisville Times Miami Herald Publishing Co. 
Alhambra, Calif. Louisville, Ky. _ Miami, Florida 

McCalls Magazine The Osborne Co. Shorecotor 

Stamford, Conn. Clifton, N. Y. New York, N. Y. 

Knapp Engraving Eastman-Kodak Army Chemical Center 

New York, N. Y. Rochester, N. Y. Edgewood, Maryland 














Write For Complete Literature 


Headquarters for Professional. Photographic Equipment Since 1920 


CPS: J. G. SALTZMAN, INC. 


SALES DISTRIBUTORS for CAESAR MANUFACTURING, INC. 
480 Lexington Avenue, New York 17, 


N.Y. 
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AUGUST, 1938 
ee 





vacation time is 
‘S7 Calendar Time 


: ..and it is also time to order FALPACO Coated Blanks for 
SSS your calendar trade. 










FALPACO blanks have that smooth, even coating that distinguishes quality boards 
= from the run-of-the-mill. FALPACO...and only FALPACO... gives you a choice 


et = specifically designed for high-fidelity reproduction. Another important feature of 
<= «~~~ a . 7. ‘ fi : , ; 
= FALPACO blanks is their even absorption of just the right quantity of ink to permit 
=—~==>- quick drying, while retaining all of the opacity and brilliance of fresh-milled colors. 
—~—— Ask your paper merchant for samples. 








NEW YORK OFFICE—500 FIFTH AVENUE, NEW YORK 36, N. Y. MILLS: FITCHBURG, MASS. 
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A FINE FINISH 


In printing as well as auto racing 
it’s the finish that counts. You can 
depend on LEWIS ROBERTS Pre- 
cision Offset Inks and Fine Printing 
Inks to give your printed sheet a 
better finish. Call LEWIS ROBERTS 
and you'll be sure of having the 
right inks right on time. 
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Lewis Reena, INC. 


EWARK 5,N. J. 


BRANCHES AND DISTRIBUTORS 
IN 20 CITIES 
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Smooth—not a ripple in the cut edge when you run 
your thumb along a pile cut on a new Lawson Series V-65 Cutter. 
Here’s proof of exceptional cutting accuracy. The extra-wide, 
tly cushioned hydraulic clamp holds the lift of paper firmly in 
position .. . yet so gently there’s no marring of top sheets or dis- 
turbing of alignment. The straightline knife pull eliminates side 
sway or chopping action...cuts through full 612” lifts with 
precision accuracy. 


E. P. LAWSON CoO. 


main office: 426 West 33rd St., New York 1 


CHICAGO: 628 So. Dearborn St. 
BOSTON: 176 Federal St. PHILADELPHIA: Bourse Building 


Exclusive Distributors Sales and Service 
* Harry W. Brintnall Co., Los Angeles, San Francisco, Seattle 
* A. E. Heinsohn Printing Machinery, Denver 
* Sears Limited, Toronto, Montreal, Winnipeg, Vancouver 
* Southeastern Printers Supply Co., Atlanta 
* Western Newspaper Union, Tulsa, Little Rock, Okla. City, Shreveport 
* E.C. Palmer & Co., Dallas, Houston, New Orleans 





THE THUMB TEST TELLS YOU=- 
LAWSON CUTTERS 


CUT ACCURATELY 






So if it’s smooth, accurate cutting you want — start cutting 
with Lawson Cutters. Send coupon for fact-filled, illus- 
trated brochure on the new Lawson Series V-65 Hydraulic 
Clamp Cutters. 


E. P. LAWSON CO. 
426 West 33rd St., New York 1, N. Y. 


Please send me illustrated brochure on 
Lawson Series V-65 Cutters. 


Name 





Firm 





Address 





City Zone ——State 




















AP 


SEPT. 19- 22, 1956 
COMMODORE HOTEL 


Reserve the Date... 
Sead tn Your Resewation Now 


NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS 
317 W. 45th STREET, NEW YORK 36, NEW YORK 


YES, I'LL BE THERE. THIS IS MY REQUEST FOR RESERVATIONS. 








GP I 
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American Inks 
Fuchs & Lang Inks 
Eagle Inks 
Kelly Inks 
Morrill Inks 


Chemical Color 
& Supply Inks 


Sigmund Ullman Inks 


Name your ink problem . . .GPI can solve it... because GPI 
makes 7 brands to choose from in recommending the best ink 
in the business for you. Because GPI makes ink for every pur- 
pose, you can call just one number—GPI’s number—and get 
help on an infinite variety of ink problems. 
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With 3M Plates, I can give my customers the finest 
ality work for their production dollar,” 
Paul A. Meunier mmm LITHOGRAPHIC PLATES 


‘ a | KER 
RL A. Werner feb 





gihat Insures Quality... 


Pertified Professional Platemaker 


You can depend on superior quality lithography where 
you see this new symbol of outstanding craftsmanship 


In your city, there's an expert lithographic platemaker who 
gives you more quality for your production dollar . . . your 
Certified Professional 3M Brand Platemaker! 


Expert knowledge gained through years of experience has 
earned him the right to display this sign of outstanding crafts- 
manship. It is your assurance of superior quality workmanship. 


Because quality lithography depends on the plate, your 
Certified Professional Platemaker recommends 3M Brand Photo 
Offset Plates. 100% consistent 3M Plates eliminate the 43 costly, 
quality-destroying variables found in conventional lithographic 
plates. And, their super-smooth grainless surface provides the 
perfect surface for perfect dot reproduction. 


For foremost quality . .. look to the Certified Professional 
Platemaker in your area. 


ere’s what one leading Certified Professional 


Brand Platemaker says... 


R. E. May, Inc., 1011 Power Ave., Cleveland, Obio 


"3M" is a registered trad of A ta Mining and Manufacturing Co., St. Paul 6, Minn, 
General Export: 99 Park Ave., Noe York 16, N.Y. In Canada: London, Ont, 
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CERTIFIED PROFESSION, , 





3J 


















BUSINESS 
BUILDERS 


FOR PRINTERS 


with an eye to 


EASIER SALES 


and, naturally, 


MORE PROFITS 


and here are 2 more Sales Aids: 


THE PERFECTION TWINS! 


Our series of Helpful Hints and our 
Sample Book are indeed a pair of Per- 
fection Twins, born of our understand- 
ing for Printers’ needs. Available from 
any Perfection Distributor. Complete 
list may be found in Walden’s “Paper 
: Catalog.” 


PERFECTION SAMPLE BOOK g== 


: Enables you to pick the RIGHT 

? gummed paper for the job EVERY 

4y TIME. It contains a wealth of informa- 

> tion on printing surfaces, types of 
gumming, handling of gummed paper 
for best results, basis weight before 
gumming, sizes, etc. 


PERFECTION HELPFUL HINTS 


A series of highly informative printed 
sheets dealing with various phases 
and uses of gummed paper. Printers 
and lithographers can avoid many 
headaches and make gummed paper 
printing a profitable business by fol- 
lowing the ideas and suggestions in 
these widely acclaimed sales builders. 














PERFECTION ® 


am 


SLAT THE ROUND 


GUMMED PAPERS 


Call your Fine Paper Merchant, Ask for 
a Quality Gummed Paper You Can ALWAYS Depend On! 


PERFECTION: 


FLAT GUMMED PAPER 






Perfection is made by 


PAPER MANUFACTURERS CO. 


PHILADELPHIA. 15) x. 


SALES REPRESENTATIVES 
Atlanta, Chicago, Cleveland, Kansas City, Los Angeles, 
New England, New York, Philadelphia 
PACIFIC COAST WAREHOUSES: San Francisco, Los Angeles 
PLANTS: Philadelphia, Indianapolis 
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The following is a list of Fine Paper Merchants who are distributing 


PERFECTION® Flat GUMMED PAPER 





ALABAMA Birmingham 
Dillard Paper Company 
ARIZONA Phoenix 
Butler Paper Company 
CALIFORNIA Berkeley 
Nelson Paper Company 

Long Beach 
Sierra Paper Company (branch) 

Los Angeles 


Fort Dearborn Paper Company 
Kirk Paper Company 
Sierra Paper Company 

San Diego 
Sierra Paper Company (branch) 

San Francisco 
Davis Colton Paper Company 


CANADA Montreal 
Lauzier Paper Limited 
CONNECTICUT Hartford 


Batt Paper Company 
E. R. Van Derlip Company 


New Haven 
E. R. Van Derlip Company (branch) 
DELAWARE Wilmington 


Whiting-Patterson Company 


DISTRICT OF COLUMBIA 
Washington 
Frank Parsons Paper Co., Inc. 


FLORIDA Jacksonville 
Graham-Jones Paper Company 
Miami 
Southern Paper Company 
Tampa 
Graham-Jones Paper Company 
GEORGIA 
Dillard Paper Company 
IDAHO Idaho Falls 
American Paper & Supply Company 
ILLINOIS Chicago 
Marvin Envelope & Paper Company 
Plymouth Paper & Envelope Company 
Reliable Paper Company 
INDIANA 
Indiana Paper Co., Inc. 
KENTUCKY 
Superior Paper Company 


MARYLAND 


The Baxter Paper Co., Inc. 
Garrett-Buchanan Company 
The Mudge Paper Company 


MASSACHUSETTS 
Andrews Paper Company 
Holyoke 


Atlanta 





Indianapolis 


Louisville 


Baltimore 


Boston 


Plymouth Paper Co., Inc. 
MICHIGAN Detroit 


Seaman-Patrick Paper Company 


MINNESOTA 


Minneapolis 
Paper Supply Company 


St. Paul 
Anchor Paper Company 


MISSOURI 
Pickwick Papers 


NEW JERSEY Jersey City 
Gotham Card & Paper Co., Inc. 
Newark 


Kansas City 


The Paper Mart, Inc. 
Paterson 
Paterson Card & Paper Company 
Plainfield 
Standard Paper Service 


NEW YORK Albany 
Hudson Valley Paper Company 
Brooklyn 


Mendelsohn Paper Company 
Price Nocks Paper Company 





Buffalo 
The Alling & Cory Company 
Jamaica, L. |. 
Queensboro Paper Corp. 
New York 
Berman Paper Corp. 
Bishop Paper Co., Inc. 
Canfield Paper Company 
Crown Paper Corp. 
Herman Grover 
Hillcrest Paper Company 
Jeffrey Paper Company 
Linde-Lathrop Paper Co., Inc. 
Marvin Paper Corp. 
Reinhold-Gould, Inc. 
Saxon Paper Corp. 
Selig Paper Company 
Union Card & Paper Co., Inc. 
Weston Paper Company 


Rochester 
The Alling & Cory Company 

Syracuse 
The Alling & Cory Company 

Troy 
Troy Paper Corp. 

Utica 
The Alling & Cory Company 
NORTH CAROLINA Raleigh 
Norris Paper Company 
OHIO Akron 


Bermingham & Prosser Company 
Cleveland Paper Co. (branch) 


Cleveland 
Cleveland Paper Co. 

Toledo 
Paper Merchants, Inc. 

Youngstown 
Cleveland Paper Co. (branch) 
OREGON Portland 
Fraser Paper Company 
PENNSYLVANIA Allentown 


G. A. Rinn Paper Co., Inc. 
Whiting-Patterson Company (branch) 


Bethlehem 
Wilcox-Walter-Furlong Paper Company 
Harrisburg 
Johnston Keffer & Trout 
Philadelphia 
General Paper Corporation 
W. B. Killhour & Sons 
Philadelphia Card & Paper Company 
Quaker City Paper Company 
Whiting-Patterson Company 
Wilcox-Walter-Furlong Paper Company 
Pittsburgh 
Brubaker Paper Company 
General Paper Corporation 


Reading 
Garrett-Buchanan Company 

Williamsport 
Susquehanna Paper Co. 

York 


W. B. Killhour & Sons (branch) 
The Mudge Paper Company (branch) 
Quaker City Paper Company (branch) 


RHODE ISLAND Providence 
Providence Paper Company 


TENNESSEE Nashville 
Dillard Paper Company 

UTAH Salt Lake City 
American Paper & Supply Company 


VIRGINIA Richmond 


Cauthorne Paper Company 
B. W.Wilson Paper Company 





WASHINGTON Seattle 
S Paper Company 
WEST VIRGINIA Clarksburg 


R. D. Wilson Sons & Company 





WISCONSIN Milwaukee 
Allman-Christi: Paper Company 
Neenah 


Fine Papers Unlimited 





PERFECTION® made by PAPER MANUFACTURERS COMPANY 
is available to any reliable fine paper merchant in other cities 
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Cut Process Exposure Time in Half 
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GRAFARC 95 AMPERE 
PRINTING LAMP 
For use with vertical printing 
frames 40” x 50” 
and larger. 


rn 


os a) 


CHALLENGER : | 

75 AMPERE 23 VOLT . ¢ 

CAMERA ARC LAMP ee 
Vertical trim. 





Sharper reproduction every time. 
Dot undercutting eliminated. Uniform GRAFARC 140 AMPERE 
coverage of large areas. Illumination variables eliminated. PRINTING LAMP 
Accurate density control regardless of For ic ea 
line voltage variations, Constant.color temperatures. Power-packed Parser 8 aoe 
for dense Kodachromes. , 
Get the lamps that are motor-driven . . . fully automatic! 
Overhead printing lamps available for use with horizontal 
printing frames. Burn in normal position, avoiding smoking of 
reflector and preventing ash from depositing 
on surfaces in the light path. 
Models for Monotype Huebner MH photo composing 
machines assure precise control of intensity 
for accurate repeats. 

















CORPORATION 


17 City Park Avenue Toledo |, Ohio 


















Please send free literature on Strong Grafarc Lamps 
See your Graphic Arts NAME 
Supply Dealer or send FIRM 
coupon for literature. STREET. 
CITY & STATE 








NAME OF SUPPLIER. 
A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 
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"Well, it wasn't until a couple of 
my friends told me they were already getting 





Take my advice — 


MAKE THEM 
PROVE IT! 


"You know how it is with 
reading ads ... they all promise 
you the sky—a better way 
of doing your job. I read some of 
those Hunt ads claiming that 
their Flash-0-Graph concentrated 
liquid fixer is easier to use 
and will fix more films than any 
other fixer. But I didn't 
do anything about it. I figured— 
maybe yes, maybe no. My 
regular fixer was doing all 
right—why change? 


terrific results with Flash-0-Graph— 
that I finally decided to give it a try. 
I didn't say anything to them about it— 
just ordered a carton to see for myself. 
"Brother, am I glad I did! One thing 
I discovered right off—Flash-0-Graph is 
easier to mix in my tray, by a wide 


margin. Just hook your finger in the Hunt. 


jug and pour. No drums to lift and 


maybe spill, no heavy carboys to lug around. 


Just dilute with water, add hardener to 
suit your own shop conditions, and 
you're set for the day. 

"And best of all, the darned fixer 
lasted so long in my tray I could hardly 
believe it! When I find a product that 


makes my work easier and does it better too, 





I'm for it a hundred per cent. 
34 
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"That's what I found with 
Flash-0-Graph . .. it keeps up its 
high-fixing rate right to the end. 
My boss says it's OK, too, because 
the Hunt claims are true— 
Flash-0-Graph fixes more square 
inches of film and costs less 
on a production basis than 
any other prepared liquid fixer 
we've ever had in our plant. 

Does them faster, too! 


"Here's what I like about 
Flash-0-Graph: 

1. You don't have to 
dump your tray every day. 
Flash-0-Graph keeps a 
high, uniform fixing rate way 
beyond the time when I usually 
empty the tray. 


2. It's got a modern speed I 
like—photo mechanical film clears 
in less than 20 seconds and 
commercial pan film is clear in 
less than 60 seconds. 


3. Hunt Flash-0-Graph fixes 


more film by sheet or square inch 
than anything I've used before. 


"I read the ads more carefully 
now, especially the Hunt ads. 





Established 
1909 


Manufacturing 
Chemists 
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They really mean what they say— 
best thing is you can always check 
their claims against your own 
performance. You're not taking any 
risk,"—Note the money back 





guarantee! Order a carton 





PHILIP 


Chicago » Cleveland * Cambridge + Brooklyn »* 


of Flash-0-Graph today—from your 
most convenient Hunt branch. 


Each carton of Hunt Flash-O-Graph 

contains four 1-gallon bottles of Fixer, 
four 1-pint containers of Flash-O-Graph 
Hardener and one glass 
measuring graduate. 










A. HUNT COMPANY 


PALISADES PARK, N. J. 


Atlanta * Dallas * Los Angeles * San Francisco 
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Now ...extended orthochromatic sensitivity 


with new Du Pont 


PHOTOLITH ORTHO A 


LITHOGRAPHIC FILM 


Full response to a wide range of colors, flexibility, ex- 
ceptional line and halftone reproduction—that’s what 
new Du Pont Photolith Ortho A offers. You can use 
magenta or glass crossline screens . . . flashing with 
tungsten or filtered light. 


SUPERIOR HALFTONE performance is assured with new 
Photolith Ortho A—you can make high-quality half- 
tones from color separations or halftone positives from 
continuous-tone negatives. And, of course, background 
“drop-out” is improved by the extended sensitivity. 


EXCELLENT LINE REPRODUCTION is another advantage 
of new Photolith Ortho A. It gives needle-sharp, high- 
contrast negatives. The new antihalation backing in- 
sures against fuzzy, soft-focus effects due to reflection 
—even when film is used under adverse conditions. 


These factors make Photolith Ortho A especially 
valuable for reproduction of engineering drawings and 
printed circuits where fine definition is a must. 


DU PONT PHOTOLITH LITHOGRAPHIC FILM 


DOT-ETCH CHARACTERISTICS are improved, too. New 
Photolith responds well to reduction and to drastic 
etching without loss of density... dots never go “blind.” 
You'll get a stronger, more rigid dot structure even 
when using finest screens. 

For those who use roll film, Du Pont Photolith is 
supplied in rolls of many sizes in convenient dispenser- 
type packages. 


SPECIFY Du Pont Photolith Ortho A when you call 
your dealer. Use it on your next job, and you’ll see for 
yourself why so many photolithographers use Photolith 
exclusively! 

E. I. du Pont de Nemours & Co. (Inc.) , Photo Products 
Department, Wilmington 98, Delaware. In Canada: 
Du Pont Company of Canada Limited, Toronto. 


REG. U.S. PAT. OFF. 
BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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NALC Problems 
HE National Association of Litho Clubs has 


just weathered several severe storms and now, 
fortunately, is in a position to do some smooth 
sailing for some time to come. 

The storms were three in number—representa- 
tion, dues and service. All of them arose and were 
discussed at the 11th annual meeting of NALC in 
Baltimore recently. Here is what happened: 


1. Representation. At the convention, it was pro- 
posed that the present three delegates per club rep- 
resentation to NALC be changed to allow for one 
representative for, say, each 25 members of the 
local club. That would give some of the bigger clubs 
more than a dozen votes; some of the smaller clubs 
only three or four. It is a needless and unmanage- 
able reform, according to the consensus at the con- 
vention, and it was rejected by a big vote. 


2. Dues. The 50 cents per capita dues that have 
been in effect have given NALC a meager amount 
of money to run its activities, to provide for mail- 
ings and to cover executive costs. It is an open secret 
that many national officers of NALC in recent years 
have been digging deeply into their own pockets to 
defray costly travel expenses that are necessary for 
the business of the club. Many worthwhile projects 
have had to be put off until the day when the asso- 
ciation is in a more comfortable financial position. 

A move that will go a long way toward bringing 
about such a favorable financial position was forth- 
coming at the convention. It provides for a dues 
increase to $1.50 a year, an increase of $1 per 
member. Even that will give the NALC only about 
$4500 a year to work with—still a small amount 
for the operation of a growing national organiza- 
tion, but a big help, nonetheless. 
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3. Service. There have been a number of com- 
plaints to the effect that individual members of 
local litho clubs are getting little or nothing in re- 
turn for the dues they pay each year to the national 
association. Time and again the national officers, 
who are without exception devoted lithographers 
whose aim is the advancement of the litho club 
movement, have shown the fine job they are doing 
with the limited funds at their command. Those 
who have been most vocal in their criticism of NALC 
should keep in mind the limited funds available to 
the association. 

It is expected that with the increased funds pro- 
vided by the higher dues, much of this discontent 
will be dispelled. 

Mopern LitHocrApnuy, which has been one of 
the strongest supporters of the litho clubs, on the 
local and national level, would make the following 
suggestions for strengthening the NALC and in- 
creasing its stature in the eyes of the member 
lithographers all over the country: 

1. Transform the periodical ““NALC Tip Sheet” 
into a publication, going not just to the board mem- 
bers in each club, but to all the members, and send 
review copies to the press. MopERN LITHOGRAPHY 
will welcome the opportunity to summarize the tip 
sheet each time it is issued. 

2. Increase the advertising program of NALC, 
to bring its program before every lithographer. For 
this purpose, ML will continue to provide space 
in these pages for messages from NALC. 

3. Work toward the goal of having at least a part- 
time paid executive secretary of the association. 
That will mean even higher dues, but it will be 
worth it. 


One further point: This magazine would like to 
(Continued on Page 131) 
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Planning to 





E-X-P-A-N-D ? 


lithographically 


RE you planning to expand 
A lithographically? This ques- 
tion can be considered to best 
advantage if it is examined from such 
angles as (1) as a letterpress printer, 
should I install lithographic equip- 
ment? or (2) should I install a press 
only and buy the litho plates for my 
press from an outside source? (3) 
should I add more presses of the 
same size; single or multi-color? 
Should I buy a graining machine or 
a photo-composing machine? 
Let’s examine these questions a 
little bit. 


Have you ever asked a printer why 
he installed lithographic equipment? 
Some say “we did it because the 
lithographer is making a big profit”; 
others report that they find their let- 
terpress volume going to lithography, 
and many just want to install litho- 
graphic equipment to produce every 
kind of product. The lithographic 
industry can be divided into three 
groups: 

1. Specialty houses producing such 
items as labels, posters, maps; 

2. Houses producing a high quality 
black and white and some color work; 

3. Those lithographers who com- 
bine the simplest kind of black and 
white line copy from several custom- 
ers and produce it on a combination 
sulphite bond sheet. 

Let’s take a look at the lithographic 
industry. The answer as to how many 
litho plants there are in the industry 
depends on your definition of a 
lithographer. For instance, is a plant 
operating three or four multiliths a 





Delivered before the 35th Annual Conven- 
tion of the Southern Graphic Arts Asso- 
ciation, Natchez, Miss., April 13, 1956. 
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By Walter E. Soderstrom 


Executive Vice-President, 
National Association of Photo-Lithographers 


litho plant? Are trade platemakers 
in your definition of a litho plant? 
Do you include captive plants in your 
list? I have a list of approximately 
5600 firms who own and operate litho 
equipment. My list includes every 
firm I know of that operates part or 
all of a litho plant. 


Litho Industry 

The industry employs approxi- 
mately 30,000 shop workers and an- 
other 30,000 salesmen, estimators and 
front office help. The greater part 
of the shop workers are organized by 
the Amalgamated Lithographers of 
America, formerly a CIO affiliate, now 
the AFL-CIO. Wages, hours and 
working conditions vary from city 
to city, the workers in the larger 
cities of course enjoying the highest 
wages. Skilled litho craftsmen are 
extremely scarce, particularly in dot 
etching, stripping and the press cate- 
gories. 

Productivity in photo-mechanical 
departments, camera, stripping and 
platemaking depends on the kind of 
work produced in a plant. Where a 
firm specializes in planographed 
work, selling 100 copies of black and 
white line work at so much per 100 
copies, they make many plates in the 
course of a month. The plant spe- 
cializing in high-grade black and 
white line, color process, or special- 
ties makes fewer plates a month. 
Since the number of plates made 
governs productivity in photo me- 
chanical departments, consideration 
should be given to how much work 
throughout the year will be available 
for the skilled help in this end of the 
plant. It is economically unsound to 


have highly paid lithographic help 


employed steadily if they are to 
operate on a low productivity and 
consequently high cost basis. 

If you find it difficult to buy the 
kind of plates you need from a trade 
platemaker, high cost competitors in 
your area probably have the same 
difficulty. If this is your situation 
you may want to set up a trade plate- 
making plant to produce negatives, 
positives and plates for yourself and 
other lithographers in your area. Be- 
fore you do this, you ought to size 
up (1) the availability of lithographic 
trade platemaking service; (2) the 
prices such firms get for their work; 
(3) establish a list of lithographers 
in your area who might be interested 
in buying this kind of service from 
you, and then budget on a sound basis 
the cost of setting up a trade-plate- 
making plant including in addition 
to the normal departments, an art 
department, a dot etch department, 
photo-composing equipment, etc. 
Then budget the number of plates of 
various sizes that you would have to 
produce at current rates to break 
even. While you are doing this you 
will come to recognize what your own 
selling price should be for the nega- 
tives, positives, plates and proofs you 
plan to produce for other lithog- 
raphers. 


Get Right Size, Kind 

One of the mistakes many printers 
make when they install lithographic 
equipment is that of buying the wrong 
size or kind of press equipment. This 
usually happens because when a 
printer finds that it costs much more 
to buy a lithographic press than a 
printing press of similar size he men- 
tally limits the amount he will spend 
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for a press without giving due con- 
sideration to what kind and size of 
press equipment he should buy. Then 
after operating for a year or two, he 
buys the kind and size presses he 
should have purchased in the first 
instance, or in some cases he gives up 
the whole venture in disgust. 
What kind and size of press should 
you buy? Should it be small or large, 
single or multi-color? I don’t think 
anyone can give you the answer to 
these questions; however, there is 
one way to secure sensible informa- 
lion on the questions. If you are 
going to compete with a lithographer 
producing childrens’ books, you 
ought to have multi-color presses 
big enough to print full signatures 
in the number of colors your competi- 
tion can print. If you are going to 
produce other items, you ought to 
know what are the kind and sizes 
of presses your competition use who 
produce this kind of work. Table 1 
is the kind of schedule you ought to 
set up and weigh carefully so you 
can know what equipment you should 


buy. 


Survey of Estimates 
If I were planning to expand 
lithographically, if I had some litho- 
graphic presses and was considering 
adding more, then | believe I could 
profit by making a survey of esti- 
mates I| figured, or work I ran last 
year. If I were going to buy litho- 
graphic equipment I would want to 
know the size of every sheet of every 
job I ran last year. I would want 
to know what the image consisted of 
so I could determine whether litho- 
graphic plates would give me time 
and cost advantage over photo-en- 
gravings or electrotypes. I would 
want to know the number of colors 
I had run and the kind of paper 
used. I would want to know how 
much lithography we bought as out- 
side work and sold to our customers. 
Let’s look at Table 2 to see what we 
might obtain from such a survey. 
The table shows that 400,000 im- 
pressions were turned out on presses 
size 17 x 22” or smaller, 230,000 on 
presses size 17 x 22” to 22 x 34” and 
90,000 on presses larger than 22x34”. 
Quantities needed and color require- 
(Continued on Page 129) 


A handy guide for letterpress 


printers as well as lithographers 


























Table 1 
PRESS SIZES 

' BLACK AND WHITE "MOST ' DoT ¢ 'PHOTO- ‘STRIPPING & 
PRODUCTS ' OR COLOR "SUITABLE ' ETCH "CAMERA 'COMPOS ING'PLATEMAKING 
Books T Black and white ThixSh If color' Yes ' Yes 1 Yes 

' and color 12x58 ' ves ' ' ' 
Direct ' Black and white 17x22 & up ' If small' Yes & ' ' 
Mail ' and color ’ ' press-no' No ¢ ' Yes 
B&W Comb. ' Black and white '22x34 & up | ' ' ' 
Work ' 'to take ' No ' Yes , ' Yes 

' 183411 1 ' ' ' 
Bank ' ' ' ' ' ! 
Stationery ' Black and White '22x3h ' No ' Yes __' Yes ° Yes 
Displays ' Color "Large , ' ' ' 

‘ ‘Multi Color ' Yes ' Yes i ’ Yes 
Maps ' Black and white ‘Large Multi-' ' ' ' 

' and color "Color ' Yes ' Yes _ '! ' Yes 
Labels T Color "Large Multi-' Yes "Yes ' Yes ¥ Yes 

‘Color ' ! ' ' 

Table 2 


SURVEY OF THE WORK WE SOLD FOR YEAR 1955 y 
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NO. Paper Time aper Paper Time Run 
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Makeready if 
lithographed hrs. hrs. bro 
Table 3 
CAMERA STRIPPING WHIRL:R PLATE 
24" AND PLATEMAKING GRAINER 
OPAGUING 26 x 30 65 x 102 
1 man @ 1 man @ 3100. 

Help $100. 1_man 2 $ 80. 1 _man 2 480. 41 _man 2 360,90 
Investment ¥9509.00 > 600,00 $2900.90 $5590.00 
Space 800 sq.ft. 120 so.ft. 400 sq.ft. 500 sq.ft. 
Depreciation 10% 3950.00 $ 80.00 #290200 * 550.00 
Rent @ $.75 sq.ft. 600.00 90.00 390.90 375.90 
Fire & Sp! ret Ths 3p 2°50 2 uD &.70 15.50 
Direct Labor 5200.00 9360.90 4150.90 312°).00 
Supervision 15% 700.90 1404.00 621.00 68.90 
Payroll Taxes 5% 249.00 L56.20 239.20 179.40 
Workmen's Comp.@ 31h. 83.72 150.70 66.98 50.23 
Light & Power (estimated 65.00 30.90 79.00 LS.90 

rect supplies 220.00 239.00 715.00 715.00 
Repairs 190.00 16.00 50.00 115.90 

Subtotal 6366.22 11851.30 6531.06 5629.13 
General Factory 10% 836.62 1185.13 653.19 562.91 

Total Mfg. Costs 9202.5L 13036.3 7155.97 6192.0 
Admin, Seil,0H 35% 3220.99 4562.75 2514.77 2167.21 

Total Cost $12423.83 $17599.18 $9699 8h ¥5359.25 








Under the cost of operating the equipment we have listed above we would spend: 


Camera Department for one year....eessee $12,423.83 
Stripping & Opaquing " M cccccecce 17,599.18 
Platemaking bg " cocccccece 9,699.84 


Annual Cost of all three departments $39,722.85 
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No. 3 


Photographic Developing 


HE use of prepared developers 
has in recent years gained 

almost universal acceptance. 
The making of developing solutions 
is now simplified to a procedure of 
dissolving the prepared mixes with 
water and presto they are ready for 
use. It is however important to know 
the chemical makeup of these solu- 
tions, their reactions with the photo- 
graphic emulsion and the basic prop- 
erties and functioning of the various 
chemicals that constitute developers. 
We are going to discuss these points 
in detail, giving practical knowledge 
for the use, limitations and applica- 
tions of various developers. 


Developing Solutions 
We may generally say that a de- 
veloping solution consists essentially 
of the following basic materials: 
1. A solvent, such as water. 
2. A developing agent, such as 
metol or hydroquinone. 
3. A preservative, such as 
sodium sulfite. 
4. An accelerator (or alkali), 
such as sodium hydroxide. 
A restrainer, such as potas- 
sium bromide. 
6. Miscellaneous additives, to 
achieve some desired effect. 
Chemicals in a developer function 
according to the above grouping. The 
difference among developers is caused 
by the different types or proportions 
of chemicals used to achieve the de- 
sired developing action. Let us dis- 
cuss in detail each of the basic func- 
tions of chemicals in a developing 
solution. 


n 
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By John M. Lupo, Jr. 


Di-Noc Chemical Arts, Inc., New York 





This is the third article in a 
new series on photography. In 
these articles, Mr. Lupo, who 
is a technical sales representative 
for Di-Noc Chemical Arts, Inc., 
is discussing in practical terms, 
photography generally, develop- 
ing and the actions of the de- 
veloper, density and curves. 


The author explains his ma- 
terial so that the beginning 
cameraman in the litho shop 
will understand it. Veteran pho- 
tographers also will find it use- 
ful as a thorough refresher in 
the fundamentals of the process. 











The Solvent 
This particular group is almost 
limited to water, although some color 
coupling developers use other solvents 
in combination with water as their 
solvent. The water used for developers 
should be of fairly high purity and 
should not contain large amounts of 
chemicals such as chlorine or hard 
salt deposits such as calcium. Both 
of these chemicals in large amounts 
would affect seriously the actions of 
developers. Generally speaking, the 
tap water available in metropolitan 
cities is quite acceptable for photo- 
graphic use. If there is a question 
of the purity of water in your locale, 
it may be advisable to check with 
your water supply company and ques- 
tion them on use of local water for 
photographic purposes. 


Developing Agent 
The most important constituent of 


the developing solution is the de- 
veloping agent. The most common 
developing agents used are organic 
chemicals that have a strong affinity 
for oxygen. Of the many agents avail- 
able, we are going to limit this dis- 
cussion to the two most important, 
Metol and Hydroquinone. 

Hydroquinone is the most widely 
used developing agent there is. It is 
a slow developer in comparison to 
Metol, but more powerful in_ its 
action. It takes somewhat longer for 
it to show an image than Metol, but 
increases in density when an image 
shows much more rapidly than Metol. 
Due to its ability to achieve extreme 
contrast it is the only developing 
agent used in litho (or high contrast) 
type developers. 

Metol is known to be a very ener- 
getic developer, producing an image 
very quickly but building density 
very slowly. It is contained in almost 
all types of continuous tone develop- 
ers for both paper and film. 

The combination of metol and 
hydroquinone in developers is excel- 
lent, for each chemical helps correct 
the shortcomings of the other. Vary- 
ing combinations of metol and hydro- 
quinone are used in almost all con- 
tinuous tone developers for paper and 
film use. 

Preservative 

It has been pointed out that the 
developing agent has a strong affinity 
for oxygen (which deteriorates the 
agent) and to reduce this action of 
oxygen on the developer a preserva- 
tive (or antioxidant) is added to the 
solution. The preservative has other 
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functions in a developer but these are 
quite complicated and will not be 
discussed at this time. In mixing 
single solution developers we usually 
add the preservative first to prevent 
oxidation of other chemicals in the 
developer. The most common pre- 
servative in use is sodium sulfite, 
however in the two solution type of 
developer the bisulfites or meta-biscul- 
fites of potassium and sodium are 
quite common. 


Accelerator 

Developing agents require the use 
of an accelerator (or alkali) to bring 
the solution to an alkaline pH. This 
is important because all developing 
agents must be in an alkaline state to 
react with the exposed silver of an 
emulsion. The alkali also has a dual 
function of absorbing the gas formed 
by the action of the developing agent 
on the silver salts. The more impor- 
tant types of alkalis include the car- 
bonates and hydroxides of sodium 
and potassium. Paraformaldehyde is 
the common type of accelerator used 
in litho type developers due to its 
ability to produce extremely high 
contrast, needed for this type of work. 


Restrainer 
To prevent the action of the de- 
veloping solution on the unexposed 
area of the film a restrainer is used. 
The function of this chemical is to 
keep the clear unexposed areas of the 
film clear of any developer fog. As 
the quantity of restrainer in a de- 
veloper is increased it will result in 
a prolonged development and also 
loss of detail in the lighter portions 
of the film. This is caused by its 
restraining action (when used in 
excessive amounts) on the partially 
exposed areas. In making developing 
solutions it is important to exercise 
care in measuring the amount of re- 
strainer used. Potassium bromide is 
the most common type of restrainer 
used. 


Miscellaneous Chemicals 
There are a number of additives 
to developing solutions each designed 
to achieve some desired effect. The 
most common in use today are the 
following: 
1. Wetting agents. . . . These are 
used to permit the rapid penetration 





(or alkali) 


FUNCTION PURPOSE 

Solvent Dissolve solid portion 
of the developer. 

Developing Agent Oxidize (or turn to 
black metallic silver) 
the exposed silver salt. 

Preservative Reduce or eliminate the 
deteriorating effect of 
oxygen on the develop- 
ing agent. 

Accelerator 


Bring developer to al- 
kaline pH so develop- 
ing agent can _ react 
with the exposed silver. 


CONSTITUENTS OF A DEVELOPER 


CHEMICAL 
Water. 


Metol—Hydroquinone. 


Sodium sulfite, bisul- 
fites and meta-bisulfites 
of sodium and potas- 
sium. 

Carbonates and _hy- 
droxides of sodium and 
potassium, paraformal- 


dehyde. 





Restrainer Prevents developer fog § Potassium bromide. 
in unexposed areas of 
the film. 
Miscellaneous Increase wetting. Aerosol. 
additives Purify water. Ion Exchange resins. 
Desensitize etc. Phenosafranine. 








of developer into the gelatin and 
prevention of pin holes. 

2. Desensitizers. . . . These chemi- 
cals reduce the color sensitivity of 
the silver salts in an emulsion without 
affecting their action in the developer. 
Phenosafranine and the pinakyptols 
belong in this group of chemicals. 

3. Silver solvents. . .. These chemi- 
cals are used to reduce the silver 
grain in continuous tone developers. 
They are used primarily in amateur 
work and include sodium thiocyanate 
and ammonium chloride. 

4, Other Chemicals, used to (a) 
increase gamma, (b) control water 
impurities, and (c) permit use of 
developers in extremes of tempera- 
ture. 

As a summary and convenient ref- 
erence guide, Chart 1 lists a graphic 
description of the function, purpose 
and types of chemicals used in com- 
mon types of developers. 


Developing Action 
In photography, two of the most 
argued topics are the theory of the 
latent image and the chemical re- 
actions of the silver emulsion in a 
developer. There have been many 
theories explaining both of these 
phenomena, but to date there is no 
universally accepted explanation for 
both. However let us try to give a 
brief explanation of the most gen- 
erally accepted theory regarding the 
action of a developer. 
In the case of a hydroquinone de- 
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veloper, the hydroquinone disassoci- 
ates and reacts with the silver bro- 
mide (in the photo emulsion) to form 
quinone. This then reacts with the 
sodium sulfite to form a complex 
salt known as sodium hydroquinone 
monosulfonate. This latter chemical 
is also a developing agent but not as 
active as the hydroquinone itself. This 
chemical reacts continually with the 
sodium sulfite until it forms hydro- 
quinone disulfonate, which is prac- 
tically inert as a developing agent. 
Consequently as the developer is used 
all the hydroquinone is exhausted 
and the developer becomes inert. In 
addition to this during development 
bromine ions, (which act as a re- 
strainer similar to potassium bro- 
mide) are released in the developer 
and as we previously mentioned an 
excess amount of this bromine will 
cause fogging in the non-exposed 
areas of the film, and also loss of 
detail in the weaker portions of the 
film. At this point the developer is 
completely unusable. 


Conclusion 
A knowledge of the chemical con- 
stituents of a developer and their 
functioning is important to the pho- 
tographer. Knowing the effect of 
developing agents on film will permit 
the selection of the right developer 
for any desired purpose.* 


Next Month: Calculation 
of f openings. 


4] 





Top Left: Meeting at the reception are (l.r.) 
George Kindred, Kindred Maclean & Co.; John 
M. Wolff, Western Printing & Litho Co.; W. F. 
Cornell, Interchemical Corp.; R. R. Heywood 
Jr., R. R. Heywood Co.; and William Recht, 
Gaetjens, Berger & Wirth. 

Top Right: Viewing the LNA awards are (l.-r.) 
president Carl R. Schmidt, Schmidt Lithograph 
Co.; George P. Hughes, Kindred, Maclean & 
Co.; Mr. Wolff, Carl N. Reed, Niagara Litho- 
graph Co., the new president; and W. Floyd 
Maxwell, executive director of the association. 
Left: Panel speakers on “Manpower Through 
Training,” are (l.r.) Samuel Burt, Education 
Council; Elmer G. Voight, Western P. & L.; 
Harry A. Porter, Harris‘SSeybold; Edward C. 
Chalifoux, Photopress, Inc.; James S. Armitage, 
Inland Press; Charles Shapiro, LTF; and Laur- 
ence Brehm, Western P. & L. 






























Profit Increase, Insurance, 


Training Main LNA Topics 


ITHOGRAPHERS last month 
v learned that their industry had 
experienced a very slight gain 
in profits after taxes last year. The 
increase, from 3.3 percent in 1954 to 
3.5 percent in 1955, was reported to 
members of the Lithographers Na- 
tional Association at its annual con- 
vention May 10-12 in Chicago. W. 
Floyd Maxwell, association executive 
director, made the report on profits, 
which was one of three main topics 
discussed at the meetings. (See page 
48 for complete text of Mr. Maxwell’s 
survey report.) 

The other two topics were the new 
LNA group fire insurance plan and 
“Manpower Through Training,” ‘a 
presentation of the training and edu- 
cational phases of lithography. 

Completing the convention pro- 
gram were a welcoming address by 
president Carl R. Schmidt, and four 
other talks, and section meetings de- 
voted to the problems of bank sta- 
tioners, trade platemakers and poster 
lithographers. On view during the 
three days of the convention were the 
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6th Lithographic Awards Competition 
winners, which were reported in the 
May Mopern LiTHocrRAPHY. 

Considering the convention by ma- 
jor topics, here is what the nearly 
200 lithographers, suppliers and 
others learned about profits, insur- 
ance and manpower: 


Profits 
Cornerstone of the Saturday morn- 
ing session, set aside for a summary 
of the profit situation in lithography, 
was Mr. Maxwell’s report. Although 
the .2 percent profit gain after taxes, 
as reported by the 236 participating 
firms, is slightly encouraging, it still 
falls far short of the profit that the 
industry should expect to realize, 
Mr. Maxwell asserted. Furthermore, 
whereas the previous two reports 
showed a trend of increasing sales, 
the picture was more or less static in 
the latest report, suggesting, accord- 
ing to Mr. Maxwell, the possibility 
that the rate of annual increase in 
sales is flattening out. 
As for improving the profit picture, 





In The Photos >» 


Top Row: (l.-r.) Leo Gardiner, Robert 
Gresch and Clarence Hodlmair, Nekoosa- 
Edwards; Jack Mather, Sun Supply; 
Richard Tullis, Harris‘SSeybold; Harold 
Gegenheimer, Wm. Gegenheimer Co.; 
John F. Maguire, Offset Engravers Assoc.; 
Mr. and Mrs. Dante V. Mazzocco, Eureka 
Photo Offset Engraving; Alvin Reitz, In- 
terchemical Corp.; Harry Grandt, Rob- 
erts & Porter: and B. P. Nilles, Rapid 
Roller. 


2nd Row: John Devine, Howard Flint Ink 
Co.; Wade E. Griswold, LTF; Mr. and 
Mrs. Bernard Sears, Graphic Arts Corp. 
of Ohio; K. E. Butler, Sam’l Bingham’s 
Sons Co.; Wm. Brittingham, Bingham 
Brothers Co.; Harry Grandt, Harris-Sey- 
bold; Ford Bentley, Ladd, Southward & 
Bentley; Mr. & Mrs. Richard Tullis, and 
Mr. and Mrs. George Dively, Harris-Sey- 
bold; and Byron Davis, Ideal Roller. 


3rd Row: Mr. and Mrs. T. M. Broadston, 
Harris-Seybold; Mr. and Mrs. C. F. Rob- 
erts, Brett Litho Co.; L. E. Oswald, E. F. 
Schmidt Co.; Herbert Morse, LNA; Wil- 
liam Stevens, Charles Harwood and 
Norman Steed, Miehle; and Charles J. 
Kel'y, Jos. F. Kelly, Inc. 


4th Row: Mr. & Mrs. J. R. Stork, Ken- 
tucky Lithographing Co.; Mr. and Mrs. 
David Shulkind, E. P. Lawson Co.; W. T. 
Rehling, J. P. Jordan, R. L. Taylor. Mrs. 
Jordan, Mrs. C. A. Morton, Mr. and Mrs. 
Byron L. Wehnhoff, all of West Virginia 
Pulp & Paper; Fred Ne'son, Democrat 
Printing Co., Madison, Wis.; Robert E. 
Ludford, Chicago Litho Plate Graining; 
Harry Rogers, Harry Rogers Co.; Robert 
Garty, Modern Lithogrzphy: D. G. Man- 
ley and John Porter, both ATF. 


5th Ro:e: Fred Kraemer, Jr., Dennison & 
Sons; Malcolm Dennison, Rocky Mount 
Tank Note; George Thomp-on, Litho 
Chemical & Supply; Theodore Dadisman, 
Printing Developments; Carl N. Reed, 
Niagara Lithograph Co., new LNA presi- 
dent; William Winship, Brett Litho Co.; 
Wm. Bulkeley, Conn. Printers; Char'es 
Weldhauer, U. S. Playing Card; Maurice 
Saunder-, retived director of LNA. 
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two speakers followed Mr. Maxwell 
with some suggestions. The first of 
these, Jack Corrigan, managing di- 
rector of the Executives Institute, 
New York, urged L.N.A. members to 
increase the effectiveness of their 
management setup as the first step to- 
ward increasing profits. Characteriz- 
ing selling as the “most important 

profit making factor in your business,” 
he showed charts to support his asser- 
tion that high profits can be attained 
by pushing sales beyond the break- 
even point. The charts showed the 
relationship of fixed and variable 
costs and illustrated the very favor- 
able profit picture that is obtained 
once sales volume passes these com- 
bined factors. 

He called for positive leadership 
and positive cost reduction as val- 
uable in increasing profits. He men- 
tioned the importance of human rela- 
tions, commenting that “everybody 
wants to be appreciated and wants to 
feel important.” However, he cau- 
tioned, there should be no “molly- 
coddling” of the workers. 

Charles B. Bear, associate publisher 
of Fortune, spoke in general terms 
about some of the factors in the econ- 
omy that make him optimistic about 
continued ‘expansion. He said the 
Gross U.S. Product will most likely 
increase annually at a rate of three 
percent, instead of the current annual 
increase of two percent. It is his 
opinion that lithography will form an 
increasing part of the annual printing 
bill for the country in the years to 
come. 

Predicting for the immediate fu- 
ture, he said he foresees a slight dip 
until September then an upturn in 
business at the end of the year. 


Fire Insurance Discussed 
Lithographers who had been won- 
dering about the details of the new 
fire and use and occupancy insurance 
program devised by LNA in coopera- 
tion with Blackstone Mutual Insur- 
ance Co., of Providence, R. I., had 
several opportunities to get answers 
during the convention. First of all, 
William Goodall, vice president of 
Blackstone, spoke at length on the 
background of his company and on 
this type of group insurance, itemiz- 
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ing the types of coverage provided in 
the plan. 

He was followed on the Friday 
morning program by George Better- 
ley, Betterley Associates, Worcester, 
Mass., who represented LNA’s insur- 
ance counsellors. He said, by way of 
introducing the topic, that “basically, 
every service which LNA offers is 
designed to increase the profit margin 
through cost reduction, technical ad- 
vances, healthy labor relations and 
industry promotion. This new LNA 
service, the group fire insurance pro- 
gram, can help protect your profits; 
those that you earned yesterday and 
today, and expect to earn tomorrow.” 

He added that “. . . you have here 

. . an opportunity to obtain broad, 





Next Year 
Lithographers National Asso- 
ciation will return to the popular 
Greenbrier Hotel, White Sulphur 
Springs, W. Va., for the 1957 
convention. The meeting is sched- 
uled for April 1-3. 





sound protection through a competent 
and reliable insurer, with the possi- 
bility of real savings in cost.” 

Following the talks, the speakers 
answered a number of questions sub- 
mitted by the audience, covering the 
whole scope of the plan. In addition, 
representatives of both firms were 
available during the meetings for in- 
dividual consultation with interested 
LNA members. 


Manpower Through Training 
Third major topic of the conven- 
tion was manpower and education in 
the graphic arts. This was covered in 
an afternoon session at which six 
speakers approached the topic from 
different viewpoints. They were in- 
troduced by Elmer G. Voigt, chair- 
man of the board of Western Print- 
ing & Lithographing Corp., and presi- 
dent of the Education Council of the 
Graphic Arts Industry, Inc. 

Mr. Voigt labeled manpower as 
“one of the biggest and most per- 
sistent of problems for the lithog- 
rapher.” He said that in recent years, 
because of the rapid growth and ex- 
pansion of lithography, “we not only 





need more manpower, but better man- 
power. By that, I mean men better 
trained and equipped to meet today’s 
technical and production problems; 
men better trained and suited for 
supervisory work and leadership in 
all phases of our industry. 

“Our problem includes the train- 
ing of brand new help — young peo- 
ple coming into the field to fill ex- 
pansion needs or to serve as replace- 
ment for retiring oldsters. It includes 
the refreshing and upgrading of es- 
tablished-journeymen to keep them 
abreast of new developments, ideas, 
techniques and skills. And it involves 
the constant building and develop- 
ment of a new and more advanced 
type of foreman, supervisor or man- 
agement personnel. Because of con- 
ditions and circumstances surround- 
ing our industry, this job of training, 
or education, if you will, is strictly 
our own. There is no pool of trained 
or skilled manpower on which to 
draw. Almost always, if we need men, 
we must make men.” 


First speaker on the panel, Charles. 
Shapiro, educational director of LTF, 
outlined the booklets, training aids, 
strip films and research reports which 
are put out by the technical founda- 
tion for use by lithographers. He 
stressed the point that LTF provides 
materials intended for self-help use 
as well as more formal texts aimed at 
classroom application. 

Laurence Brehm, educational di- 
rector of Western Printing & Litho- 
graphing Co., described his com- 
pany’s in-plant training program and 
said that even if other plants take half 
of these trained men away, “we still 
profit. But the fact is,” he added, 
“that we are losing very few.” 

Viewpoint of a smaller plant was. 
given by Edward C. Chalifoux, secre- 
tary of Photopress, Inc., who urged 
management to get “trainable” peo- 
ple to start with. “Be selective, look 
for top quality, cooperate with schools 
and your chances of a_ successful 
training program will be enhanced,” 
he feels. He said his company relies 
heavily on LTF material in_ its 
program. 

The methods used by the 10-year- 
old Chicago Lithographic Institute 
were presented by James S. Armitage, 
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Carl N. Reed Elected To Succeed Carl R. Schmidt as LNA President 


ARL N. REED, 

executive vice- 
president, Niagara 
Lithograph Co., Buf- 
falo, N: Y., wee 
elected president of 
LNA at the conven- 
tion. Mr. Reed, who 
had served as vice 
president of LNA during the past year, 
follows in the footsteps of his father, 
Horace Reed, who was one of LNA’s 
founders and served as president from 1918 


to 1920. Mr. Reed succeeds Carl R. 





Schmidt, president of Schmidt Lithograph- 
ing Co., San Francisco, who was named 
chairman of the board. 
Other Officers 
Other LNA officers elected at the annual 
meeting were John M. Wolff, vice president, 
Western Printing & Lithographing Co., 
Southwestern Division, vice president; and 
William M. Winship, vice president, Brett 
Lithographing Co., Long Island City, N. Y., 
treasurer. LNA staff members reappointed 
by the board were W. Floyd Maxwell, LNA 
executive director; Edward D. Morris, sec- 
retary; and Quentin O. Young, counsel. 
Three members elected to the board of 


directors were Ralph J. Wrenn, executive 
vice president, Stecher-Traung Lithograph 
Corp., San Francisco; Milton E. Kingsley, 
vice president, Providence Lithograph Co., 
Providence, R. I.; and Malcolm G. Pittman, 
vice president, Greiner-Fifield Lithograph- 
ing Co., Kansas City, Mo. Reelected to the 
board were B. E. Callahan, president of 
Inland Lithograph Co., Chicago; and 
Ernest E. Jones, president of Graphic Arts 
Corp. of Ohio, Toledo. 
Platemakers’ Division 
The newly-formed LNA Lithographic 
Platemakers’ Division elected Dante V. 


(Continued on Page 125) 





president of the Inland Press. “In 
those 10 years, half a million dollars 
have been spent, and it was well worth 
it,” he stated. Eligibility at the school 
is limited to those already gainfully 
employed in litho plants and instruc- 
tion is given to men at the apprentice 
level or higher, he added. 


Samuel Burt, managing director of 
the Education Council of the Graphic 
Arts Industry, talked about the com- 
plex problem of graphic arts educa- 
tion in secondary schools and col- 
leges. Many of these programs are 
lagging, but some are quite success- 
ful, he stated. “But,” he advised, 
“don’t count on these graduates being 
fully trained, because the plant still 
must complete the training job.” 

The final speaker, Harry A. Porter, 
senior vice president of Harris-Sey- 
bold Co., declared that management 
has responsibilities and obligations in 
the training program. Furthermore, 
he said that increased funds are 
needed by the Education Council so 
that it can do a more complete job. 


Other Speakers 

Five other talks completed the pro- 
gram. Outgoing president Carl R. 
Schmidt, president of Schmidt Litho- 
graphic Co., gave the welcoming ad- 
dress, summing up the activities of 
the association during the past year. 
He said he foresees a minimum in- 
dustry increase of five percent, al- 
though he looks for “stiffening com- 
petition.” 

George P. Hughes, chairman of the 
promotion committee, praised the 6th 
Awards Competition which, he said, 
drew 300 more entries than any pre- 


vious competition. He said quality 
had improved commensurately. Big- 
gest increase in entries came from 
non-members of LNA. 

John F. Perrin, president of LTF, 
reported on the progress made by the 
Foundation during the past year. He 
listed the accomplishments of the re- 
search department, which marked its 
30th year of continuous operation in 
1955, and discussed the educational 
and business aspects of the LTF. 

“Human Relations in Industry” 
was the topic of Dr. George D. 
Heaton, consultant in human rela- 
tions and a Baptist minister, who 
held an attentive audience for more 
than an hour, with a talk that covered 
employe relations, personality types 
among employes and ways of in- 
creasing profits by saving in costs. 
On the latter point, he claimed that a 
saving of $1 in costs is equivalent to 
a $25 increase in sales. 

Most of the time, management has 
the wrong idea of the goals of its 
workers, he declared. To support his 
contention, he reported the results of 
a survey which showed that the five 
things that are most important to 
workers are the following: 

1. Recognition. 

2. To “feel in on things.” 

3. Sympathetic help in personal 


problems. 
4. Security. 
5. Wages. 


Management, on the other hand, 
usually thinks that employes would 
rate wages No. 1, and security No. 2, 
and that they would place the first 
three items on the worker list as Nos. 
8, 9 and 10. 

Mr. Heaton divided the audience 
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into four groups to handle the subject 
of personality traits. The groups were 
asked to determine, respectively, the 
personality type of a weak child in a 
weak environment; a strong child in 
a weak environment; a weak child in 
a strong environment; and a strong 
child in a strong environment. The 
groups turned in reports that coin- 
cided with the findings of sociologists 
and psychiatrists, according to Mr. 
Heaton. He labeled the four types as 
follows: 1. The “Clinging Vine,” who 
has little confidence and is very de- 
pendent; 2. The “Star,” who is fine 
as long as he gets recognition and 
approval of an audience; 3. The 
“Turtle,” who avoids responsibility 
and retracts from situations; and 4. 
The “Bully,” who wants power and 
loves a fight. 

Mr. Heaton said the experiment 
with group participation showed the 
value of group conferences in a litho 
shop and might also provide lithog- 
raphers with some useful information 
in dealing with various personality 
types in their plants. 

Quentin O. Young, LNA director 
of industrial relations, surveying 
labor relations in the lithographic 
industry, urged LNA members to do 
everything possible to remove those 
obstacles that restrict “management’s 
right to manage.” “We must break 
down the fear and skepticism — and 
in some cases actual hatred — that 
has grown up between management 
and labor over the years.” 

Terming the foreman “the real 
forgotten man,” Mr. Young declared 
that he should get much more con- 
sideration by management because 


(Continued on Page 125) 
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FORBES: A million impressions a day 


HE largest printing and litho- 
pete plant in New England 

has facilities capable of turning 
out more than 1,000,000 impressions 
a day, totaling more than 8,000 tons 
of printed matter. The plant, of 
course, is the 94-year-old Forbes 
Lithograph Mfg. Co., in Chelsea, 
Mass., which was founded in 1862 
by W. H. Forbes. 


Located along the inner reaches of 
Boston harbor, Forbes is spread over 
10 acres, with half a million square 
feet of floor space, and nearly 1,000 
employees. 

Forbes wasn’t always so big. The 
Forbes shop in the 1860’s was just 
two small rooms in Boston. But so 
capable was the young enterprise in 
producing lithographed labels for the 
then new canning industry, that with- 
in two decades of its first try, Forbes 
had acquired many big-time Cali- 
fornia citrus growers as customers. 


Kept Pace with Times 

Packaged goods came next and 
Forbes kept pace with the times — 
boxes were a natural for colorfully 
lithographed messages. In 1884, 
Forbes combined its many branches 
that had mushroomed around the 
original one in Boston in a building 
across the harbor in Chelsea; much 
more room than was needed at the 
time, but plenty of area for expan- 
sion. 

The far-sighted plan proved wise, 
for in the next 30 years, the company 
expanded five times, participated in 
the development of offset lithography, 
designed and supervised the build- 
ing of a six-color press and worked 
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By Sidney James Paine 


Boston Correspondent 


for improvement in quality in color 
reproductions. 

Forbes serves customers in all 
parts of the United States and 
has offices in Boston, New York, 
Cleveland, and Chicago. 


Typical Service 
Here’s how Forbes services a 
typical customer: the advertising and 
sales promotion department takes, 
for example, a newly-designed dummy 
counter display, and spot-tests it in 
retail stores in a given area. Forbes 
research men observe the effective- 
ness of the promotion piece for 10 
days to two weeks, after which total 
sales of the product advertised by the 
new display are compared with the 
average sales volume before and after 
the display went on test. Forbes gives 
the results to its customer. The latter 
knows, to a reasonable degree, how 
effective his promotion program 
might be. 

Forbes has been among the leaders 
in packaging, presentation and pro- 
motional advertising for the nation’s 
business. Top names include Parke, 
Davis & Co., for which Forbes-pro- 
duced displays won a Certificate of 
award in the Lithographers National 
Association competition. The print- 
ing includes labels, packaging, dis- 
plays, merchandisers, calendars and 
virtually all types of sales service 
literature. 

Proof that the company has main- 
tained its excellence throughout the 
years is found in the fact that Church 
& Dwight, famous for its “arm and 
hammer” baking soda, was Forbes’ 
first customer in 1862 and still is a 
regular customer today. 


Insistence on quality and results 
in sales for its customers has helped 
build the reputation of Forbes. 


Quality Control 


Quality control at Forbes is man- 
aged by George S. Hammer, who is 
intimately associated with jobs, from 
planning conferences to shipping. In 
Forbes’ light room, originals, proofs 
and press sheets are minutely scruti- 
nized before the final OK is given. 


During long runs, sheets are pulled 
from the press at varying intervals 
by Quality Control for checking. 
Throughout the shop quality is em- 
phasized. The plate-making depart- 
ment and the press rooms are air 
conditioned to exact-matching tem- 
peratures. Plate-making machines are 
adjustable to within 1-1000th of an 
inch. 

Paper is seasoned in a special con- 
ditioning room, and then moisture 
content is kept constant in the air- 
conditioned press rooms. John B. 
Osborn, company president, believes 
air-conditioning is not expensive. 
“We consider our air-conditioning an 
investment that saves us money, and 
insures top quality to our custom- 
ers,” he stated. 

It is a part of the quality control 
dept.’s responsibility to be sure that 
other raw materials used are suitable 
for getting good results. The regular 
examination and testing of inks has 
long been a part of laboratory pro- 
cedure. The quality control measures 
on this subject include color testing 
with a fadeometer, tack testing with 
the LTF Inkometer and many other 
tests for viscosity, density, etc. 
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Typical scenes at 
Forbes Lithograph 
Mfg. Co., Boston. Up- 
per photo, planning a 
job with the customer, 
and the ink testing 
laboratory; at right, 
cardboard displays 
and two of the men 
responsible for qual- 
ity control at Forbes. 
Lower, partial view of 
the large pressroom. 





George Hammer 
Willard Greenwood 








This company was one of the 
leaders in stimulating research and 
is a charter member of the Litho- 
graphic Technical Foundation. 


Wartime Work 
As a result of the firm’s high 
reputation in the graphic arts, the 
government selected Forbes to print 
invasion currency during World War 
II. The U. S. Bureau of Engraving 
and Printing, busy turning out War 
Bonds and other material, was com- 
pelled for the first time in history 
to use an outside printing source. 
Forbes was chosen to help because it 
had the equipment, experience, know- 
how and financial resources to handle 
the assignment. 
For war purposes, too, Forbes 
produced more than 12,000,000 maps 
(Continued on Page 127) 
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PROFITS: 


Industry shows slight gain in 1955 


By W. Floyd Maxwell 


Executive Director 
Lithographers National Association, Inc. 


(Delivered at LNA’s 51st Annual Convention, Drake Hotel, Chicago, May 12) 


HIS is our third annual survey 
.o on lithographic profits. 
It covers the years 1954 and 
1955, based on reports from 236 com- 
panies. 
Our first report, two years ago, dis- 
closing information for the years 


1950, 1951, 1952 and 1953, was based 


on surveys returned by 191 com- 
panies. Last year, the report cover- 
ing 1953 and 1954 represented the 
average experience of 170 companies. 
This year we received 294 reports of 
which 37 were unusable either be- 
cause they were incomplete or because 
they represented partnerships or sole 
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Net Profits Before and After Taxes in 1955 


(By Sales Groups 





Unit: $1,000) 


SO. Me fee 

A Under ‘500 
B ‘soo -750 
C ‘750-1000 
D ‘1000-2500 
E :2500-5.000 
F over *$,000 














48 








proprietorships, and 21 more were 
received too late to be included in 
the tabulation. 

This very substantial increase in the 
number of companies contributing 
their information to this annual study 
is encouraging and reflects the grow- 
ing industry interest in it. 

We wish to express our apprecia- 
tion to the lithographers who com- 
pleted and returned our question- 
naire. We want also to express our 
appreciation to National Association 
of Photo-Lithographers for their par- 
ticipation with us again this year. 

Practice of past years was followed, 
in the main, in preparing this year’s 
questionnaire. In order to encourage 
the widest possible participation, we 
did not ask for any dollar informa- 
tion nor did we ask that the ques- 
tionnaire be signed. We requested 
that sales be indicated by checking 
for 1954 and for 1955, that one, of 
six sales brackets, which represented 
the firm’s annual net sales. Similarly, 
for net profits we asked only for per- 
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centages of net profit on sales, both 
before and after taxes—no actual 
dollar figures. 


Sales Trend in Doubt 

With respect to net sales, our report 
two years ago—using the same six 
sales brackets as were used this year 
—showed unmistakably a strong un- 
derlying trend of increasing sales. 
Last year’s report—to a somewhat 
lesser degree—disclosed a similar 
trend. This year, however, the trend 
was much less clear. Of the 236 re- 
porting firms, two indicated sales in 
1955 had fallen to a sales bracket 
below that of 1954. Twenty-one show- 
ed an increase. But 213 of the 236 
reporting firms checked the same 
sales bracket for both years. 

While these facts do not preclude 
the assumption that sales of lithog- 
raphy in 1955 actually exceeded those 
of 1954—and they almost assuredly 
did—they do raise a very definite 
question as to the rate of the annual 
increase. Is it flattening out? 

It may well be that the cumulative 
effects of the substantially increased 
costs of paper and other raw ma- 
terials purchases, steadily advancing 
wage costs, shorter hours, more paid 
holidays and longer paid vacations 
and increased health and welfare and 
other so-called “fringe” benefits—of 
which the lithographic branch of the 
commercial printing industry seems 
to have had the “firstest” and the 
“mostest” — are making themselves 
felt, both relatively as among proc- 
esses and actually in the form of cus- 
tomer resistance to increased costs 
and, therefore, selling prices. 

These comments may constitute 
something of a digression in our re- 
port of profits in 1955. However, they 
point up a situation which may im- 
portantly affect profit possibilities in 
1956 and subsequent years. 

Let us turn now to Chart I, which 
shows the trend in 1955, as compared 
with 1954, of the range of xet profits 
on sales both before and after taxes 
for the 236 firms participating in this 
survey. Each vertical bar shows the 
maximum range of reported net prof- 
its—from the lowest figure reported 
to the highest. 

For net profits before and after 
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taxes, the middle sections of the ver- 
tical bars represent the range of the 
middle 5U percent of the reports. The 
upper and lower gray sections of ali 
the bars represent, respectively, the 
upper and the lower 25 percent of the 
reports. rortions of the bars extend- 
ing beiow the horizontal zero (vU) 
line represent net losses and those 
portions above the zero (0) line, net 
profits. 

The white figures in the dark sec- 
tions of the bars at left represent the 
average net profit before taxes; the 
white figures in the dark sections oi 
the bars at the right average net pront 
after taxes. 


Average Net Profit 
For 1954, average net profit before 
taxes for the 236 reporting firms—the 
middle pair oi bars oa the chart—was 

6.0 per cent and tor 1999, 0.3 per cent. 

Average uet proiit atier taxes im 1954 

stood at 3.3 per cent and for 1995, 

3.5 per cent, 

The pair of bars at the left of the 
chart shows for 1954 simiiar informa- 
tion for the 170 companies covered 
by last year’s survey. ‘hey are shown 
only for purposes of comparison with 
this year’s report. For average net 
profits before taxes, the figures com- 
pare as follows: 5.6 percent in the 
earlier report and 6.0 percent in the 
current survey ; after taxes, 3.1 per- 
cent and 3.3 percent respectively. 

Before discussing briefly the signif- 
icance of the profits picture here dis- 
closed, I should like to present Charts 
II and III. These charts depict similar 


Chart 7 


0 
1950 





Net Profit After Taxes 
(Based on Annual Net Sales) 








oO 
1950 195] 





1952 1953 1954 1955 


Chart 5 


Net Profit After Taxes 
(Based on Annual Net Sales) 





1951 


1952 1953 1954 
Chart 6 


Total Firms Reporting (236) 






Percentage of Firms Reporting 


i 
= 


Much Lower 


50 Sales Under *1,000,000 (139) 
BE Sales Over #,000,000 (97) 


1955 


Ls) 
SS61 Ul S@xD, a40jag 3/jO4d JaN 


Slightly Lower Same as1955 Slightly Higher Much Higher 








49 








information for the 139 companies 
which, in 1955, reported sales of less 
than $1,000,000 and the 97 companies 
with sales of over $1,000,000. 

Both before and after taxes, the 
range of the net profits of the larger 
companies is somewhat less than that 
of the smaller companies—this holds 
true for both profits and reported 
losses. The range of the middle 50 


percent of reports, moreover, is - 


slightly narrower for the larger com- 
panies. While the average net profits 
before taxes is slightly higher for the 
larger companies (6.7 percent as com- 
pared with 6.0 percent), the average, 
after taxes, in 1955, is exactly the 
same—3.5 percent. In 1954, the com- 
parison was 3.2 percent for the larger 
companies and 3.4 percent for the 
smaller. 

It is clear from this cursory study 
of these charts that the fractional im- 
provement in average net profits— 
2/10 of one percent—is of negligible 
importance as a signal that the indus- 
try has definitely found the means of 
improving its unsatisfactory profits 
position—five consecutive years with 
net profits after taxes averaging 3 to 
3¥ percent on sales. 

Let’s take another and closer look 
at lithographic profits by size of 
company. Chart IV shows net profits, 
before and after taxes in 1955 for 
the six sales brackets used in our 
survey questionnaire. From a purely 
statistical point of view, the smaller 
number of companies included in a 
given sales bracket provides a some- 
what less sure base for determining 
average performance but certain gen- 
eral facts are of considerable interest 
and import. 

The pair of bars at the extreme left 
of the chart—marked A—discloses 
for 71 companies, with sales of less 
than $500,000, their net profits on 
sales in 1955, before and after taxes. 
Group B, for 41 companies with sales 
between $500,000 and $750,000; 
Group C, for 27 companies with sales 
running from $750,000 to $1,000,000; 
Group D, for 59 companies with sales 
running from $1,000,000 to $2,500,- 
000; Group E, for 24 companies with 
sales between $2,500,000 and $5,- 
000,000 and, at the extreme right, 


Group F, for 14 companies whose 
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sales in 1955 exceeded $5,000,000. 

Let us consider some of the inter- 
esiing facts shown by this chart. In 
Group A, both before and after taxes, 
we find recorded the highest percent- 
age of net profit of any sales group. 
Also, for Group A, the average net 
profit before taxes—6.8 percent—is 
exceeded only by the largest com- 
panies (Group F—8.4 percent) and 
is equalled only by Group E (6.8 per- 
cent). Furthermore, for Group A the 
average net profit after taxes—4.3 
percent—exceeds that of any other 
group. Next, in order, is Group F 
(4.0 percent) ; Groups D and E, each 
with an average of 3.5 percent and, 
last, Groups B and C, each with an 
average of only 2.7 percent. 

In posing the following questions, 
I mean to make no invidious com- 
parisons nor do | have the necessary 
facts to supply the answers to the 
questions asked. 


Profit Pictures Vary 

Why should 71 plants in Group A 
with annual sales under $500,000 dis- 
play a profit position so much better 
than the 68 plants in Groups B and C 
whose sales were between $500,000 
and $1,000,000? In many Group A 
plants, owner-management or mem- 
bers of their families undoubtedly 
perform a substantial portion of the 
actual production labor. Groups B 
and C plants, on the other hand, must 
employ a larger percentage of their 
factory labor. Do labor contract pro- 
visions, common in the industry, bear 
with unusual weight on these Groups 
B and C plants as compared with the 
larger plants with sales of over 
$1,000,000? Are these Groups B and 
C plants primarily engaged in the 
black and white field in markets 
largely local in character? Generally 
speaking, do the larger plants com- 
mand better management, reflected in 
more efficient operations? Are their 
markets — more largely color and na- 
tional rather than local — less com- 
petitive? Does the relatively poor 
profit position of Groups B and C 
plants, with a higher percentage of 
small, single-color equipment, result 
in important degree from competition 
with the larger multicolor presses of 
the larger plants or, to put the ques- 





tion another way, in today’s competi- 
tive market, is there an uneconomic 
size of lithograph plant somewhere 
between the very small and the mod- 
erately larger plant? Other interest- 
ing and provocative questions will 
undoubtedly occur to you. 

In concluding last year’s profits 
survey, we presented two charts, 
based on Federal Reserve Board data, 
and showing the position of lithog- 
raphers’ net profits on sales, after 
taxes, as compared with other sec- 
tions of American industry. 

Charts V and VI present this com- 
parison of relative profit positions 
for the period 1950 through 1955 and 


require no extended comment. 


Prospects for 1956 

In conclusion — Chart VII, entitled 
“Profit Prospects for 1956,” will, I 
feel sure, be of interest to you. On 
our survey questionnaire, we asked 
lithographers, on the basis of 1956 
experience to date to indicate whether 
they thought their profits as compared 
with 1955 would be much lower, 
slightly lower, about the same, slightly 
higher or much higher. 

Chart VII shows the percentage dis- 
tribution of these “educated guesses.” 
The bars at the left show the per- 
centages for the 236 reporting firms, 
the center bars, for the 139 firms 
with sales under $1,000,000 and the 
bars at the right for the 97 firms with 
sales of over $1,000,000. 

None of the larger companies ex- 
pected profits to be “much lower” 
while about 3.5 percent of the smaller 
ones did. About 1/6 of those report- 
ing thought that profits would be 
“slightly lower.” About 80 percent 
of the firms — both large and small 
— expected profits would be equal to 
or better than in 1955 and roughly 
50 percent expected them to be higher. 
Of this latter group, by far the larg- 
est number expected them to be only 
“slightly higher.” However, more 
than one in eight of the 236 report- 
ing firms expected that 1956 profits 
would be “much higher.” 

I will leave it to lithographers to 
explain the economic — or, perhaps 
I should say, the psychological — 
significance of the black line on the 

(Continued on Page 127) 
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Harris - Seybold 


unveils its 


new LAx20° 


offset press 


ns 
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New Harris 14 x 20” offset press now 
56 being delivered in quantity after success- 
ful field testing in commercial litho plants. 


er 
ed NEW offset press entered the in- ing business influenced Harris’ de- the new press is the pile feeder. The 
re A dustry last month with an- cision to offer these 14 x 20” presses: —_ feeder wheel does not run at a con- 
ly nouncement from Harris-Sey- 1. Combination shops are multi- stant speed but has a slow-down 
bold Co. that it has started full scale —_ plying more rapidly than before and = mechanism which enables more ac- 
“ delivery of its new 14 x 20” unit. continued development of the presen- _ curate feeding of sheets, according to 
‘ Harris-Seybold officials, who dis-  sitized offset plate promises to sim- Harris. 
” played the new press at a special plify and expedite their formation in In addition, it is asserted that 
ms, meeting with the trade press in the the future. the press is highly accessible because 
ns New York offices of the company, 2. Lithography is growing faster of its roll-back fountain and other 
he said that the new unit will comple- now than during its much publicized _ characteristics. It is capable of 7,000 
th ment the press sizes the company now surge five or ten years ago. sheets per hour and will handle stock 
offers. Previously a 17 x 22” press 3. Sales continue to increase for of a minimum size, 8 x 10” and a 
X- was the smallest offered by Harris- printed matter using two or more maximum 1444 x 20%”. The print 
. Seybold. colors, which is changing equipment __ transfer size is 1414” by 20” maxi- 
er Just what effect the advent of the requirements in smaller shops as mum. 
rt Harris 14 x 20” press will have on well as larger ones. The press weighs approximately 
be industry activity cannot be predicted Ren R. Perry, vice-president of two tons and stands 5’2” high, occu- 
nt definitely. However, company off- sales for Harris-Seybold, said these — pying floor space 4 feet wide x 5’6” 
ul cials offered the opinion that the new _ trends have increased the need of let- —_ long. The inker is a modified Harris 
to press may double the number of _ terpress printers for an “offset job large press inker with ‘three form 
ly people in the litho field in future press’ and the 14 x 20” press is rollers. And the registering system in- 
T. years. At present the company esti- _ Harris answer to that need. volves a three plate tumbler with 
B- mates there are around 3,500 offset At the press reception, the Harris- type front and side guide adjust- 
ly shops in the United States. Seybold technical men emphasized ments. Robert Niederhauser of Har- 
re In addition to creating many new _ that the new Harris press is not an __ ris-Seybold informed the trade that 
t- lithographers and opening up new offset duplicator but a full sized litho _ this is actually not the first 14 x 20” 
ts lithographic business, company of- press. In general they said the new press put out by the company. “Actu- 
ficials conceded that the press may __ press is designed for fast makeready ally,” he said, “the LSB press origin- 
rr) “eat back into the letterpress field” | and simplicity of operation. Many of ally was a 14 x 20” press and then 
IS in some areas, but they stress its ma- _ its features were previously available | was expanded to a 17 x 22” unit.” 
— jor effect would be to develop new — only on the 17 x 22” and larger The company stated that 40 of these 
e business. presses. presses currently are being tested in 





Three current trends in the print- 


One of the interesting devices on 
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ROYAL ZENITH 29 282,38 


Tested and fully approved in 
over a Score of plants in the 
United States, this marvelous press 
gives the most. accurate hairline 
register you’ve éVer seen! Preci- 
sion micro adjustmenits,,of plate 


and blanket cylinders, fountétny: 


grippers, feed and delivery are 
easy and quick. Coupled with its 
exceptional ink distribution, the 
quality and register you will ob- 
tain from the Royal Zenith 29 is 
positively out of this world! 

Run this “Pressman’s Press” at 


7000 impressions per hogr on a 
multi-color job with full cover- 
age—on onionskin of cardboard 
—and see for yourself the profit 
potentialities ofthe Royal Zenith 
29 Offset*Press for your plant! 


gow initial cost and extreme econ- 


omy of operation will make this 
press the biggest money-maker in 
your shop! 

Call, wire or write today for 
complete details. Name of your 
nearest distributor supplied on re- 
quest. 


ERVICE pas Factory trained mechanics for s@rvice on parts and maintenance 
Se, t are on call anywhere in fhe U. S. 24 hours a day! 
a 6 : 
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CREATIVE SELLING: 


Fashion Sells Colored Tires 





REATIVE selling is paying off regularly for litho salesmen 
with the initiative to devise a sound program for the prospec- 
tive customer and the persistance to follow it through. Such 

salesmen are outdistancing their competitors who “just happen to 
be in the neighborhood,” and wonder if there is any business today. 

The salesmen who limit their activity to picking up orders can 
learn a lot from a recent idea that J. R. Sanborn, of Niagara Litho- 
graph Co., New York, turned into a profitable sale. He had the 
unlikely job of developing a promotion piece to sell, of all things, 
colored tires. Not tires with white sidewalls, but tires with blue, 
green, brown and red-striped sidewalls! Not a very exciting product 
for normally conservative men. But Mr. Sanborn, figuring that the 
way to a man’s wallet is through his wife (always a safe maxim) 
got a handsome order with a clever approach. Here’s his story, 
as he told it to ML: 

“Many months ago I was with Charles McMaines and H. L. 
Hayward, of the U..S. Rubber Co., discussing with them an idea 
I had for their new Royal Master “Coloramic” tires. They mentioned 
that each tire sold for a premium price (at that time). My recom- 
mendation to them was that in order to sell such a radical innovation 
at a premium price, their approach would necessarily be to women 
on a fashion basis. It is axiomatic that most men are interested in 
the performing features of tires rather than how pretty they make 
the car look. Fortunately, U. S. Rubber had here a top grade tire 
with a new safety device as well as the beauty of the walls to sell. 

“TI followed up my suggestion by talking to Ceil Chapman, the 
well-known dress designer, and her public relations manager Alto 
Shiffrin. I asked them if they would design a special dress to be 
worn by a model who would appear as a life size, die cut, cardboard 
figure, with copy headlines talking about Miss Chapman’s approval 
of these tires as a fashion accessory to cars. Both women were 
enthusiastic about it, and in consultation with our art director, 
Elliot Axelrod, we developed the idea into sketch form and U. S. 
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Life size figures of model, 
dressed in Ceil Chapman origi- 
- nal, emphasize the fashion ap- 
peal of using tires with blue, 
green, brown and _ red-striped 
sidewalls, in a typical dealer 
showroom display. 


H. L. Hayward (1.) of U. S. Rubber Co., 
congratulates J. R. Sanborn, salesman for 
Niagara Lithograph Co., for coming up 
with the fashion idea for selling the rub- 
ber company’s new line of colored tires. 





Rubber highly approved. 

“In the display, the tires rest in 
echelon formation in front of the life 
size figure who is holding a mobile 
shaped like a hat box with swatches 
of material that tell the observer how 
to match the right color tire with his 

(Continued on Page 131) 
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You can get it all from 





Mead—Papermakers to America 


Printers Depend on Mead Bristols and Indexes 
for Quality and Printability 


You'll be sure of getting more than 
pleasant reactions from your customers 
when you deliver jobs printed on 
Mead’s Wheelwright Bristols, Indexes 
and Blanks. These sturdy multi-useful 
stocks are just the thing for sparkling 
and different looking menus, reply 
cards, die cuts, record cards, catalogue 
covers, and a hundred and one other 


everyday business uses. And you’ll find 


them as economical as they are versa- 


tile. Available in plate and antique Wheelwright Bristols, Indexes 


and Blanks by Mead 


finishes, in many useful and attractive 
colors, and in all popular weights and 
sizes, they come to you conveniently + Superfine Bristol 


packaged and ready for use. Your 


e Olympic Bristol 


Mead-Wheelwright paper merchant © Fiberfold Bristol 


can furnish samples and details. Specify 
e Strongheart Index 


¢ Made(w)right Index . 


and use these versatile papers for good 


selling and for better impressions. 


e lonic Blanks 





THE MEAD CORPORATION 


Papermakers to America 





Ask your Mead-Wheelwright Merchant 


for samples of these papers 
Sales Offices: Mead Papers, Inc., 118 West First Street, Dayton 2, Ohio 


New York « Chicago « Boston -« Philadelphia - Atlanta 


papers 
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Open Letter 
to I. D. Robbins 


(Editor of the 24-page pamphlet, “The Present and 
Future of the Printing Processes,” 65,000 copies of 
which have been distributed to people connected with 


the graphic arts industry) : 


Dear Mr. Robbins: 

We have just been reading very closely your interest- 
ing pamphlet discussing the current situation in letter- 
press, offset and rotogravure and making some predic- 
tions for the future of these three processes. By now 
almost everyone in the graphic arts must have seen your 
treatise. As far as MopERN LITHOGRAPHY is concerned 
the pamphlet has gone far enough, maybe too far, and 
we want to put into writing some of the thoughts we 
have heard expressed by leaders in the lithographic and 
letterpress fields. 

At the outset in your pamphlet you say that “the whole 
question (of selecting a printing medium) needs to be 
examined dispassionately for the benefit of the printers 
who must determine their future capital investments in 
equipment and the buyers who should be sophisticated 
about the best process to be used for their particular 
purposes. It would be unfortunate if, as a result of ag- 
gressive efforts by the devoted advocates of offset, either 
the investors in printing equipment or the buyers of 
printing were to get a false impression or make un- 
realistic choices”. 

Each Method Has Its Place 

Now we certainly consider ourselves devoted advo- 
cates of offset, but we are not blinded to the fact that, as 
has been so often expressed in the past, each of the 
printing media has its place in the graphic arts field. 
Certain types of jobs, of course, lend themselves more 
readily to one process or another. Neither do we have 
any notions that lithography is in the course of putting 
letterpress or rotogravure out of business or that it is 
currently accounting for the lion’s share of the work 
being done in the graphic arts. 

Nor are we unaware of the fact that your presentation 
is, by and large, not a “dispassionate” examination of 
the subject. As far as we are concerned such an objective 
analysis still must be made (if, indeed, one is really 
needed). 

In your presentation you give frequent references to 
“figures”, “surveys”, and “leading authorities”. Very 
rarely do you give any facts or figures to support your 
statements nor do you attribute quotations to specific 
persons. 

We are not going to attempt an item by item rebuttal 
of the statements in your booklet, because many of them 
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have an element of validity, but we would like to make a 
few pertinent comments to help set the record straight. 

We are particularly indignant about your final ob- 
servation that “Offset is not taking over most of American 
printing production. Offset is often only a convenient ex- 
cuse for the printer or salesman who does not get the job. 
Letterpress, the quality method of printing, can also be 
the economical method of printing. The next 10 years 
should see the rotary principle in general use for all sizes 
of letterpress.” 

That, in our opinion, is at best a half truth and at 
worst a falsification of the letterpress-offset situation. 
and can be misleading to buyers of printing and even to 
printers themselves. First of all, no one that we have 
ever heard claims that offset is taking over most of Ameri- 
can printing production, so it would seem you are set- 
ting up straw men so that they can readily be knocked 
down. Secondly, we know of no one but you who con- 
siders offset a “convenient excuse for the printer or 
salesman who does not get the job”. In case you haven't 
noticed, offset salesmen are selling offset for just what 
it is: a really quality process that has great advantages 
for many types of work, and which, when used in the 
right place, can, in addition, give valuable savings. 

Your background of work in public relations for the 
letterpress industry is betrayed in your statements under 
the title, “Claims and Counter-Claims”. In this you 
mention four chief claims for letterpress, starting out 
with superior quality. In the comparable section devoted 
to claims for offset you mention many of the rightful 
advantages of offset (such as cost, adaptability to large 
subjects and displays, use of multiple images by step-and- 
repeat, ease of working photographically from any kind 
of composition, and quick “get away”) but nowhere do 
you list one of the chief selling points of lithography: 
quality. 


Who’s Apologizing? 

Further on, you make the patronizing remark that 
“modern offset need no longer apologize for its quality” 
as one of the counterclaims of offset. That is, we think, 
a negative way of putting it, because for many years 
quality has been one of the big advantages of lithography, 
as attested by lithography’s record in innumerable 

(Continued on Page 137) 
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William Detheridge, pastor of Second Christian Church, Houston, addresses 
the banquet at the 6th Litho Clinic sponsored by the Houston and Dallas 
Litho Clubs. 


Houston, Dallas Clubs 
Stage Big Litho Clinic 


IVELY and well attended sessions 
on all phases of lithography 
marked the highly successful 
Sixth Annual Litho Clinic sponsored 
by the Houston and Dallas Litho 
Clubs, May 19-20 at the Rice Hotel in 
Houston. More than 300 persons at- 
tended for the Saturday and Sunday 
sessions of the clinic. 

The program got under way Fri- 
day evening with a reception by 
members of the Houston Club, which 
included registration, cocktails, and 
informal meetings among the vari- 
ous groups attending the clinic. An 
exhibit of art work and lithographed 
materials furnished by the Artists 
Guild of Houston was on display in 
the hotel. It served to show some of 
the finest lithographic work being 
done in the area. 

Live TV was used to present the 
demonstrations on camera, paper, 
ink, and presswork. In addition, a 
three hour tour of the Champion Pa- 


36 





per Co. Mill was attended by 250 
lithographers. 

The television portion of the pro- 
gram was started Saturday afternoon 
at the University of Houston Printing 
Department where Dr. Paul Hartsuch 
of Interchemical Corp. introduced 
the program to the clinic audience, 
which was seated in a large hall 
across the campus with TV sets be- 
fore them for easy viewing. Dr. Hart- 
such made general remarks which 
were broadcast to the public Dr. 
Clanton W. Williams, vice president 
of University, also welcomed the 
group. 

Technical Demonstrations 

Technical demonstrations were 
started by B. N. Pollard of Ansco, 
who gave a talk on process camera. 
Mr. Pollard covered methods of set- 
ting up camera, making exposures, 
and developing the film for both line 
and halftone work. He showed sam- 
ples of various types of copy and told 





ways of handling each. He also went 
into the one, two, and three stop sys- 
tems of making halftone negatives 
and the results to be expected from 
each. 

Advancements in lithography were 
discussed by Dr. Harry Mueller of 
Litho Chemical & Supply Co., who 
traced the development of lithogra- 
phy from the stone age to the present. 
Ronald I. Drake of Champion Paper 
& Fiber Co. followed with a talk on 
paper problems that daily confront 
the lithographer and listed the reme- 
dies for each. 

Dr. Hartsuch came back on the 
program to discuss lithographic inks 
and their behavior under various cir- 
cumstances. A presswork demonstra- 
tion conducted by Peter Brogle of 
Samuel Bingham’s Son Mfg. Co. con- 
cluded the three hour telecast. Mr. 
Brogle demonstrated methods for 
setting up a press to run a job in- 
cluding ali the various settings on each 
part of it. During a coffee break the 
TV camera was devoted to a 15 min- 
ute camera tour of the facilities of 
the University Printing Ink Depart- 
ment, which was narrated by J. V. 
Burnham, assistant director and as- 
sistant professor of graphic arts. 


Ozochrome Process 
Further demonstrations and the 
panel discussion by the various ex- 
perts was featured on the Sunday 
morning program. The Ozochrome 
process of color proofs from color 
separation positives was presented by 
Theodore Hommell, vice-president of 
Unitronics, Inc. He said the process 
is a quick and economical method 
for proving color separation work. 
The film used is called Colormat. 
Donald Kenyon of Eastern Kodak 
informed the group about the recent- 
ly developed auto-positive film which 
his company is marketing. He showed 
some of the applications of the ma- 
terial. Procedures in plate making 
and uses of the new bi-metal and pre- 
sensitized plates were covered by Dr. 
Mueller. The panel sessions with 
questions and answers followed these 


talks. 


Annual Banquet 

Social highlight of the clinic was 

the annual banquet on Saturday 
(Continued on Page 125) 





MODERN LITHOGRAPHY, June, 1956 











- it’s the kind of quality you like 
fo see from the kind of plate you like to 


make during the summer months. What 


Sives results like this? You know -.. it’s 
a basic rule __ 


3M Photo Offset Plates 


BRAND 










... a basic rule 
that both 

you and 

3M know... 





control the variables 
and you control the job 








That’s why you and ‘3M’ make great part- 
ners. 100% efficiency in results is what counts 
in _— lithography. You want to control 
the variables that steal profits from your jobs 
...and progressive platemakers know that 
3M Brand Photo Offset Plates eliminate the 
43 costly variables... variables like inconsistent 
plate and coating thickness, scumming, tint- 
ing, oxidation and many more! 

Quality lithography depends on the plate 

. . and 3M Brand Photo Offset Plates are 


made to exacting standards of quality con- 
trol. Uniformity and consistency are the rule. 
Easy-to-handle 3M Plates give you perfect 
reproduction with vennns highlights, 
smooth, rich solids, and the faithful dot re- 
production that only grainless plates can 
give... even in hot, humid summer weather. 

Start controlling those profit-stealing vari- 
ables in your shop now. Specify 3M Brand 
Photo Offset Plates . . . the world’s largest 
selling pre-sensitized plates. 


quality lithography 
depends on the plate 








New Platemaker’s Guide just off the press. 
Get your copy from your 3M Plate dealer. . . 
or your Certified Professional 3M Platemaker. 
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3M Photo Offset Plates 


‘' 


3M "3M" is a registered trademark of Minnesota Mining and Manvfacturing Co., St. Paul 6, Minn. 
Porte. General Export: 99 Park Avenue, New York 16, N.Y. In Canada: P. O. Box 757, London, Ontario. 














The black and white reproduction on the reverse side of this page was lithographed using 3M Brand Plates on a 22 x 29 
Harris offset press by Colwell Press, Inc., Minneapolis, Minn. Photography by Photography, Inc., Minneapolis, Minn. 
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PAPER MERCHANTS 


who sell and endorse 
Warren’s Standard Printing Papers 


Asany, N. Y. 
ATLanTA, Ga. 
Batimore, Mp. 
Bancor, MAINE 
BirMINGHAM, ALA. 
Boise, IDAHO 


Hudson Valley Paper Company 
Sloan Paper Company 

The Barton, Duer & Koch Paper Co. 
Brown & White Paper Company 
Sloan Paper Company 

Zellerbach Paper Company 

Carter Rice Storrs & Bement 

Boston, Mass. The Century Paper Co., Inc. 
Cook-Vivian-Lindenmeyr Co. Inc. 
The Alling & Cory Company 
Franklin-Cowan Paper Company 
Crescent Paper Company 

Caskie Paper Company, Inc. 

{ Virginia Paper Company, Inc. 
Southern Paper Company 
Chicago Paper Company 
McIntosh Paper Company 
Carpenter Paper Company 

The Diem & Wing Paper Company 
The Petrequin Paper Company 
The Alling & Cory Company 
Cotumsus, On10 ~=—- The Cincinnati Cordage & Paper Co. 
Concorp, N. H. C. M. Rice Paper Company 
Da tas, Texas Olmsted-Kirk Company 
Dayton, On1o Hull Paper Company 
Denver, Coto. Carpenter Paper Co. 
Western Newspaper Union 
Newhouse Paper Company 
Seaman-Patrick Paper Company 
Zellerbach Paper Company 
Fort Wortn, Texas Olmsted-Kirk Company 
Fresno, CA. Zellerbach Paper Company 
Granp Rapips, Micn. “olin Lelie Pape Paper Co. 


BurFa.o, N. Y. { 
CuHampaicn, ILL. 
Cuar.otte, N. C. 
CHATTANOOGA, TENN. 


Cuicaco, ILL. 


CINCINNATI, OnI0 
CLEVELAND, OnIO 


Des Moines, Iowa 


Detroit, Micu. 
Euceng, Ore. 


Great Fatis, Mont. The John Leslie Paper Company 
HarrisBurG, Pa. he Alling & Cory Company 
Henry Lindenmeyr & Sons 

Carter Rice Storrs & Bement 
L. S. Bosworth Company 
Crescent Paper Company 
Townsend Paper Company 
Virginia Paper Company, Inc. 
Midwestern Paper Company 

{ Wertgame Paper Company 
KNOXVILLE, TENN. Southern Paper Company 
Lansinc, Micn. The Weissinger Paper Company 
ss . Western Newspaper Union 

Lirrte Rock, Ark. { Arkansas Pager Company 
Zellerbach Paper Company 

Miller Paper Company 

Caskie Paper Company, Inc. 
Southland Paper Company 

Nackie Paper Company 

The John Leslie Paper Company 

, { Newhouse Paper Company 
Newhouse Paper Company 

Weaver Paper Company 

Clements Paper Company 


Hartrorp, Conn. { 


Houston, Texas 
INDIANAPOLIS, IND. 

aeons Miss. 
ACKSONVILLE, Fa. 


Kansas City, Mo. 


Los ANGELEs, CaL. 
LouisviLLe, Ky. 
LyncuBuraG, Va. 
Mewmpuis, TENN. 
MitwaukeEg, Wis. 


MINNEAPOLIS, MINN 


Mouing, ILt. 
Montcomery, Ara. 
NASHVILLE, TENN. 


Newark, N. J. Henry Lindenmeyr & Sons 
Carter Rice Storrs & Bement 
New Haven, Conn. { Henry Lindenmeyr & Sons 


New Or eans, La. Alco Paper Company, Inc. 
Henry Lindenmeyr & Sons 

The Alling & Cory Company 

Miller & Wright Division 
Linde-Lathrop Paper Company, Inc. 
The Canfield Paper Company 
Marquardt & Company, Inc. 
Schlosser Paper Corporation 
Zellerbach Paper Company 
Western Newspaper Union 
Field Paper Company 

D. L. Ward Company 

PHILADELPHIA, Pa, The J: L. N. Smythe Company 
Schuylkill Paper Company 

Zellerbach Paper Company 
The Alling & Cory Company 
PorTLAND, MAINE C. M. Rice Paper Company 
PorTLAND, ORE. Zellerbach Paper Company 
Narragansett Paper Co., Inc. 

PRrovipENce, R. I. { Caster Ries sae & Bement 


New York City 


Oak.anp, Cat. 
OxKvaAHoma City, OKLA. 
Omana, NEB. 


PHOENIX, Ariz. 
PittsBuRGH, Pa. 


Reno, Nev. Zellerbach Paper Company 
B. W. Wilson Paper Company 
Ricumonp, Va. { Virginia Paper Company, Inc. 


Rocuester, N. Y. 
SACRAMENTO, CAL. 


Sr. Louis, Mo. 


The Alling & Cory Company 
Zellerbach Paper Company 
Beacon Paper Company 
Tobey Fine Papers, Inc. 

The John Leslie Paper Company 

St. Paut, Minn. gee Paper Company 
Sact Lake Crry, Utan Zellerbach Paper Company 
San Antonio, Texas  Shiner-Sien Paper Company, Inc. 
San Dieco, Cat. Zellerbach Paper Company 
San Francisco, Car. Zellerbach Paper Company 
San Jose, Cat. Zellerbach Paper Company 
SEATTLE, WasH. Zellerbach Paper Company 
SHREVEPORT, La. Louisiana Paper Company, Ltd. 
Spokane, WasH. Zellerbach Paper Company 
SPRINGFIELD, Mass. Carter Rice Storrs & Bement 
Stockton, Cat. Zellerbach Paper Company 
Syracuse, N. Y. The Alling & Cory Company 
Tacoma, Wasn. Zellerbach Paper Company 
To.epo, Ono The Commerce Paper Company 
Troy, N. Y. Troy Paper Corporation 
Tutsa, OKLA. Tulsa Roser Company 
Waco, Texas Olmsted-Kirk Company 
WasuincTon, D. C. Stanford Paper Company 
Wicuita, Kan. Western Newspaper Union 


EXPORT AND FOREIGN 

New York City (Export) National Paper & Type Co. 
40 cities in Latin America and West Indies. 

New York City (Export) Moller and Rothe, Inc. 
20 countries in Latin America and West Indies. 

New York City (Export) Muller & Phipps (Asia) Ltd. 
Belgian Congo, Burma, Ceylon, China, Hong Kong, Iceland, 
India, Malaya, Philippine Islands, South ee 

AUSTRALIA . J. Ball Limited 

New ZEALAND B. J. Ball (N. Z.), Ltd. 

Hawauan IsLanps Honolulu Paper Co., Ltd. 

Agents for Zellerbach Paper Company 











Puoto By RaymMonp Hanson 


WARREN’S 


Lithographic Papers 
Lusterkote + Offset Enamel + Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel + Silkote Offset 


Warren’s LusTERKOTE provides a 
mirror-like glossy surface that con- 
tributes brilliance to the highlights 
and colors in lithographic reproduc- 
tion. Now available as LusTERKOTE 
ENAMEL, LUSTERKOTE COVER and 
BrisToL (1 Side and 2 Sides) and 
LusTERCaARD. 

Warren’s OrFrsET ENAMEL is a 
double coated paper for the printing 
of pictures by offset lithography. 
Double coating improves printabil- 
ity and uniformity, resulting in a 
higher potential of lithographic re- 
production. Offset Enamel is avail- 
able in glossy finish, Saxony finish, 
and dull finish. Also available coated 
one side only. 

Warren’s OVERPRINT LABEL is 


double coated on one side and is 
eminently suitable for labels pro- 
duced by offset lithography or by 
letterpress. This paper is pre-con- 
ditioned by an exclusive process. 

Warren’s SILKOTE OFFsET has the 
appearance of a wove offset but has a 
unique pigmented surface that gives 
more brilliant reproduction. It also 
offers a high degree of dimensional 
stability. Silkote Offset is available 
in Wove and Saxony finish. 

Warren’s FoToLirH ENAMEL is a 
new machine coated two side paper 
for the reproduction of halftones by 
offset lithography. 

Warren’s SEBAGO LaBEL C1S is a 
new machine coated label paper for 
offset lithography or letterpress. 


Write for free booklet-—“How Will It Print by Offset” 


S. D. WARREN COMPANY - BOSTON 1, MASS. 


Acc US 





[BETTER PAPER 


PAT Orr 


BETTER PRINTING | 


Printing Papers 
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Q.: The majority of the halftones 
we produce have dots with soft, fuzzy 


edges. What can we do to get sharper 
dots? 


C.A.B., PHILADELPHIA 


A.: Your question cannot be given 
a direct answer because of the many 
causes which could contribute to the 
condition. Halftone dots with soft 
edges could be caused by improper 
screen distance, f:stops not properly 
related to the screen distance, expo- 
sures at the various stops not cor- 
rectly proportioned, the film, the 
developer, the developing technique, 
or a combination of two or more of 
the foregoing. In addition, the screen 
itself could be at fault, especially if 
the bonding material (cement) has 
discolored or become cloudy. Like- 
wise the lens, if it is dirty or scratched 
or has a high inherent flare factor. 
Last but not least is the possibility 
of vibration. In the latter case, an un- 
equal movement of the camera com- 
ponents, even though it is not notice- 
able, may be enough to distort slightly 
the dots. This would give rise to dots 
slightly larger in size than normal 
but, because of the exposure at the 
periphery is very low, the appearance 
is that of dots with fuzzy edges. 

The only suggestion I can make to 
help you is to make a series of com- 
parison tests for each of the possible 
causes. For example, to determine 
whether or not the film is at fault take 
a number of films of different manu- 
facture. Cut these into strips so that 
you fill up the image area with as 
many different films as _ possible. 
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Camera troubles? Why not 
drop a note to Mr. Paschel, c/o 
Modern Lithography, Box 31, 
Caldwell, N. J. He'll be glad to 
draw on his years of experience 
as a consultant to answer your 
question. 
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Make an exposure, after which de- 
velop the strips at the same time. 
Repeat this several times with changes 
in screen distance, exposure, etc. If 
in each case all films react the same 
way, the film is not at fault. By a 
process of elimination you might iso- 
late the exact cause. When you have 
achieved this the corrective measure 
will be obvious. 


Q.: We have been getting distorted 
line and halftone images which we 
are sure is due to vibration of the 
camera. How can we correct this? 

G.V.H., PittspuRGH 

A.: If we can assume that you have 
made a correct diagnosis of your 
problem, the smartest approach to its 
solution would be to obtain the serv- 
ices of a competent vibration engi- 
neer. In order to eliminate or mini- 
mize the effects of vibration, it is first 
necessary to determine the source, 
intensity and frequency of the disturb- 
ing shock wave and the natural fre- 
quency, etc., of the camera. All of 
this requires specialized knowledge 
and equipment. To appreciate the 
complexity of the problem, a brief 
explanation might help. 
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By Herbert P. Paschel 


Graphic Arts Consultant 


A resiliently suspended mass such 
as a process camera has a natural 
frequency. If the camera is struck a 
single blow it will vibrate a predeter- 
mined number of times per minute. 
In the case of a properly designed and 
constructed process camera, the sus- 
pension system (springs, shock 
mounts or both), is intended to 
dampen the average vibration or 
shock encountered. Furthermore, un- 
der average conditions, the camera 
and its component parts vibrate in 
unison. This ideal condition is often 
upset by the nature and severity of 
the disturbing shock wave. If, for 
example, the shock wave is so severe 
or of such a frequency that the cam- 
era bed deflects or vibrates unequally 
along its length, then the various 
camera parts (copyboard, lensboard 
and film holder), will vibrate and dis- 
place unequally, causing a distortion 
of the image. The disturbing shock 
rarely originates in the camera itself. 

The source may be adjacent ma- 
chinery, such as presses, cutters, ex- 
haust fans, motors, etc. Proximity 
alone is no guide. In many such cases 
investigated, the disturbing sources 
were hundreds of feet distant or on 
floors above and below the camera 
location. In one instance the vacuum 
pump was the offender and the situa- 
tion was corrected by mounting the 
pump and motor on an isolation base 
and installing a more flexible connect- 
ing hose. 

As a general rule, the natural fre- 
quency of the suspended system (the 
camera), must be slower than the 

(Continued on Page 127) 
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THROUGH THE 


Wien the Printing Industry of 
America makes its awards in 
Los Angeles next fall, Benny will be 
invading Oscar’s territory. 
The Benjamin Franklin statuettes, 





given for excellence in self-advertis- 
ing by printers and lithographers, 
will be presented at the annual P.I.A. 
convention Oct. 28-Nov. 1 in the city 
that is the scene of the ceremony in 
which the motion picture industry 
makes its achievement awards . . . the 
famous Oscars. 

Oscar, trophy of the Academy of 
Motion Picture Arts and Sciences, is 
29, nearly a  quarter-of-a-century 
older than Benny. Yet the Franklin 
statuette is gaining a distinction in 
the printing industry that vies with 
world-wide reputation of its cine- 
matic cousin. 

When the Miller Printing Ma- 
chinery Co. proposed the idea of an 
annual award to the P.I.A. there was 
unanimous agreement that the sym- 
bol should be a statuette of Benjamin 
Franklin. 

But finding a suitable design was 
a problem not easily solved. The 
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search took Bill Clawson, Miller’s 
marketing director, to all parts of the 
country, to art museums, galleries 
and private collectors. Eventually, in 
the Poor Richard Club of Philadel- 
phia, Mr. Clawson spotted the ideal 
likeness, a small pewter statue in the 
collection of the late Arthur Bloch. 
ml 


The 25-Year Club of R. R. Don- 
nelley & Sons Co., Chicago, welcomed 
51 new members at the club’s recent 
13th annual dinner at the. Palmer 
House, Chicago. Including these ini- 
tiates, total membership now num- 
bers 980 employes who have worked 
for Donnelley’s 25 years or more. 





Oldest employe in point of service is 
Arthur A. Rumsfeld, a press operator 
for 50 years. Chas. J. Steyskal, an 
assistant pressman, observes his 49th 
year with the firm this month, and 
Albert Schlag, typographic designer, 
completes his 48th year in July. 
ml 


KETC, Channel 9, St. Louis’ edu- 
cationel tv station, is receiving favor- 
able comment on graphic arts pro- 
grams initiated by the station in co- 
operation with the graphic arts in- 
dustry of St. Louis. The telecasts, 
mixed with audience participation, 
and entertainment, show children 
how a printed piece is produced and 
explain briefly the difference between 
the processes. Programs are designed 
to create interest in the graphic arts 
as a profession. 

Fred E. Winsor, executive vice 
president of the Graphic Arts Asso- 
ciation of St. Louis and George Von 
Hoffmann, chairman of the board of 
Von Hoffmann Press, Inc., one of 
the largest St. Louis printers, par- 
ticipated in a recent program. 
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“That Jordan — Talks litho, thinks litho and even eats litho!” 
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News for Photolithographers 








The work of the Kodak re- 
search and testing laboratories 
is symbolized by this test tube, 
simplest. of all the equipment 
used in analysis and develop- 
ment...used to make sure 
that you can be sure of Kodak 
materials. 





Here’s where your 
standards come from 


You have problems in your busi- 
ness. But whatever these problems 
are, you can be sure that they are 
related to the continuing research 
that’s going on here—for the solu- 
tion of your problem is the objec- 
tive of Kodak research. 

From this research has come the 
near magic of films like Kodak 
Autopositive Film, that lets you 
print a positive from a positive... 
Kodak Gravure Copy Film, which 
eliminates the need for highlight 
masking... Kodalith Ortho P.B. 
Film, which rivals all materials in 
dimensional stability ... and many 
others. 

From the test tubes of research 
has come uniformity, too. The fact 
that your next box of Kodak ma- 
terials will behave just like your 
last doesn’t come by chance, but 
from meticulous adherence to the 
highest standards of quality con- 
trol. No matter what else happens, 
you can always count on your 
Kodak materials as steady, depend- 
able—always the same. 

Best of all, from laboratory 
analysis and control comes your 
assurance that (1) Kodak materials 
will work well for you, and (2) 
Kodak materials will work well 
with each other. They are all 
made together to work together for 
high quality results you can count 
on for special and routine jobs any 
place and any time. 

Simple pieces of glass, test tubes. 
Not very important looking—but 
they are the symbols of the 
continuing research which is all 
important. 


Text for this advertisement was set photographically. 


Salesmen without order books 


Most good salesmen spend as much 
time helping their customers use 
their products as they do selling 
them. 

One of these men is your Kodak 
Technical Representative. He’s 
familiar with all phases of the 
graphic arts, and specializes in how 
Kodak materials fit into them. 

Want to talk theory ? Call your 
T.R.—he’s grounded in it. Want to 
discuss products? Your T.R. eats, 
sleeps, and lives them. Want some 
help? Your T.R.’s hands have 
been dirty before, and his coat is 
off more than on. 

Don’t forget him. He works for 
us... for you. 


Do you know this man? 





If you don’t, then it’s high time you met 
him. His name is George Bradshaw, and 
he’s the star of the rollicking film, 
“Bradshaw’s Billions,’ that we made 
just to help you sell yourself and your 
services. 

The picture tells the story of an am- 
bitious inventor who won fame, fortune, 
and foreign cars with the help of his 
canny printer. It’s fine for showing to 
all groups of people who manufacture, 
advertise, or sell anything, for it pre- 
sents and sells your importance to them 
in a humorous but convincing manner. 

Give your town a treat. For a free 
loan of the film and a supply of promo- 
tional booklets for it, just write and ask 
us about it now. 








Graphic Reproduction Sales Division + eastMAN KODAK COMPANY, ROCHESTER 4, N.Y. 
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Those 
Carefree 


Days 


Vacation Days! 


Ah, those golden days of vacation: some- 
thing to look forward to, something to 
remember. The clean fresh air of the coun- 
try is invigorating-time for a canoe trip or 
a walk through the woods and a campfire 
later on. Boy! 

When vacation time rolls around it’s nice 
knowing that back at the plant production 
is moving on schedule. When that’s the case, 
a man can relax, building up tissues, learn- 
ing to smile oftener, coming back to his 
desk ready to whip the world. 

The best way we can suggest for a metal 
decorator to always have a good vacation is 
to install Wagner Equipment. Try and see 
for yourself! 


The Wagner line includes: ROTARY-AIR OVENS, D. E. F. OVENS, AUTOMATIC 
STRIPPERS, SPOT COATERS, VARNISHING MACHINES, AUTOMATIC FEEDERS, 
ROLLER REVOLVING MACHINES, LABORATORY COATERS, SYNCHRONIZING 
DRIVES, AND OTHER SPECIALIZED EQUIPMENT FOR COMPLETE LINES 


When thinking of Progress — think of Wagner! 


WAGNER LITHO MACHINERY 


Metal Decorating Machinery 


Harborside Terminal, Unit 3, 34 Exchange Place, Jersey City, N. J 
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The Metal Decorating Process: 5 


AP ‘wet 


IGHER speeds of coating and 

decorating tin plate and ‘black 

iron’ have, in the last few 
years, necessitated improvements in 
methods of driving presses, coaters, 
conveyors, ovens and sometimes 
stacking machines in unison. Sheet 
sizes, and consequently weights also 
have increased materially. This has 
added to conveyor slippage and 
power required to drive machines 
and conveyors, including the curing 
oven chain. Feeding problems with 
larger sheets at much greater speeds 
and new classes of lacquers requiring 
different baking times have also made 
it very desirable to change easily the 
speed of the entire line, not readily 
possible with old mechanical drives. 

The all-electric, or Range Drives 
as they are called, appear to be a 
very satisfactory answer to these 
problems because the first one has 
now operated for about 10 years with 
a very minimum of maintenance, and 
upward of 80 drives have been sold 
to the metal coating and decorating 
industry. Cost of the electric system 
is about the same as the old mechani- 
cal tie system, which required a con- 
siderable number of speed reducers, 
chains, clutches and long shafting. 
Maintenance, while still definitely 
necessary on the electrical syn- 
chronizing scheme, has so far proved 
to be much lower than with the 
mechanical arrangement. 

The Range Drive makes use of a 
variable speed a-c motor on the lead 
machine, coater or first litho press, 
and d-c motors for each additional 
machine along the line. There are 
small instrument selsyn ties between 
successive machines which determine 


ANGE 


By Eugene W. Macoy 


Electrical Engineer, American Can Co. 


the relative angular displacement be- 
tween each pair of machines at every 
instant, and any displacement in tim- 
ing results in a small error signal 
which is automatically amplified and 
applied to the control field of a 
special d-c generator known as an 
Amplidyne. This machine has the 
property of delivering greater or less 
blocks of power instantaneously to 
its load and is sometimes referred to 
as a mechanical amplifier. 

Klectrically interposed between 
each selsyn tie and its associated 
amplifier is a ‘Differential Selsyn’ — 
a unit the size of an office fan motor 
— equipped with a radio dial, which 
enables the operators to make im- 
mediate angular changes at will be- 
tween any pair of machines. These 
corrective units, conveniently located 
near operator positions, allow for 
timing changes between presses and 
varnishing machine or coater, coater 
and curing oven, and between oven 
and sheet turn-over device, and are 
most handy for quick adjustment 
when changing sheet sizes or com- 
pensating for slippage on conveyor 
belts. 

The amplifiers, in addition to re- 
ceiving correction signals to keep 
speed adjusted for position, may also 
be connected to what is known as a 
Speed Bus. When a machine in the 
line is stopped for any reason, all 
previous machines are halted, but the 
following units continue at approxi- 
mately the same speed because the 
next one in the line is automatically 
switched to the Speed Bus provided 
for just this purpose. Thus, if a litho 
press is stopped, the feeding of sheets 
is automatically terminated but a 
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following coater, sheet conveyor, 
oven, sheet turn-over and stacking 
machine continue at the same rate 
without causing a jam of sheets or 
changing the baking rate. 

Each amplifier is also supplied 
with a ‘normal’ speed control voltage 
from a Synchronizing Bus which 
maintains all the equipment running 
uniformly in the absence of an error 
signal for any particular unit, re- 
quiring a slight but rapid speed-up 
or slow-down to reestablish synchro- 
nism of that unit. The voltages of 
the Synchronizing and Speed Buses 
are automatically determined by small 
potentiometers mechanically ganged 
with the main speed control dial for 
the variable speed of ‘the lead ma- 
chine, and this latter dial is located 
in the control cubicle which may be 
locked to prevent unauthorized chang- 
ing of line speed. 

The Speed Bus also affords a stable 
control voltage, making it possible to 
jog individually any machine in the 
line, for when such a machine has 
been stopped and is therefore not 
synchronized with the unit ahead, it 
would otherwise receive no speed 
controlling impulses. Whenever a 
coater, oven or stacker is stopped, 
either by emergency jam detectors 
or normal operator function, the 
sheet feed is automatically stopped 
also, and any machines in the line 
ahead are brought to a halt (by 
motor brakes, as in the former me- 
chanical system) to avoid pile up 
of sheets. All these functions are 
performed by a small group of relays 
in the control cubicle without thought 
or action by the operator, and while 
most of the automatic sequencing 
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better finished products 


... maximum efficiency 
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YOUNG BROTHERS OVENS 
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cn BROTHERS Metal Decorating Ovens, built 
in a variety of types, are known for their excellence 
because Young Brothers engineers have a funda- 
mental understanding of the baking and drying 
problems of the Metal Decorating Industry. Their 
‘“*know-how”’ is based on 60 years of experience 
building individually designed ovens for all baking 
and drying processes. 


A metal decorating oven is a highly mechanized 
production unit in a specialized field — and it will 
only perform to maximum efficiency if it has been 
built by men thoroughly experienced in every phase 
of oven engineering. 


Through their specialized experience, Young 
Brothers engineers constantly develop new and bet- 
ter methods of handling, heating, and moving air 
... . for faster, more efficient production . . . for 
more automatic and accurate controls so vital to the 
synchronized operation of the production lines. New 
light weight rigid, tubular wickets reduce conveyor 
load and help to eliminate sheet marking. Reduces 
necessity for wicket preheating. 


You can be sure of the best when you select a Young 
Brothers Oven because it is the product of the finest 
experience in the industry — that is why it will bring 
added profits out of your production. 


Investigate the advantages of Young Brothers Ovens 
today — details are available to you without 
obligation. 


YOUNG BROTHERS CoO. 


Columbus Road Cleveland 13, Ohio 


Estab. 1896 


requirement 





High speed, combination D.E.F, and D.1.F. Metal Decorating Oven 





D.1.F. Metal Decorating Oven with zone control and recuperative cooling 
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Oven Entrance, Control Cubicle and Amplidyne Sets (1.) Dis- 
charge end of varnishing machine may be seen at right. Small 
radio dial just below conveyor, entering oven canopy, provides 
operator control of position-timing between varnisher and oven. 
Note large tachometer dial on top of control cabinet. Largest 


was possible with the mechanical 
drive, it was then usually necessary 
for operators to stop succeeding 
machines in the line, manually dis- 
connect one or more clutches, or 
otherwise arrange for a disengage- 
ment of shafting, and then restart 
the following machines to avoid pile- 
ups or over-baking of sheets. 


Electrical Tandemizing 

One of the possibilities in Range 
Drives which became apparent in 
the last few years was tandemizing 
of two or more single color presses 
electrically without the bulky and 
expensive interconnecting shafting 
and gearing. Quite a number of 
presses have now been electrically 
tandemized with all drive equipment 
under the catwalks. 

Some of the installations have 
operated satisfactorily for nearly two 
years. The first one or two jobs were 
fitted with a Differential Selsyn wired 
between the two press selsyns as a 
means of changing timing between 
the two machines, but this was soon 
found to be unnecessary and expen- 
sive as the initial angular positioning 
of the selsyn on either the first or 
second press was all that was neces- 
sary to obtain the same exact timing 
between units as afforded by the old 
fixed mechanical tie. It was further 
found troublesome to allow the press- 
man to tamper easily with interpress 
timing. 

An advantage of electrical press 
tandemizing and best argument for its 
use is the provision for the jogging 
of each press, independent of the 


— 
eS 





other. This is perhaps the greatest 
safety advance on a metal decorating 
line in several years as it allows each 
press to be washed or inspected in- 
dividually without danger to a second 
operator or clean-up man on _ the 
other machine. It has been found 
advisable to arrange three presses in 
‘triple tandem’ with only electrical 
driving means interconnecting the 
presses, and equipment is now being 
assembled for the addition of a third 
unit to an existing double tandem. 
Unitized Controls 

The ease with which it is possible 
to make such a conversion is quite 
remarkable when compared to the 
changes and additions to the presses 
which must be made under the 
mechanical system. The idea of plac- 
ing a number of single color presses 
in tandem is quite old of course, and 
there exist several triple and quad- 
ruple tandems in the industry, but 
with some of these it has been neces- 
sary to supply extra auxiliary motors 
for jogging one or more units in- 
dependent of the others, and the 
amount of extra gearing, shafting and 
hand-operated clutches required to 
do this is considerable. One or more 
multiple, mechanically -tandemized 
units have even been built with auto- 
mobile gear shifts, hand-operated of 
course, in order to obtain slow speed 
jogging torque from the motor. 

In the past several years, equip- 
ment encased in the control cubicles 
has been rearranged, resulting in 
simplification and size reduction. 
Controls for starting, jogging, speed 
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cabinet behind cubicle contains dry rectifier for field supply of 
all d-c motors. Amplidyne motor-generator sets on rack behind 
cubicle. Electrically Synchronized two-Motor Range Drive (r.) 
is applied to Hoe tandem press. Note d-c motor for second press 
and Selsyn in dark cylinder, both behind guard. 





and synchronization of each machine 
have been grouped on one panel of 
With this scheme it 
is now possible to contain all con- 


standard size. 


trols for a coater, oven and stacking 
machine in a cabinet 20” deep, 38” 
wide and 76” high. If a press is to 
be added in front of the line, controls 
can be altered by the relatively simple 
process of supplying an additional 
cabinet of the same size containing 
a suitable control panel for a d-c 
coater motor driving the latter as a 
(slave) varnishing machine. 

The former variable speed a-c 
coater motor is transferred to the 
press, and with proper selsyns, Amp- 
lidyne and reconnections, a new syn- 
chronized wet ink varnish line re- 
sults. The added cabinet has space 
for two more press controls so that 
up to a triple tandem can be accom- 
modated with controls by the two 
present the rectifier 
supply unit for all d-c motor fields 


cabinets. At 


has been furnished as a separate item 
and rack mounted on the frame built 
to hold the Amplidyne motor gen- 
erator sets, but a few plants have 
chosen to mount the rectifier on a 
spare panel usually available inside 
one of the control cabinets. 
Newer Improvements 
As a further move toward simpli- 
fication and possible later price re- 
duction, a magnetic amplifier tie be- 
tween two machines has been tried and 
has now run successfully for more 
than a year. This arrangement does 
the few standard 
radio tubes employed in the Servo- 


away with even 
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Hoe Two-Color Tandem Metal Decorating Presses print on 
tin plate, steel, and aluminum sheets from 36 to 16 gauge, 
and are furnished in eight different sizes, ranging from 
29” x 36” to 50” x 72”. 

They are rigidly built, well balanced machines, without 
excessive weight ... easy to operate . . . with no complicated 
mechanisms...having all working parts readily accessible... 
and exceptionally compact, requiring minimum floor space. 

With the HOE straight-line-fed design, the automatically 
fed metal sheet is carried on a horizontal plane to the im- 
pression grippers, permitting the most exact control of the 
sheet throughout its travel and assuring much higher operat- 
ing speeds than ever previously were possible. The platform 
is on one level, greatly facilitating the operator’s work. 

One wet ink can be printed on another without difficulty. 
In gang die printing of caps and crowns, the entire litho- 
gtaphed sheet conforms precisely to the layout sheet. 


RGA QE «come. 


910 East. 138th Street New York 54, N.Y. 
BRANCHES: BOSTON e CHICAGO e SAN FRANCISCO 
BIRMINGHAM @ PORTLAND, ORE. 








Fast, top-quality production with 
Hoe Two-Color Tandem Metal Dec- 
orating Presses is made possible by 
many outstanding features that 
include: 


HOE PRE-REGISTER PLATE CLAMP 
MECHANISM which permits registra- 
tion of color plates away from the 
press—on which another job may be 
running—thereby resulting in large 
time-saving in makeready. 


HOE PLATE LOCKUP MECHANISM by 
which a plate is locked on the cylin- 
der by a quarter turn of a single 
wrench. 


HOE MOTORIZED WATER FOUNTAIN 
CONTROL that regulates, to a minute 
degree, the moisture supply for the 
dampening rollers. 


HOE CHAIN CONVEYORS which give 
positive forward feed, help pre- 
register the sheets from front to back. 


Other special Hoe features con- 
tribute to high-quality production, 
ease and safety of operation, long 
service life and low maintenance. 
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amplifiers and eliminates the Ampli- 
dyne motor-generator set required 
for supplying d-c to the follower or 
slave machine motor. Some rotating 
equipment requiring maintenance is 
thereby done away with and any 
concern regarding burn-out or in- 
operability of electronic tubes is re- 
moved. 

With this arrangement, the posi- 
tion error signals from the selsyn 
system are applied to a small mag- 
netic amplifier stage using fixed and 
rugged electrical components, boosted 
in a second stage and applied as con- 
trol voltage on a saturable reactor. 
The d-c for the particular drive motor 
is supplied by a Germanium rectifier 
(dry—no moving parts) and input 
is controlled by the aforementioned 
reactor. It is known that magnetic 
amplifiers have slower response than 
Amplidynes to voltage input changes, 
but tests on the Amplistat system 
have proven so satisfactory that 
drives for three complete lines have 
been contracted for. 


Speed Indication 

It was thought once that variable 
speeds were not required on coating 
or even on metal lithographing lines. 
Speed of the former was generally 
limited by length of the ovens avail- 
able and times required to cure the 
lacquers used, and speed of decorat- 
ing lines usually was fixed by the 
gauging capabilities of the litho 
presses. Naturally it was logical to 
set the lines to run at these maximum 
speeds and although the press lines 
were furnished with wound rotor 
motors and controls affording some 
measure of speed change, the latter 
were seldom used. 

With the advent of some new 
shorter bake lacquers and high speed 
lithographing of larger sheets, it was 
soon determined that variable speed 
automatically afforded by the Range 
Drive was a most valuable feature 
even though it was not adopted for 
this reason but because of mechanical 
simplification and the safety features 
afforded. Although operating per- 
sonnel had learned to live with some 
speed variation as motors warmed 
during the day, they were most criti- 
cal of what seemed large speed 
changes in the new Range Drive 


lines, some of which were actually 
present and due to lack of syn- 
chronization in the early start-ups. 
Adjustments and corrections were 
made to eliminate these failures to 
synchronize, and further small varia- 
tions were then due only to warming 
up of the variable speed a-c motor of 
the lead machine, and line voltage 
changes. Both of these effects were 
more pronounced but had been un- 
noticed on the old mechanical lines, 
particularly on press installations 
using wound rotor machines. 

Reports still came in however, 
claiming wide speed variations, so it 
was decided to equip all lines in one 
company with very accurate electric 
tachometers having large dials easily 
visible to the operators. Experience 
has shown in general that the line 
speeds, once set, do not vary more 
than one or two sheets per minute in 
a day’s operation. A tolerable amount 
more than that prevails on the me- 
chanical drive lines, because of motor 
warm-up and line voltage swings. 
One firm has used a corrective signal 
from a tachometer circuit to maintain 
the speed of the line constant, but 
with smoothly running and well- 
lubricated oven conveyor chains this 
may not be necessary. 


Summary 

It appears that the Range Drive 
has given a very good account of 
itself in a large number of installa- 
tions throughout the country and 
well justifies the development work 
needed to reach the present state of 
the art. The cost is comparable to 
the bulky electro-mechanical drives, 
maintenance is less and the added 
safety features impossible with the 
older system would alone justify the 
use of this new and modern scheme 
which already has its parallels in 
steel and paper mill drives, gun turret 
operators, newspaper press drives and 
many other applications. 

Indeed it is doubtful that present 
day sheet sizes could be handled at 
the speeds they are now run without 
this convenient and flexible syn- 
chronizing means, which further of- 
fers easy and quick speed change to 
allow for constant maximum produc- 
tion accommodated to the quality 
and type of work being handled.* 
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Metal Deco Convention Set 

The 1956 annual meeting of the 
National Metal Decorators Associa- 
tion will be held Oct. 15-17 at the 
Chalfonte-Haddon Hall, Atlantic City. 

Included in the tentative program 
are talks on ovens, dampeners, press 
experiences, coating machines, qual- 
ity control in inks, and labor prob- 
lems. Members will have a chance to 
tour the Cresent Ink & Color Co. 
plant and Triangle Publications in 
Philadelphia on Oct. 16. The annual 
banquet will close the convention Oct. 
17. 

All suite reservations must be made 
by Aug. 27 and all reservations close 
Sept. 24. The reservations should be 
made for Oct. 14, in order to insure 
room occupancy early Oct. 15. 


Canco Buys Ink Firm 

William C. Stolk, president, Ameri- 
can Can Co., announced last month 
Canco’s purchase of the assets of 
Kienle & Co., Inc., Huntington, N. J., 
ink and varnish manufacturers. The 
business will be continued as a divi- 
sion of American Can. 


New Epoxy Size Coating 

A new epoxy size coating for the 
metal decorating industry was an- 
nounced May 15 by the Watson- 
Standard Co, 

The new Watson-Standard 17-331 
size coating is based upon a special 
epoxy ester resin. Its formulation is 
the result of a development program 
to devise a size coating which would 
minimize the differences in tin plate 
conditions and provide a_ suitable 
surface for subsequent coatings. 

The coating should be of particular 
interest to manufacturers of screw 
caps, closures, crowns and cans, the 
company believes. It can be used 
under alkyd, vinyl and epoxy type 
base whites and colors. The size im- 
parts excellent adhesive fabrication 
to systems in which it is used. 


* 
Baltimore Firm Expanding 
Sheet Metal Coating & Lithograph- 
ing Co., Baltimore, are erecting a 
7,000 sq. ft. structure on a parking 
lot adjacent to their main building. 
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Dinographic PN Ortho 
Polystyrene Base Film---for more 
accurately registered photo reproduction 


For graphic artists involved in highly precise sion, high degree of opacity and wide safelight 
registration work, Dinographic PN Ortho tolerance, Dinographic PN Ortho Polystyrene Base 
Polystyrene Base Film is a must. It overcomes Film produces negatives or positives of superior 
the annoying, time-consuming and costly prob- quality and unmatched stability. 

lem of film dimensional variations caused by Despite its excellence, you can get Dinographic 
temperature and humidity changes, processing PN Ortho Polystyrene Base Film at prices you wiil 
and aging. like. For a trial order, phone or write today! 


This fine Di-Noc product sharply defines 
every halftone dot and completely captures 
every tone variation in the halftone gray scale. WV 
It crisply reproduces every line—thick or thin. s 
With its fine grain, extreme contrast emul- 


DI-NOC CHEMICAL ARTS, INC. 


PHOTOGRAPHIC DIVISION « 1700 LONDON ROAD « CLEVELAND 172, O. 





branch offices: new york city, 295 madison avenue @ chicago, illinois, 4522 west 16th street © utica, michigan, 45834 van dyke avenue 
los angeles, california, 4410 melrose avenue © resident representatives: washington, d. ¢., tulsa, oklahoma and rochester, new york 
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TAGA, R. & E. Council 


Have Reeord Attendance 


wo of the leadinz technical 

groups in the graphic arts, the 

Technical Association of the 
Graphic Arts, and the Research and 
Engineering Council of the Graphic 
Arts Indusrty, met last month in Chi- 
cago with record breaking attend- 
ance at each gathering. 

At the 8th Annual meeting of 
TAGA, in the Edgewaier Beach 
Hotel, May 7-9, nearly 200 technical 
representatives of lithographic and 
letterpress plants thrcughout the 
country heard a variety of research 
reports, with greater emphasis this 
year on letterpress than in recent con- 
ventions. 

The R & E Council, which also met 
at the Edgewater Beach Hotel, follow- 
ing the TAGA meeting, likewise 
heard a great volume of technical 
research reports. Of primary interest 
to lithozraphers atiending this con- 
vention was the panel session on cold 
composition Thursday afternoon and 
evening, May 10. Other talks of in- 
terest were on air conditioning and 
new types of plates for letterpress and 
offset. Following is a brief summary 
of each meeting with emphasis on 
those portions of the programs pri- 
marily concerned with lithography: 
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TAGA Meeting 


Mo of the interest at the TAGA 
meeting centered on the two 
sessions devoted to color reproduc- 
tion and printability. In one of ihe 
reports in the color reproauciioa sec- 
tion, H. E. J. Neugebauer of RCA 
Victor Co., Ltd., of Canada, told 
about the colorimetric effect in the 
selection of printing inks and photo- 
graphic filters on the quality of multi- 
color reproductions. He said this 
quality is cependent on the use of 
good inks, filiers, masking devices, 
and ways of reproducing non-selec- 
tive greys. He went on to discuss the 
colors of maximum visual efficiency 
and the inks that are needed for them. 
After his long technical discussion, 
he admitted that there was not much 
new in his work from the point of 
practical application. Yet, he said in- 
vestigations like his do have theo- 
retical and practical value. “Having 
had some mishap or other due to a 
special original being extremely hard 
to reproduce, every printer, plate- 
maker, color etcher, or photographer 
time and again asks himself: ‘do we 
use the best inks and the right filter’. 
Again and again arguments come up 


as to the right shade of color photos, 
whether or not wide filters should be 
preferred. The present theory it is 
hoped removes all doubts,” he de- 
clared. 

Commenting on his well known 
equations, Dr. Neugebauer said that 
in many cases they are not sufficient 
and have to be complemented or com- 
pletely by other, better 
equations. He said that “it must be 
borne in mind that the equations are 
not intended to and hence cannot 
cover in. general the total step from 
the original to the printed copy.” 

Operation of the Crosfield color 
scanner was described in a report by 
G. S. Allen, Jr., of J. S. Crosfield, 


Ltd., London. He said the scanner is 


replaced 


an all-electronic system employing a 
single scanning source for both color 
analysis and image resynthesis. A 
single cathode ray tube scans a color 
transparency and produces a set of 
four, color and tone corrected, sep- 
aration negatives at final printing 
size. 

Following this talk Mr. J. S. Odell 
of RCA made an unscheduled an- 
nouncement about his company’s 
work with a color corrector. He said 
RCA had arrived at an agreement 
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Absolute Ink Control for Vibrant 
yours with Dayco Offset Rollers 


The reproduction you want—the lively halftones, solid 
color blocks—you can get with Dayco Offset Rollers that 
give you ink control never before possible. 

Daycos’ satin-smooth surface spreads ink smoothly and 
uniformly, lays it on the plate in a thin even film with 
unmatched precision. 

Daycos are permanently true in diameter, never 
shrink, swell or develop high or low spots. 

A sleeve-type, synthetic rubber roller, Dayco’s outer 
sleeve is specifically compounded to resist the destructive 
effects of drying agents and solvents in modern inks. 





Daycos resist glazing, pitting and chipping, so you get 
more trouble-free mileage from your Dayco Rollers in 
every press position. 


And when, after millions of impressions, it finally be- 
comes necessary to resurface your Dayco Rollers, they can 
be re-Daycoed like new at far less than their original cost. 


Try Daycos the next time you need offset rollers. Have 
your old cores Daycoed and see for yourself how Daycos’ 
absolute ink control improves your reproduction quality. 
Call your Dayco representative or write Dayton Rubber 
Co., Dayco Division, Dayton 1, Ohio. 


























© D. R. 1956 


1 
A wioioex 


YEARS OF PROGRESS 


Dayco Rollers . . . for Offset, Letterpress, Newspaper, Gravure, Analin, Coating, Graining, 
Steel Mills. Dayco Offset Blankets. Dayco Fountain Dividers. Dayco Color Separators. 


West Coast Distributor, Tillicum Rubber Co., Lacey, Wash. 











DAYTON RUBBER CO. 


Dayco Division, Dayton 1, Ohio 

Tell me more! Send additional information 
about: 

C Dayco Gold Seal Offset Blanket 

C] Dayco Roller 

C0 Dayco Fountain Divider 


C) Dayco Color Separator 





Firm 





Address. 








City. State 











Left: New officers of TAGA. Front row, (l.r.) Frank Preucil, 
LTF, 2nd V.P.; Robert Rossell, R&E. Council, president; Philip 
Tobias, Edward Stern & Co., secretary-treasurer; and Virgil P. 
Barta, Technicolor Graphic Arts Division, 1st V.P. Rear, (1.-r.) 
William Reid, Battelle Memorial Institute; Paul Hartsuch, IPI, 


with R. R. Donnelly & Co., in which 
Donnelly will support the engineering 
program in Camden “for some 
months.” He added that one of the 
prototype all-electronic pieces of 
equipment will be installed out in the 
Chicago plant at Donnelly for a one 
year trial. 

“RCA Victor’s activity will be 
limited to support of this program,” 
he stated. Two other technicai reports 
were concerned with printing ink. In 
one, John Yule of Kastman Kodak 
Co., talked about the additivity of 
ink densities in multicolor halftone 
printing. In the other, A. C. Zettel- 
moyer, of the National Printing Ink 
Research Institute, showed a film en- 
titled “Printing Ink Goes to College,” 
which disclosed some of the research 
activities underway at the NPIRI Re- 
search Laboratories, Lehigh Univer- 
sity, Bethlehem, Pa. 

C. H. Borchers, Lithographic Tech- 
nical Foundation, completed the pro- 
gram with a talk about paper tests as 
a means of locating troubles in lith- 
ography. In the session devoted to 
photosensitive materials, the follow- 
ing talks were heard: “A Modified 
Casein Coating for 300 Line Screen 
Reproduction of Smooth Grained 
Plates,” W. H. Martin, Harris-Sey- 
bold Co., Cleveland; “Reciprocity 
Failure in Orthochromatic Litho 
Films,” R. Alfaya, Du Pont Photo 
Products Dept., Parlin, N. J.; “Effect 
of Base and Emulsion Thickness on 
Dimensional Stability of Graphic 
Arts Films,” J. A. Centa, DuPont 
Photo Products, Dept., Parlin, N. J.; 
“Techniques for Evaluation of High- 
Contrast Materials Used in the Gra- 
phic Arts,” F. J. Drago, Eastman 
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Kodak Co., Rochester, N. Y.; “A 
Photographic Method for Simplifying 
Assembly of Composite Negatives,” 
C. W. Simons, Eastman Kodak Co.., 
Rochester, N. Y. 

In the portion of the program de- 
voted to presswork, Daniel Smith of 
Interchemical Corp., N. Y., showed 
a film on splitting of ink films which 
showed the effect of high speed roll- 
ers on ink glow. 

Michael Bruno, research manager 
of LTF, reported on the lithographic 
problems handled by the foundation 
in recent years. He said that inquiries 
had decreased by several hundred 
from 1953 to 1955, but that the prob- 
lems seem to be getting more difficult 
all the time. He said this is partly be- 
cause the problems are referred to 
LTF only after all other sources are 
explored and as a result LTF handles 
only those problems that no one else 
can solve. 

Mr. Bruno stressed the importance 
of sending complete information to 
LTF along with the problem. He said 
that very often “whoever submits the 
information has his mind made up as 
to what the trouble is. The only in- 
formation forwarded to us is that 
which contributes to his solution of 
the problem.” 

In one other talk of interest to 
lithographers, G. W. Jorgensen, also 
of LTF, talked about the subjective 
evaluation of graininess in litho- 
graphic images. 

Robert E. Rossell of the Research 
& Engineering Council was elected 
president of the TAGA for the com- 
ing year, succeeding Paul J. Hartsuch 
of Interchemical Corp. Virgil P. 
Barta of Technicolor Graphic Arts 


and George Hammer, Forbes Lithograph Co., board members. 
Center: New president Rossell, presents resolution to outgoing 
president Hartsuch. Right: Bekir E. Arpag, and Warren L. 
Rhodes, Rochester Institute of Technology, meet with Michael 
Bruno, LTF, center, at the technical meetings in Chicago. 





Division, Burbank, Cal., was named 
first vice president, and Frank Preu- 
cil of LTF was elected second vice 
president. Philip Tobias of Edward 
Stern & Co., Philadelphia, is the sec- 
retary-treasurer. George Hammer of 
Forbes Lithograph Co., in Boston, 
William Reid of Battelle and Mr. 
Hartsuch are new members of the 
board of directors. 

TAGA will meet in Philadelphia 
next year on May 13-15 at the Benja- 
min Franklin Hotel. Joseph Mazza- 
ferri of Color Craft Litho Plates, Inc., 
Philadelphia, will be program chair- 
man. 


R. & E. Council 

An extensive survey of phototype- 
setting equipment presently available 
marked the afternoon and evening 
sessions on the opening day. Repre- 
sentatives of manufacturers of these 
“push button” composing machines 
described their various devices and 
their application during the after- 
noon session and at the carry-over 
evening meeting actual users of some 
of the machines told of their experi- 
ences in putting them to work in their 
shops. 

Speaking for the manufacturers 
were the following: 

W. R. Liebtag, International Busi- 
ness Machines, who described the 
IBM proportional spacing typewriter 
for preparation of cold composition 
copy for telephone directories, parts 
catalogs and other variable listing 
jobs; 

R. E. Thalin, Commercial Controls 
Corp., Rochester, N. Y., who ex- 
plained operation of the List-O-Matic 
equipment and methods for prepar- 
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ing variable listings copy with this 
piece of equipment. 

Joseph Richardson, Ralph Cox- 
head Corp., who dealt with the new 
Foto-List machine for specialized 
copy preparation. At present, he 
stated, four machines are undergoing 
field testing; 

W. W. Garth, Jr., president of 
Photon, Inc., who explained the na- 
ture, operation and use of his Photon 
equipment; 

Frank Doane, sales promotion 
manager, Davidson Corp., who de- 
tailed the features and application of 
the new Protype machine; 

Donald Hase, who described the 
Film-O-Type cold composition ma- 
chine with its infinite number of 
type faces and other features; and 

Ralph Stearns, Haber Corp., Chi- 
cago, who presented the Typro device. 

Preceding these speakers Intertype 
Corp. presented a motion picture 
taken in three newspaper and one 
magazine printing plants where the 
Fotosetter is in use. Earl Godshall 
of Intertype elaborated on this film 
with a review of the history of the 
development of the Fotosetter from 
1936 to date. 


At present, he stated, the Fotosetter 
is in use in 31 of the 48 states and in 
eight foreign countries. It is being 
used by 11 U. S. daily newspapers 
and two in Australia. In some shops 
up to five machines are now in use, 
he said. Development work is under 
way, he added, to widen the use of 
this photo-composing machine. 

C. M. Flint of Chas. T. Main, Inc., 
Boston, Mass., who served as chair- 
man of this session, declared that 
development of the various photo- 
typesetting machines is one of the 
proudest achievements of graphic arts 
research. 

Felton Colwell of the Colwell Press, 
Minneapolis, was elected new presi- 
dent of the R&E Council, succeeding 
John H. Davis, Jr. of Judd and Det- 
weiler, Inc. of Washington, D. C., 
Samuel F. Chernoble, Comet Press of 
New York, was named first vice-pres- 
ident and George B. Cornelius Jr., of 
Cornelius Printing Company, Indian- 
apolis, was elected second vice presi- 
dent. The new treasurer and secre- 
tary respectively are W. R. Spiller, of 


Harris-Seybold, and Allan S. Holiday 
of Craftsmen Inc., Kutztown, Pa. 

In other miscellaneous research re- 
ports the following items are pertin- 
ent to lithography: 

1. Armour Research Founda- 
tion of the Illinois Institute of 
Technology reported on ceramic 
coated lithographic plates. The 
foundation said it has developed 
a method of applying ceramic 
coatings to metal plates to be 
used for lithography. It has 
found that a ceramic coating on 
steel produces plates satisfactory 
for offset. 

2. M. S. Kantrowitz, technical 
director of the Government 

Printing Office, reported on re- 
search projects concerning the 
safety and effectiveness of sol- 
vents and cleaners for cleaning 
linotype matrices, composition 
and synthetic rubber rollers for 
letterpress and offset, and damp- 
ening rollers. He also reported 
that the printing office had con- 
ducted experiments to determine 
the most effective pressure sen- 
sitive tapes for stripping in parts 
of the complete negative and 
masking out unwanted areas in 
the preparation of offset plates. 
He reported that Scotch brand 
tape No. 615 was found to be 
most desirable. 

3. Donald Pingree, of Kaiser 
Graphic Arts, Oakland, Cal., and 
P. T. Pope, of Pope & Gray, Inc., 
Clifton, N. J., reported on litho- 


graphing on foil. (See ML April 

1956, P. 42.) 

4. The Pontiac Engraving & 
Electrotype Co. of Chicago gave 
two reports on plates for dry off- 
set, one of copper and the other 
of magnesium. Both are photo- 
engraved on a plate with .025 
thickness of metal. 

5. William H. Wood, director 
of research at Harris-Seybold 
Co., reported on development of 
presensitized plates for lithogra- 
phy and progress in design of a 
metal decorating press large 
enough to handle increased sheet 
sizes now in use in the industry. 

6. Evaluation of offset blan- 
kets for sharpness, quality of 
solid ink transfer, and ink carry- 
ing capacity, was reported on by 
Warren L. Rhodes, of Rochester 
Institute of Technology. Mr. 
Rhodes told how blankets are 
compared numerically by the 
use of a densitometer and by 
photomicrography. 

Luncheon speaker on the final day 
was Col. John Slezak, former Under- 
Secretary of the Army and chairman 
of the board of Kable Printing Co., 
Mt. Morris, Ill., who addressed the 
group on the subject, “More Effec- 
tive Utilization of Human Resources.” 

Robert E. Rossell, managing direc- 
tor of R & E Council, announced that 
the 7th annual meeting of the group 
will be held in Philadelphia May 15- 
17, 1957.% 








Next Year’s Conventions: 


TAGA: Philadelphia, Benjamin Franklin Hotel, 


May 13-15, 1957 


Research & Engineering Council: 


Philadelphia, May 15-17, 1957 
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You get the 
big improvements first in 


MERCURY PRODUCTS 


Ever since the infancy of modern photo 





lithography, Rapid Roller Company 
research has been continuously 
developing important improvements in 
lithographic blankets and rollers. To 
keep your shop up to date, always 
specify Mercury rollers and blankets. 


RAPID ROLLER COMPANY 


MAIN OFFICE AND FACTORY 


FEDERAL AT 26TH STREETS ¢ CHICAGO 16, ILLINOIS 
Genuine 
Mercury blankets . 
are made only by 

Rapid Roller Company. 
Look for the green 
stripe on the back. 













EASTERN SALES OFFICE 
800 McCARTER HIGHWAY ¢ NEWARK 5, NEW JERSEY 


IMPORTANT: There Are NO OTHER 
Rapid Roller Company 
Branches or Factories 
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Abstracts of Current Literature in the Graphic Arts 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent statements 
made by the authors and do not express the 
opinions of the abstractors or of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. If 
the title is marked with an asterisk, LTF 
has no further information than that con- 
tained in the abstract itself. Inquiries about 
these items should be sent directly to the 
source that is named. If you want copies 
of U. S. Patents, write directly to the Com- 
missioner of Patents, Washington 25, D. C. 
Send twenty-five cents for each patent de- 
sired. Make checks or money orders pay- 
able to “Treasurer of the U.S.” 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents postage. 
Orders from companies or individuals who 
are not members of LTF cannot be filled 
until payment is received. Orders with pay- 
ment enclosed receive immediate attention. 


Foreign patents may be obtained as 
photostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, Ill. 





Graphic Arts - General 

Quauity Controt ... Wat It Can 
Do. Charles C. Bohrer. Graphic Arts 
Monthly 27, No. 11, November, 1955, 
pp. 92, 94, 96, and 98 (4 pages). The 
article deals with “quality control” in 
printing plants. In general terms it 
describes how a quality control depart- 
ment can promote efficiency and coopera- 
tion in and among departments by keep- 
ing a check on variables that affect qual- 
ity. Such variables are relative humid- 
ity, fountain pH, color in printing, regis- 
ter and so forth. 

An EXPERIMENTAL REVERSAL COLLOTYPE 
Process. P. C. Smethurst. Science and Ap- 
plications of Photography, Proceedings of 
the R.P.S. Centenary Conference, London, 
1953. The Royal Photographic Society of 
Great Britain, Publishers, 1955, pp. 526- 
528 (3 pages). A tentative exploration of 
alternative collotype techniques lead to the 
investigation of a direct reversal process 
giving a positive collotype image from a 
positive. The basic idea is the formation 
of a superficially hardened gelatin layer, 
capable of reticulation, in which the 
hardening can be destroyed by light ac- 
tion. Essential conditions relating to hard- 
ening are that it should be superficial and 
slight, while it must not restrict the ability 
ef the bulk of the layer to over-swell. A 
technique based on the controlled diffu- 
sion of solutions into gelatin was devel- 
oped in which a sensitizer consisting of an 
organic ferric salt in water and alcohol 
was used. The sensitizing time is con- 
trolled and limited by the use of a suit- 
able “stop” solution. The possibility of the 


development of this laboratory technique 
on a commercial scale is considered. 

* Tue Dryinc oF LETTERPRESS AND OFF- 
sET Inks, TROUBLES ARISING THEREFROM 
AND THEIR Cure. Bull. Inform. Fed. 
Franc. Synd. Pair. Imprim. Ind. Graph., 
No. 33, March, 1955, pp. 77-80; No. 34, 
April, 1955, pp. 107-9 (in French). 
Printing Abstracts 10, No. 9, September, 
1955, pp. 510. The methods by which 
such inks dry, the factors affecting dry- 
ing (pigments, thinners, paper, tempera- 
ture, humidity, age of ink, damping 
water), the choice and amount of drier 
and drying defects (too rapid or too 
slow drying, powdering, crystallization, 
set-off, sticking of sheets, drying of inks 
on one sheet and not on another, non- 
uniform drying on a sheet) are discussed. 

An APPROACH TO THE PRINTABILITY 
EvaLuaTion ProsteM. J. Homer Winkler. 
TAPPI 39, No. 3, March 1956, pp. 195a- 
197a (3 pages). The problem of print- 
ability is of widespread interest in the 
graphic arts. This article presents defi- 
nitions of printability and suggests the 
establishment and use of a_printability 
index. Such an index would require much 
research into (1) paper properties, (2) 
ink properties, (3) conditions of ink 
transference and how these affect print- 
ability. 

Uses oF ELectronics 1n Grapuic ARTS 
Inpustry—Part I. Francis A. Westbrook. 
Printing Equipment Engineer 86, No. 5, 
February, 1956, pp. 39, 40, 41 (3 pages). 
Electronic press register controls for rotary 
web-fed presses are discussed. These in- 
struments are stated to give results which 
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could not be possible under human super- 
vision. Although developed for color roto- 
gravure, they are suitable for other web-fed 
rotary presses. Maintenance problems are 
moderate and the pressman is relieved of 
much work. The units described are the 
“Registron” made by the Champlain Com- 
pany, and the “Hurleton”, registration 


control made by the Electric Eye Equip- 
ment Company. 


Uses or Execrronics in Grapuic Arts 
INpusTRY (Part II). Francis A. Westbrook. 
Printing Equipment Engineer 86, No. 6, 
March, 1956, pp. 54, 85 (2 pages). Two 
electronic control systems made by Gen- 
eral Electric Company are described. Their 
function is to control side-to-side web mo- 
tion in printing, trimming, slitting or re- 
winding. The advantages or features of 
both the “static scan” and proportional 
system are explained. Three figures. 


Xerocrapuy Topay. J. H. Dessauer, G. 
R. Mott, and H. Bogdonoff. 1955 Photo- 
graphic Engineering, Vol. 6, No. 4, pp. 
250-269 (20 pages). Recent progress in 
xerographic technology is discussed, with 
emphasis on photoconductors and the re- 
finement of process techniques including 
charging, exposure and development of 
xerographic plates. The application of the 
xerographic process to new fields is sum- 
marized. Notable examples include map- 
making, high-speed microfilm enlarging, 
facsimile reproduction, continuous - tone 
photography and radiography. A compre- 
hensive list of literature references is 
given. 

Direct-IMace Orrset—Wuat Wu Ir 
MEAN TO LitHocRaPHERS? Modern Lithog- 
raphy 23, No. 12, December, 1955, pp. 49, 
125, 127 (3 pages). This article briefly 
describes the work of the American News- 
paper Publishers Association and Hess and 
Barker Press Company in testing and 
evaluating the Direct-Image Offset process. 
The plate to be run on offset gets its image 
from a letterpress impression. After de- 
bossing the plates are ready for the offset 
press. The possible effects of this process 
on lithographers is also discussed. 


PROCESSING AND RUNNING PRESENSI- 
TIzeD Piates. Harris Impressions 16, No. 
1, February, 1956, (5 pages). Part 1 of 2 
part article. This article describes the 
main advantages of presensitized plate as: 
reduced cost, simplicity of making and 
improved quality. These are the reasons 
40% of the plants with offset equipment 
are using them. Two methods (3-step and 
l-step) of making Harris presensitized 
plates are described in detail. Both sides 
of these plates can be used. Important 
precautions emphasized are careful han- 
dling to avoid scratches and care to avoid 
exposure to bright light and heat as these 
will cause scum. Second part will describe 
handling plates on the press. 


Procress IN PrEsENSITIZED PLates. Mod- 
ern Lithographer and Offset Printer 10, 
October, 1955, pp. 27-28 (2 pages). Briefly 
reviews background and difficulties in 
using bichromate-albumen coatings for pre- 
sensitized plates. Scantily covers diazo- 
gelatine and diazo-polyvinyl alcohol plates. 
Discusses diazo resin plates; their advan- 
tages and disadvantages. KPR also men- 
tioned. 
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MmiSS LIBERTY 


Shipboard travelers never forget the home- 
coming thrill of seeing the New York skyline 
and the imposing 151-foot figure of Miss 
Liberty. This lady, whose official name is 
“Liberty Enlightening the World,” has been 
standing since 1886 on an egg-shaped 12-acre 
island named for Isaac Bedloe of Colonial 
times. Presented to the United States by the 
people of France as a token of friendship, this 
famed bronze statue is recognized everywhere 
as a symbol of America’s own good will for 
people throughout the ‘world. 


Like Miss Liberty, every advertisement is a 
symbol of good will. The best method of 
creating and holding good will is through the 
sincere and friendly approach to the consumer 
made by printed advertising. Because graphic 
ideas establish confidence in the product and 
the name of the advertiser, they win friends 
and influence sales on a lasting basis. 


To make a good impression on prospective 
customers, every advertiser should put his best 
foot forward in the choice of papers for print- 
ing. By selecting Westvaco papers, advertisers 
and printers provide the groundwork for graphic 
results that compel favorable attention. Pro- 
duced to combine effectively with design and 
typography, Westvaco papers may be specified 
to meet diversified pressroom requirements. 


Sterling Offset Enamel, one of a famous family 
of quality coated papers made by Westvaco, 
was selected to reproduce this exciting painting 
by Dong Kingman. Like all Westvaco papers, 
Sterling Offset Enamel is made to precise 
standards of uniformity and quality from virgin 
chemical pulps—your assurance of superior 
performance. For further details, phone or 
write to your nearest Westvaco distributor, or 
to any of the company addresses on this page. 


ARTIST 


Born in San Francisco and educated in China, Dong Kingman 
returned to California, where he became one of the leading 
West Coast artists. Watercolors he executed on a round- 
the-world trip sponsored by the U.S. State Department were 
shown at a one-man exhibition at the Corcoran Galleries, 
Washington, recently. Among his very numerous honors are 
awards from the Metropolitan Museum and the American 
Watercolor Society, and top prize of the Pennsylvania Academy 
Annual Watercolor Exhibition. He has also won the Audubon 
Gold Medal of Honor and two Guggenheim Fellowships. Mr. 
Kingman now lives in New York and teaches at Columbia Uni- 
versity and the Famous Artists School of Westport, Connecticut. 
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READERS: 
Are you taking full advantage 


of your lithographic magazine? 


HE staff of Modern Lithography has been trying, in several important ways, to 
make the pages of your magazine more valuable to you. Increased in-person 
coverage of litho club and trade association meetings has been one way. Interpretative 
articles on subjects of vital interest to you is another. That’s the reason for our recent 
series on presensitized plates, metal decorating, elements of photography in the litho 
shop, color stripping, visits to typical litho shops and expanded coverage of litho news 


in all parts of the United States and foreign countries. 


Our climbing circulation figures indicate your appreciation of our efforts. But are 
you taking full advantage of your lithographic magazine? In past months, many of 
you have availed yourselves of the services of our two regular columnists, Theodore C. 
Makarius (Press Clinic) and Herbert P. Paschel (Photographic Clinic). The purpose 
of this page is to remind you that if you have a troublesome problem regarding press 
or camera, these specialists are ready to help you solve it. If you are a subscriber to 
ML and have a question, why not jot it down on the coupon below and send it along 
to us? We'll be glad to help you, and the service is free. 





MODERN LITHOGRAPHY 


Box 31, Caldwell, N. J. C] Mr. Makarius C] Mr. Paschel 
(Press) (Photography) 


My Question: 























(Only your initials will be used) 
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Number Twenty-six in a series of textural studies designed to show 
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THE FAMOUS 


ALABAMA 
aan The Whitaker Paper Co. 


..........The Partin Paper Co. 
peisaus peakohee W. H. Atkinson 


ARKANSAS 

ed SNe lw ke Roach Paper Co. 
CALIFORNIA 

y ate ane Carpenter Paper Co. 


eee Carpenter Paper Co. 


COLORADO 
54 Qik OR Carpenter Paper Co. 
CONNECTICUT 
Se John Carter & Co., Inc. 


ghaenses John Carter & Co., Inc. 


DISTRICT OF COLUMBIA 


Washington. ... 


Jacksonville... 


Atlanta...... 


Macon.......... 


Savannah... 


Pocatello... .. 


oe an The Whitaker Paper Co. 
FLORIDA 


.....The Jacksonville Paper Co. 


..The Everglade Paper Co. 
.The Central Paper Co. 


|. .......The Capital Paper Co. 
err 


0 Rane The Tampa Paper Co. 
GEORGIA 


‘eecinete The Whitaker Paper Co. 


......The Macon Paper Co. 
ietiee The Atlantic Paper Co. 


IDAHO 


ees ..... Carpenter Paper Co. 


ILLINOIS 


Chicago. . .Bradner Smith & Co. 
Dwight Brothers Paper Co. 
Parker, Schmidt & Tucker Paper Co. 
Charles W. Williams & Co.* 


Decwtur......... 


Peoria... 
Quincy...... 


Rock Island. . . 


Fort Wayne... 
Indianapolis... . . 


Des Moines..... 


Sioux City.... 


Topeka.. 


Lovisville....... 


New Orleans... 


Augusta . 


Baltimore.... . 


Boston... 


Springfield. 
Worcester 


. .Decatur Paper House, Inc. 
.Peoria Paper House, Inc. 


eh PB Pg. ......lewin Paper Co. 
hh Soe C. J. Duffey Paper Co. 


INDIANA 
paws The Millcraft Paper Co. 
oven Indiana Paper Co., Inc. 
1OWA 


eae ee Carpenter Paper Co. 
Pratt Paper Co. 


facia a oe Carpenter Paper Co. 


KANSAS 


Pree ....Carpenter Paper Co. 
a 


.......Southwest Paper Co. 
KENTUCKY 


LOUISIANA 


MAINE 


Sadish a John Carter & Co., Inc. 


MARYLAND 
ae Garrett-Buchanan Co. 


The Whitaker Paper Co. 


MASSACHUSETTS 


John Carter & Co., Inc. 


The K. E. Tozier Co.* 


...dJohn Carter & Co., Inc. 
. John Carter & Co., Inc. 


. The Rowland Paper Co., Inc. 


...The D & W Paper Co., Inc. 





MICHIGAN 
es The Whitaker Paper Co. 
Grand Rapids... . .Central Michigan Paper Co. 

MINNESOTA 
Minneapolis.......... C. J. Duffey Paper Co. 

Inter-City Paper Co. 
NS SN sc cts cee C. J. Duffey Paper Co. 
Inter-City Paper Co. 

MISSISSIPPI 
ee ee Jackson Paper Co. 
Pre omer ee. Newell Paper Co. 

MISSOURI 
Ee re Carpenter Paper Co. 
OMI: vende vsawe Acme Paper Co. 
ch = y K ni Pp HH, 
Paper Co. 

MONTANA 
Se es Carpenter Paper Co. 
creat Valls... .. 2. ccs . Carpenter Paper Co. 
| rr er Carpenter Paper Co. 

NEBRASKA 
Grand Island............ Carpenter Paper Co. 
SES Carpenter Paper Co. 
ey eee .Carpenter Paper Co. 

NEW HAMPSHIRE 
RPO REE OE John Carter & Co., Inc. 

NEW JERSEY 
rors teres Central Paper Co. 
EN fauvndusnee see eee Central Paper Co. 

NEW MEXICO 
Albuquerque............. Carpenter Paper Co. 

NEW YORK 
Se ...Hudson Valley Paper Co. 
DGINOR, .. 2.05.00 es Stephens & Co., Inc. 
ae - Hubbs & Howe Co. 
Jamestown........ ...The Millcraft Paper Co. 


New York City... .Forest Paper Co., Inc. 
Holyoke Coated & Printed 
Paper Co.* 
Pohiman Paper Co., Inc. 
Reinhold-Gould, Inc. 
Royal Paper Corporation 
The Whitaker Paper Co. 
Charles W. Williams & Co.* 
Bulkley, Dunton Paper Co., S.A. 
For Export. . « Champion Paper Corp., S.A. 
Champion Paper Export Corp. 


ROONONOT 5 5. San creat Hubbs & Howe Co. 
NORTH CAROLINA 
Asheville..................Henley Paper Co. 
eer The Charlotte Paper Co. 
| Ss Epes-Fitzgerald Paper Co. 
OHIO 
ere rei The Millcraft Paper Co. 
Cincinnoti.......... The Cincinnati Cordage & 

Paper Co. 


The Queen City Paper Co.* 
The Whitaker Paper Co. 


Cleveland. . ; ... The Millcraft Paper Co. 
eee . Sterling Paper Co. 
Dayton. . .The Cincinnati Cordage & Paper Co. 
| er eerie The Millcraft Paper Co. 


FOR FULL INFORMATION ON HOW THIS ADVERTISEMENT WAS PRODUCED, 


WRITE OUR ADVERTISING DEPARTMENT, HAMILTON, OHIO 


General Office: Hamilton, Ohio 


Mills at Hamilton, Ohio . .. Canton, N. C.... Pasadena, Texas 


THESE LEADING PAPER MERCHANTS SELL 
BRANDS 


Oklahoma City 
RE 


Portland....... 


PENNSYLVANIA 


Allentown...... 


(Division of Garrett-Buchanan Co.) 


Lancaster...... 
Philadelphia. . . 


Pittsburgh. ..... 
Reading....... 


RHODE ISLAND 


Providence..... 


SOUTH CAROLINA 


Columbia...... 


Chattanooga... 
Knoxville...... 


Memphis...... 
Nashville... ... 


Lubbock....... 


. Carter, Rice & Co. of Oregon 

























































OKLAHOMA 


«sie ie kee Carpenter Paper Cy, 
eren Beene Paper Co. 
Tayloe Paper Compan 


OREGON 


5 5 eh creneee Kemmerer Paper (5. 


RES Garrett-Buchanan Cs. 
....Garrett-Buchanan Co. 
Matthias Paper Corp.* 
Paper Merchants, Inc. 
Whiting-Patterson Co., In. 
=e The Whitaker Paper Co. 
i eataiien Garrett-Buchanan Co. 


eee: John Carter & Co., in. 


.....Epes-Fitzgerald Paper C. 


TENNESSEE 


See Bond-Sanders Paper Co. 
are The Cincinnati Cordageé 

Paper Co. 
eee Tayloe Paper Company 
see Bond-Sanders Paper (. 


TEXAS 
Sighs neieaie ... Kerr Paper C. 


iran Se Carpenter Paper Co. 
Sea .. Carpenter Paper Co. 
sboenoes ...Carpenter Paper Co. 
aes Metres . Carpenter Paper Co. 
a sa Carpenter Paper Co. 


UTAH 


Peas ease Carpenter Paper Co. 
parnie wile Carpenter Paper Co. 








VIRGINIA 
ee Epes-Fitzgerald Paper Co. 
Rienmond.......5...% Epes-Fitzgerald Paper Co. 

WASHINGTON 
IGS. clo seen Carter, Rice & Co. 
Spok oo Paper & Stationery Co. 
Yakima..........Carter, Rice & Co. of Yakime 
WEST VIRGINIA 
Huntington.......... The Cincinnati Cordage & 
Paper Co. 
WISCONSIN 
Milwaukee......... Dwight Brothers Paper Co. 

CANADA 

OT ere re: Blake Paper Limited 


*BOX WRAP GRADES ONLY 


THE CHAMPION PAPER AND FIBRE COMPANY 
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Public Printer Honored 

The Public Printer of the United 
States, the Hon. Raymond Blatten- 
berger, was made an honorary mem- 
ber of the Washington Litho Club 
at the final spring meeting of the 
club May 22. The presentation of 
the honorary membership certificate 
was made by Jack O. Blades, past 
president of the National Association 
of Litho Clubs, and a member of 
the Washington club. In his accept- 
ance speech, Mr. Blattenberger remi- 
nisced about the old days in lithogra- 
phy in the Washington area. 

Another special guest was William 
Pistel, formerly of the Army Map 
Service, who is the only other living 
honorary member of the club. He is 
now living in Florida. Also present 
was V. C. Blight, deputy government 
printer of Australia. 

More than 100 club members 
heard Dr. Anthony George, of Fred’k 
H. Levey Co. discuss plates for 
lithography, particularly the Aller bi- 
metal plate. He mentioned the ad- 
vantages of these plates and the runs 





David B. Fell (cen- 
ter) president of 
Washington Litho 
Club, and V. C. 
Blight, (r.) deputy 
government printer 
of Australia, ex- 
amine certificate of 
honorary member- 
ship awarded to 
Hon. Raymond 
Blattenberger, pub- 
lic printer. 


that can be expected from them. Dr. 
George is manager of the litho chemi- 
cal department of Levey. 

The club’s fishing trip, for mem- 
bers and wives, is scheduled for July 
21, according to Fred Fowler, enter- 
tainment chairman. 

New members welcomed into the 
club are Clarke J. Fitzpatrick, Jr., 
Harris-Seybold Co. and Hewitt C. 
Curtis, the Haloid Co. 


Variety Panel Session Held 

A panel session, covering varied 
aspects of the graphic arts, was fea- 
tured at the May meeting of Houston 
Litho Club. Members of the panel 
were Austin Scanlan, Sinclair & Val- 
entine, ink; Michael Whiston, Clark 
& Courts, presswork; Donald Kenyon, 
Eastman Kodak Co., camera; Delores 
Burns, J. Fulshear Co., layout; Otis 
Muckenfuss, Hearn Lithographing, 
platemaking; Paul Caldwell, Clampitt 
Paper Co., paper, and Carl Sauer, 
art work. 

The board of directors of the club 


approved a motion not to subscribe 
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to more than 100 of the proposed 
lapel pins to be made up by the 
NALC. At the board meeting Elwood 
Sayers, picnic committee chairman, 
announced the annual barbecue-picnic 
will be held July 14 in Galveston 
County Park. All members and their 
immediate families are eligible to 
attend free. 

William H. Marting, Jr., Carbide 
& Carbon Chemical Co., Seadrift 
Plant, Port Lavaca, Tex., was ap- 
proved for membership in the club. 


Votes Dues Increase 


The New York Litho Club on May 
24 passed, without opposition, a 
resolution increasing dues of the 
club to $10 a year, to cover increased 
costs of operation and the $1 per 
capita increase in dues for the Na- 
tional Association of Litho Clubs. 

The increases were provided in a 
resolution proposed by Angelo Pus- 
torino, past president of the club, 
and seconded by Oscar Falconi. The 
action came after talks by Alfred 
Rossotti and J. Leonard Starkey. 

Mr. Rossotti, a member of the 
New York club since 1922 and one 
of the founders and the first presi- 
dent of NALC, urged the club to 
give strong support. to the national 
group. He was followed by Mr. 
Starkey, second-vice president of 
NALC, who described some of the 
association’s activities and plans for 
the future. Mr. Starkey also had been 
president of the Philadelphia club 
until his recent resignation to accept 
a new position with McCall Corp. 
in Dayton, O. His main suggestion 
to the club was that it designate one 
member to act as liaison to NALC, 
so that the local club could be in- 
formed at all times of its activities. 

Russell Chase, replacing J. J. Law- 
son of Paper Co., 
showed a sound film describing the 


International 


varied uses of and the manufacturing 
techniques for making paper. An- 
other speaker was Edward Swayduck, 
president of Amalgamated Lithogra- 
phers of America, Local No. 1, who 
called for continued fine relations 
between management and labor, and 
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your work is as good as your bond ...and 





brings out the best in your work 


You'll find every characteristic of a top-grade bond in every sheet of 
Hamilton Bond. It’s genuinely watermarked, pre-humidified and sur- 
face sized, moisture-proof wrapped. It prints well. The smooth, even 
surface simplifies makeready and assures sharp, clear copies. You get 
the same fine results time after time, because Hamilton Bond is always 
uniform in quality. It takes typewriter, pencil and ink impressions 
beautifully, erases easily, stands up to heavy use. Available in a bril- 
liant white and 10 practical colors, Hamilton Bond is sure to give you 
satisfaction in all ways... always! 





HAMILTON PAPERS wW.C. Hamilton & Sons, Miquon, Pa. 
Offices in New York, Chicago, Los Angeles 
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described some of the union welfare 
programs, including an eye clinic 
and a proposed home in Florida. 

Other guests were Theodore Bielitz 
and George Swart, long-time club 
members, now retired, and Fred 
Fowler, of the Washington club. 
Welcomed into the club as new mem- 
bers were Marcel Minardi, Edward 
Pietruszka, Arthur Prandato, Richard 
Smith, John Burke and Seymour 
Lebenson. Daniel Ford presided in 
the absence of president Donald 
Rovegno. 


Richards Elected Club Pres. 

Albert A. Richards, offset superin- 
tendent, Recording & Statistical 
Corp., Boston, was elected president 
of the Boston Litho Club at the an- 
nual meeting held at the Sherry Bilt- 
more Hotel. He succeeds James F. 
Beldotti, Rand Avery-Gordon Taylor, 
Inc., Boston. Mr. Beldotti also served 
as president during 1940-50. 

Others elected to serve the 1956-57 
term, are Albert M. Smith, Sr., Smith 
& Welsh, Boston, Ist vice president; 
James Fraggos, Halliday Lithograph 
Corp., West Hanover, Mass., 2nd vice 
president, and Vincent J. Aliberte, 
Estimating Department, Acme Print- 
ing Co., Everett, Mass., secretary 
treasurer. 

Also elected to serve three-year 
terms on the board of directors, ave 
Willard K. Joyce, New England man- 
ager, Miehle Printing Press & Mfg. 
Co., Boston; Edward F. Allen, litho- 
graphic manager, Bingham Brothers’ 
Co., Cambridge, Mass.; Malcolm O. 
Delano, offset superintendent, Cuneo 
Press of New England, Inc., Cam- 
bridge, Mass.; and F. Burt Reed, 
sales representative, W. Oliver Tripp 
Co., Boston. 

The following men were inducted 
into the club: 

John F. Walsh, Boston Offset Co.; 
Ned Erne, Harris-Seybold Co.; Ed- 
ward McKay, Kohl & Madden Print- 
ing Ink Corp.; Myron Mclntyre, 
Providence Litho Co.; John Egan, 
Federal Reserve Bank of Boston; and 
William Hourihan, American Type 
Founders, Inc., all of Boston. Not 


(Top) James F. Beldotti, left, welcomes 
new members of the Boston Litho Club, 


at the annual meeting. Members are 
John F. Walsh, Boston Offset Co.; Ned 
Erne, Harris-Seybold Co.; Edward McKay, 
Kohl & Madden Printing Ink Corp.; 
Myron McIntyre, Providence Lithograph 
Co.; John Egan, Federal Reserve Bank of 
Boston; and William Hourihan, American 
Type Founders, Ine. 


Some of the country’s leading authorities 
on offset platemaking and performance 
discussed their company’s present and 
future plans and products, during the an- 
nual meeting of the Boston Litho Club, 
at the Sherry Biltmore Hotel. Seated, left 
to right, Charles F, Clerkin, Charles F. 


in attendance for induction were 
Robert F. Stang, Livermore & Knight 
Co., Boston; Thomas D. Miles, First 


Conn. Valley 


Panel Program Conducted 

A quiz panel program attracted 
125 members and guests to the May 
meeting of Connecticut Valley Litho 
Club. The program consisted of dis- 
cussions on paper, presses, ink, plates 
and cameras. 

Fred C. Kendah, factory manager, 
Kellogg & Bulkeley, and past presi- 
dent of the club, was moderator. He 
was assisted by the following: James 
Sandhofer, Kimberly - Clark Corp.; 
Anthony DiNicola, City Printing Co., 
New Haven; Phillip T. Pope, Pope 
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Clerkin Co., Boston; Thomas Dunn, east- 
ern sales manager, Harris-Seybold Ce., 
N. Y.; Robert B. Kincaid, development 
engineer, Minnesota Mining & Mfg. Co., 
and Joseph J. Ulrich, Boston sales man- 
ager, Pitman Sales Co. of New England, 
Inc. Boston. Standing, left to right, Harry 
Mueller, Litho Chemical & Supply Co., 
N. Y.; Clifford J. Johnson, field engineer, 
Printing Developments Inc., N. Y., Divi- 
sion of Time-Life; Chester. Gramsstorff, 
director of foto plate sales, S. D. Warren 
Co., Boston, and Carl B. Harris, director 
of manufacturing and control, Sinclair & 
Valentine Co., Dayton, O. 


National Stores, Somerville, Mass.; 
and Edward D. Rose, Sanborn Co., 
Cambridge, Mass. 


& Gray Ink Co.; Walter Anstey, Pit- 
man Sales Co.; and Alfred W. Heyes, 
Harold M. Pitman Co. 

The next meeting of the club will 
be the annual outing at Turner’s 
Park, East Longmeadow, Mass, Aug. 
18. 


Industry Trends Discussed 

J. A. Stuart, E. I. duPont de- 
Nemours Co., Dallas, spoke on “Gen- 
eral Trends in the Lithographic In- 
dustry” at the May 10 meeting of 
the Tulsa Litho Club. Mr. Stuart 


commented on direct color separation 
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negatives without the use of three- 
color continuous tone negatives, 
screen positives and back to screen 
negatives. He touched briefly on new 
developments in film and emulsions 
and showed samples of different films. 
A Lithographic Technical Associa- 
tion film, “Audio Visual No. 14,” 
describing packaging of an offset 
press, also was shown. 

It was announced at the meeting 
that when the club constitution is 
adopted it will be sent to the NALC 
to be ratified. At present the club 
has 37 paid members. 


aalitere-llelalte, 


Hears Quality Control Talk 

Two requisites of a good quality 
control program are 1. Inspect while 
the job is running and 2. Write it 
down. 

That was the advice of Russell 
Johnson, process control supervisor 
of the DuPont printing division in 
Philadelphia, and a member of the 
Philadelphia club. He spoke on 
quality control at the final spring 
meeting of the club, May 28. 

“You can’t do anything about 
chance variations in your litho shop, 
but you most certainly can correct 
functional changes that cause un- 
acceptable offset work,” Mr. Johnson 
told the group. He outlined the back- 
ground of the quality control move- 
ment, which he said has gained 
impetus since the war, and told how 
it had been adopted at the DuPont 
plant. The three key points of quality 
control in lithography are to know 
the end product, check the raw 
material (particularly paper and 
ink), and inspect the sheets for color 
and register while the job is in 
process. 

He said it is important not to 
confuse quality control, which per- 
tains to uniformity with the sample, 
and quality level, which refers to the 
esthetic value of the subject. Briefly. 
he said, quality control involves 
applying the mathematical laws of 
probability to production. 

“Most important of all, you can’t 
make decisions on one sample sheet,” 
he cautioned, in urging lithographers 
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Left: J. Leonard Starkey, who resigned as president of Philade!phia Litho 
Club last month, receives Senefelder bust from acting president Stephen 
Rubenstein. Right: Russell Johnson, DuPont printing division, thiladelphia, 
tells club members some of the vital points in quality control. 


to take truly random sample sheets 
for testing whenever possible. It is 
helpful to keep a check chart at each 
press to record all observations, he 
added. 

Earlier, J. Leonard Starkey re- 
signed from his second term as presi- 
dent of the club and said farewell to 
the group. He was accorded a stand- 
ing ovation when acting president 
Stephen Rubenstein presented him 
with a bronze bust of Senefelder and 
a set of golf clubs. Mr. Starkey said 
he plans to remain active in the litho 
club movement at his new position 
with McCall Corp. in Dayton O., 
where he is starting this month as 
manager of offset preparation. (See 
news story page 88). He is second 
vice president of the National Asso- 
ciation of Litho Clubs. 

Mr. Starkey read a letter to the 
club from Mrs. Anthony Capello, 


whose late husband had been one 
of the founders of the Philadelphia 
club, and always regarded it as his 
“pet hobby,” according to the letter. 
Mr. Capello died April 22. 

Ernest Martin reported on the 
NALC convention in Baltimore and 
Howard Harcke announced plans for 
the annual picnic, to be held at Valley 
Forge, Sept. 29. Mr. Harcke also 
heads a committee that is making 
preliminary arrangements for a closed 
circuit TV demonstration by LTF 
staff members in Philadelphia late in 
the year. 

New members welcomed into the 
club are Kenneth Hassrick, Kenneth 
Hassrick Co.; Walter Spadt, Beth- 
lehem Steel Co.; and A. P. Norton, 
A. E. Stalloni and William O. Smith, 
all of Bond Crown & Cork Co. Next 
meeting of the club will be Sept. 24. 

(Continued on Page 110) 


Phila. Litho Club Gives Tech. Books To Murrell Dobbins 


(Left photo) Following his talk on “Off- 
set Printing or a Substitute Process,” at 
the April meeting of Philadelphia Litho 
Club, Willard Brown (1.), Judd 

Detweiler, Washington, D. C., is congratu- 
lated by Leonard Starkey, club president. 
(Right photo) Principals who took part 
in the presentation of technical publica- 
tions to Murrell Dobbins Vocational- 


Technical School during the meeting are, 
(1. to r.) Morris Bunder, camera and 
platemaking instructor at the school; 


William Youlton, coordinator of graphic 
arts at Murrell Dobbins; Walter Kaiser, 
Edward Stern & Co., club member, who 
presented publications to the school from 
the club; and George Wilson, presswork 
instructor at the school. 
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Better printability leaves them all smiling= 
when you print on Hammermill Bond 


OU MAKE FRIENDs Of your most 

discriminating customers when you 
print on Hammermill Bond. The su- 
perior printability of Hammermill 
Bond helps you deliver the appearance 
they demand in their letterheads, busi- 
ness forms and other printed jobs. 


And you save money, too. Hammer- 


...yet 


iA 


mill Bond’s smooth-running qualities 
make your pressroom work easier. 
Keep jobs going through on schedule. 
And now Hammermill Bond is cleaner 
than ever before—makes your printing 
look better than ever before. ‘Type 
stands out crisp and clear. 

You’!I find jobs are easier to sell when 


BOND 


you say, “Let’s put this job on Ham- 
mermill Bond”. It’s the best-known 
name in paper—backed by 44 years 
of constant advertising in consumer 
and business publications. 

Suggest Hammermill Bond when 
your customer demands good paper. 
You'll both be more than satisfied. 


costs no more 


—and actually less than many other watermarked papers 


News 


ABOUT THE TRADE 





J. L. Starkey To Dayton 


The president of the Philadelphia 
Litho Club and a long-time lithogra- 
pher with Edward Stern & Co., of 


J. Leonard Starkey. 
who has been named 
supervisor of offset 
preparation at Me- 
| Call Corp. 





that city, this month joins the Mc- 
Call Corp., Dayton, O., as manager 
of offset preparation. 

J. Leonard Starkey, who was 
supervisor of offset production and 
then color coordinator at Stern, is 
joining the nationally known Ohio 
company, which prints 50 magazines, 
including News Week, Nation’s Busi- 
ness, U. S. News and World Report, 
pattern books and many other pub- 
lications. Mr. Starkey told members 
of the Philadelphia club, from which 
he resigned as president May 28, 
that the McCall Corp. is such a size- 
able plant it uses 20 carloads of 
paper daily. 

Mr. Starkey, who is second vice 
president of the National Association 
of Litho Clubs, also resigned the 
presidency of the Southwest Civic 
Association. He had also been active 
in the Township Authority of Upper 
Merion and was a member of the 
Junior Executives Club. 

At Stern, it was announced by 
plant manager Walter Arader that 
Carl Shaw, a journeyman etcher who 
has been with the company for more 
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than 10 years, will assume Mr. Star- 
key’s duties, with the title of color 
foreman. 
e 

Workman Litho Building Plant 

Workman Mfg. Co., Chicago print- 
ing and lithographing firm, is rush- 
ing construction work on its new 
plant at 7220 Wilson Ave., near the 
city’s western limits, so that its move 
from the old quarters at 1200 W. 
Monroe St., can be completed by 
Aug. 1. The new printing plant of 
modern industrial design, contains 
more than 70,000 sq. ft. of space and 
will be fully air conditioned, J. H. 
Durnal, secretary, said. Workman 
Mfg. Co. specializes in business form 
printing for which facilities include 
two Webendorfer and one Dutro web 
offset presses, along with several 
other standard offset presses, some 
letterpress equipment and a large 
assortment of cutters, folders, col- 
lators, perforators and other bindery 
machines. Workman Mfg. Co. was 
established in 1902 and has occupied 
the four story Monroe St. building 
continuously since then. The new 
building is being erected, Mr. Durnal 
said, to provide more space for the 
numerous new machines that must 
be added to care for expanding busi- 
ness. 

e 

Timmer Joins Gregg-Moore 

Harold E. Timmer has been ap- 
pointed executive vice president and 
a member of the board of directors 
of Gregg-Moore Lithographing Co.. 
Chicago. He had been vice president 
and general manager of Rapid Copy 
Service, Inc. 


Coleman Joins Columbia 

Foster Coleman, veteran New York 
lithographer who had been associated 
with Meehan-Tooker Litho Co. for 


Foster Coleman, 
who has joined Co- 
lumbia Lithograph 
Corp. 





the past 10 years, joined Columbia 
Lithograph Corp., New York, recent- 
ly as general manager. 

Mr. Coleman has been in lithog- 
raphy for 35 years, having started 
his career with Zeese-Wilkinson, an- 
other New York firm, before going 
to Meehan-Tooker. 

At Columbia he will help direct an 
expansion program that includes in- 
stallation recently of five new presses: 
a 52x76” Harris four-color, two 
52 x 76” two-color presses (a Miehle 
and a Harris), and two 25 x 38” ATF 
Mann two-color presses. The com- 
pany will continue to handle diversi- 
fied offset jobs with the additional 
presses and other new equipment, 
according to Mr. Coleman. 

Ld 
Western Appoints Freiermuth 

Western Printing Co., New York, 
has appointed Peter M. Freiermuth 
as production manager, it was an- 
nounced June 1. Mr. Freiermuth was 
employed previously as general man- 
ager of Central Color Press, Wilkes- 
Barre, Pa. He also has been plant and 
production manager for Ever-Ready 


Label Corp. 
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Harris-Seybold Appoints Doty 


Joseph C. Doty, = 
Harris -Seybold Co., a 
has been named Sey- 
bold product man- 
ager, it was an- 
nounced recently. In 
his new position, Mr. 
Doty will have re- 
sponsibility for sales 
and engineering co- 
ordination of the 
company’s line of 
power paper cutting machines. His head- 
quarters will be at the company’s Dayton 
plant. 

Mr. Doty joined Harris-Seybold in 1945 
as a sales representative and in 1951 be- 
came northeast district manager with 
offices in Boston. Prior to that he worked 
as a finishing room superintendent for 
five years with Howard Allied Paper 
Co.’s Maxwell mill, Franklin, O. 

8 





Students at Rand McNally 
Rand McNally & Co. has entered 


into a cooperative agreement with the 
Univ. of Georgia which will enable 
graduate students studying for a 
master’s or doctor’s degree, to do 
research work in the company’s map 
printing plant at Skokie, Ill., near 
Chicago. Each year two students are 
to be selected to continue their studies 
in the firm’s research department for 
two school quarters while receiving 
the established rate of pay. The stu- 
dents will return to the Athens, Ga.. 
campus for the balance of the year 
and repeat the visit to Skokie until 
the degree is earned. Two Georgia 
students are already at work, Dennis 
O’Shea, company vice president, an- 
nounced last James Case, 
Broadhead, Ky., is specializing on 


month. 


road map symbols, points of interest 
and boundary changes, while Miss 
Sophia Gruys, Edgerton, Minn., is 
doing research on textbook and atlas 
maps. 
e 

Unique Appoints Jaworski 

Unique Printers & Lithographers 
has announced appointment of Casper 
Jaworski as production manager in 
the new plant at 5500 W. 31st St. in 
Cicero, Ill., a Chicago suburb. Mr. 
Jaworski was formerly an estimator 
with Rapid City Service. 


Forms Litho Consulting Firm 

C. J. Lanphier, who has been asso- 
ciated with radio and_ television 
activities for 27 years mostly in an 
executive capacity with Milwaukee 
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stations, has formed a consulting 
firm, C. J. Lanphier, Inc. The firm 
will specialize in lithography, adver- 
tising, radio and television. 


+ 
Double Funeral for Blakes 


A double funeral was held in 
Chicago April 26 for Gordon Blake. 
plant superintendent for Chicago 
Show Printing Co. and his wife, 
Josephine, who were killed when 
their single-engine private plane 
crashed near Valparaiso, Ind., April 
22. Mr. Blake, who was 44, had been 
with the company since 1947, when 
he started as an estimator for the 
big display manufacturing firm. 


* 
Commerce Opens Plant 


Commerce Clearing House, Inc., 
publishers of tax and business law 
reports, held a house warming recep- 
tion, April 18, in its new $4 million 
plant on Chicago’s northwest side. 
The new quarters consist of a two- 
story office building and a one-story 
plant with 100,000 sq. ft. of floor 
space for shipping and 
warehousing facilities. The 
from downtown Chicago 


printing, 
move 
provides 
opportunity for expansion of print- 
ing facilities to include, for the first 
time, two Miehle offset presses with 
necessary camera and plate making 
equipment. 


a 
Joins Caspers Board 


Caspers Tin Plate Co., Chicago. 
metal fabricating 
firm, has announced election of 
Charles Passmore to the board of 
directors. Mr. Passmore is treasurer 
and director of UARCO, Inc., Chi- 
cago lithographers. 


and _ decorating 


Superior Appoints Berman 


The appointment 
of Malcolm Ber- 
man as vice presi- 
dent and assistant 
general manager 
of Superior Print- 
ers, Inc., Boston, 
was announced last 
month by Alfred G. 
Costa, treasurer 
and general man- 
ager. Mr. Berman 
pe formerly production manager for the 
rm. 





Roberts & Porter Names Walrath 
Glenn O. Walrath 
has joined the sales 
and service staff of 
Roberts & Porter’s 
Cleveland branch. 
His training and ex- 
perience in the 
graphic arts in- 
. cludes training in 
4 x the Lithographers 
\ : School at Treasure 
" Island, San Francis- 
co, where Mr. Walrath completed courses 
in platemaking, camera work and strip- 
ping. 





a 

Fred C. Hudson Dies 

Fred C Hudson, a retired Philadel- 
phia lithographer, died May 25 at his 
home in Brigantine, N. J. He was 78. 

Mr. Hudson retired seven years 
ago after working for the Zabel 
Brothers Co., Inc., Philadelphia, for 
more than 50 years. He is survived 
by his wife, Mary; two sons, John 
and Charles; and a daughter, Mrs. 
Esther McDaniels. 

* 

Arvey Promotes Abbott 

Arvey Corp., Chicago finishing and 
mounting firm serving lithographers, 
has promoted Robert A. Abbott to 
factory manager of printing, laminat- 
ing. finishing and monnting opera- 
tions. 


Middleton Heads Design Show 

R. Hunter Middleton, noted type 
designer with Ludlow Typograph Co., 
Chicago, is chairman this year of the 
internationally famed annual Design 
Conference which is meeting at As- 
pen, Colo. June 23 to July 1. Through 
his efforts many. outstanding artists 
and designers from at home and 
abroad have been lined up to address 
the several meetings arranged for 
this summer institute. 


2 
Donnelley Will Probated 


Thos. E. Donnelley, late chairman 
of R. R. Donnelley & Sons Co., who 
died Feb. 6, 1955, left an estate valued 
at $6,580,900, according to Probate 
court records, made public in Chi- 
cago. State and federal taxes totaled 
$2,459,741. Company shares valued 
at $1,210,000 were left in trust to 
seven academic institutions and chari- 
ties. Another block of shares, worth 
$1,980,000, was left in trust to 12 
grandchildren and most of the re- 
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mainder was willed to two sons, 
Elliott and Gaylord, executives of the 
company, and to a daughter, Mrs. 
C. C. Haffner. 

* 


UARCO Sales Up 
Net sales of UARCO, Inc., Chicago 


manufacturers of business forms, were 
$7,587,720 for the three months ended 
March 31, comprising the second 
quarter of the company’s current 
fiscal year. This was a 17.5 percent 
increase in sales over the correspond- 
ing previous year quarter, according 
to G. L. Barker, president. Net profits 
after taxes, he reported, were $609,- 
085, equivalent to $1.32 per share of 
common stock and an increase of 
33.6 percent over the 99 cents net 
profit per share in the preceding 
year’s quarter. 
e 


G. A. Safety Talk 


W. A. Yackley, research director 
of Standard Register Co., Dayton, O.. 
lithographing firm, was a key speaker 
at an industrial safety conference 
staged recently in his home town, 
where he talked at a sectional meet- 
ing of printers on “The Hazards of 
Solvents and Chemicals Used In the 
Graphic Ar's.” More than 1500 per- 
sons attended the community confer- 
ence and it was necessary to turn 
people away from some of the sec- 
tional meetings. 

e 


Vantassel Joins A. B. Dick 
A. B. Dick Co., Chicago manufac- 


turers of office duplicating products, 
including a new office offset machine. 
has named Karl R. Vantassel to the 
new position of executive vice presi- 
dent. Mr. Vantassel was formerly 
with General Electric Co. for 31 years 
and most recently as manager of the 
Knolls Atomic Power Laboratory. 
cd 

Herrmann Moves To Atlanta 

William A. Herrmann, trade and 
industrial technical representative in 
Du Pont’s Los Angeles district, has 
been transferred to Atlanta, Ga. He 
replaces Ruel R. Hightower, now af- 
filiated with Gaston Graphic Arts 
Service, Atlanta. Mr. Herrmann’s 
new territory comprises South Caro- 
lina, Georgia and Tennessee. 
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Lawrence Engel Dies Suddenly 

Lawrence J. Engel. chairman, ex- 
ecutive committee, and one of the 
partner owners of Einson-Freeman, 





Lawrence J. Engel 


Long Island City, N. Y., died of a 
heart attack in Mt. Sinai Hospital, 
New York, May 24. Funeral services 
were held at Riverside Funeral Home, 
New York, May 25. 

Mr. Engel had been with Einson- 
Freeman more than 30 years. He and 
his original management associates, 
N. J. Leigh, chairman, board of di- 
rectors and Albert Hailparn, presi- 
dent. Einson-Freeman International, 
joined the company as junior sales- 
men in the 1920’s. Mr. Engel had 
been a partner for 20 years. 

Surviving are his wife, Harriet. 
two sons, Harvey J. and Robert P.., 
both with Einson-Freeman, and two 
sisters. 

e 


Stock Dividend Declared 


Stecher-Traung Lithograph Corp. 
directors in Rochester, declared a 
quarterly dividend of 25 cents a 
share, payable June 29 to holders 
of record June 15. This is the same 
amount voted at this time a year ago. 

e 
Dunn Named Ansco Sales Mgr. 

Robert M. Dunn, General Aniline 
& Film Corp., Binghamton, N. Y., has 
been appointed general sales manager 
of Ansco. Mr. Dunn has been with 
the firm since 1931, serving since 
that time as advertising manager and 
for the last five years, assistant gen- 
eral sales manager. 





As general sales manager, Mr. 
Dunn will be responsible for the mar- 
keting of all the company’s photo- 
graphic products as well as for the 
formulation of sales policies. 


Rahn Mourns Wife’s Death 
Charles Rahn, old time Chicago 


lithographer, now retired, is mourn- 
ing the death on April 10 of his wife, 
Emily, age 76 years. With a service 
record in lithography extending from 
the “stone age,” Mr. Rahn in 1935 
served as fourth president of the 
Chicago Lithographers Club. One of 
his three sons was a lithographer in 
government printing operations in 


Washington, D. C. 
* 
Ivy Hill Installs Cutter 

One of the first of the new 55” 
Lawson Series V-65 Cutters with a 
full 77” back table was recently in- 
stalled at Ivy Hill Lithographers, 
New York. The new machine is 
equipped with an Electronic Spacer 
to speed production, and an air cush- 
ion device that makes heavy lifts 
easy to handle, according to Lawson. 

« 
Research Urged by Erikson 

The printing ink industry is in 
need of more extensive research, G. L. 
Erikson, executive vice president of 
the Braden-Sutphin Ink Company. 
Cleveland, Ohio, told the May 17 
meeting of the Philadelphia Printing 
Ink Makers’ Production Club at the 
Sansom House. 

Erikson is past chairman of the 
Technical Committee of the Nationa! 
Printing Ink Research Institute. He 
recently won the Ault. Award as the 
man who did the most for the print- 
ing ink industry in the past year. 

The subject of his talk was “Print- 
ing Inks, Dopes and Trouble Shoot- 
ing.” 

“We should all stimulate more 
thinking in terms of research for the 
printing ink industry,” he said. “We 
are back many years compared with 
other industries as far as research is 
concerned.” He added that the Na- 
tional Printing Ink Research Institute 
at Lehigh University, Easton, Pa., 
presents splendid opportunities for 
additional research. 
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For many years Fitchburg Paper Company 
has produced top quality offset papers, con- 
stantly experimenting, improving, develop- 
ing, and periodically bringing out a new 


sheet far ahead for its time. 


Now Fitchburg presents the peer of them 
all—MONTCLAIR VELLUM—the outstand- 
ing offset sheet in our 95 years of paper- 


making experience. 


MONTCLAIR VELLUM is an offset paper 
for optimum results—for extra faithful re- 
production, for the peak of quality, for work 
demanding your very best craftsmanship. 
That is where MONTCLAIR VELLUM fits 
into the picture—and no substitute can fit 


as perfectly. 


Proudly, we ask that you examine this 
great new offset paper. See how it excells 
in every desirable quality an offset paper 
should have. You will want to know more 
about MONTCLAIR VELLUM. Write, and 
we'll gladly furnish complete information 
and sample sheets of this superior new off- 


set paper sold direct from mill-to-you. 


Lithographed on MONTCLAIR VELLUM 
Basis 70 lb., 25 x 38, Vellum Finish 











Edward Freiberg Dies 


Edward Freiberg, sales manager, 
J. H. & G. B. Siebold, Inc., New York, 
died May 4. Mr. Freiberg, connected 
with the lithographic industry for 
over 40 years, started as a salesman 
for Siebold in 1933. 

Mr. Freiberg was a member of 
Amalgamated Lithographers of 
America, Graphic Arts Square Club, 
Graphic Arts War Veterans and sev- 
eral civic organizations. 

He is survived by his wife, Sally, 
two sons, Edward Jr. and Robert, 
four grandchildren, two sisters and 
a brother, William. 


ae 
Weiss Installs ATF-Mann Press 


A. D. Weiss Lithograph Co., 
Miami, recently installed an ATF- 
Mann L236 two-color offset press. 
Arthur Weiss, president, said the 
press was selected because of “the 
fine production we have 
achieved from a similar unit installed 
years ago.” 

ATF said that the L236 previously 
installed by the Weiss firm was the 
first such installation in the South. 

. 


Harvey F. Mack Dies 


Harvey F. Mack, chairman of the 
board of directors of Mack Printing 
Co., Easton, Pa., died May 29 at his 
home in Bethlehem Township, Pa. He 
was 77. Mr. Mack served as president 
until last March when he became 
chairman of the board. He is sur- 
vived by his wife, Florence, and two 
brothers and sisters. 


records 


C.1L.T. Alumni 
View Press 


While attending the 
14th annual Print- 
ing Management 
Seminar, an alumni 
group from the 
School of Printing 
Management, Car- 
negie Institute of 
Technology, had 
the opportunity to 
see Miller M.A.N. 
V two-color offset 
press at Pitt Photo 
Litho Co.  Pitts- 
burgh. The group 
saw the machine in 
operation. 


Offset Business to Menlo Firm 
Menlo Business Service has been 
established at Menlo Park, Cal., to 
handle direct mail and offset print- 
ing services for local businessmen 
and the trade. Proprietor is LaVonna 
Stockes, previously a member of the 
Sunset Magazine production staff. 
e 


Interchemical Elects Brown 


Claud Brown, treasurer, Inter- 
chemical Corp., has been elected a 
vice president of the firm, it was an- 
nounced late last month. 

Mr. Brown joined Interchemical in 
1930 and was elected comptroller of 
the Printing Ink Division in 1938 
and a division vice president in 1948. 
He has been Interchemical treasurer 


since 1951. 


Kinsley Named President of Printing Industries of Phila. 


Joseph F. Matlack, 
retiring president 
of Printing Indus- 
tries of Philadel- 
phia, Inc., congrat- 
ulates his succes- 
sor, Arthur H. 
Kinsley, (1.) who 
was elected PIP 
president at the an- 
nual meeting May 
14. George D. Beck, 
The Beck Engrav- 
ing Co., and John 
H. Luff, Paper Mer- 
chants, were elect- 
ed vice presidents. 
Mr. Matlack, Ed- 
ward Stern & Co., 
Inc., was elected 
treasurer and 
Keith M. Rosser, 
Dando - Schaff 
Printing & Pub- 
lishing Co., was 
elected recording 
secretary. 
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Wright Litho Incorporates 

Wright Lithographing & Printing 
Co., Des Moines, formerly a partner- 
ship, has been incorporated and of- 
ficers elected. The firm has entered 
into a management contract with the 
Sherman - Hennessey Printing Co., 
Chicago, and its president, J. J. Hen- 
nessey has become executive vice 
president of Wright. 

Other officers are Phil Wright, 
president; Paul E. Condon, vice pres- 
ident; and James F. Tillotson, general 
superintendent, all of Des Moines. 


oa 
U.S. P. & L. Receives 18 Awards 


Color lithographed packaging and 
advertising material produced by The 
U. S. Printing and Lithograph Co. 
has received 18 awards in the 6th 
annual National Lithographic Com- 
petition sponsored by the Lithogra- 
phers National Association, it was 
announced May 10 at the Associa- 
tion’s convention in Chicago. 

The company was first among all 
lithographic companies in number of 
awards received in this year’s com- 
petition. The award winning ma- 
terial includes outdoor 24-sheet post- 
ers, car cards, point-of-purchase dis- 
plays, labels, folding cartons, small 
posters and self advertising. It rep- 
resents lithographic work produced 
in five of the eight U. S. P. & L. 
plants, Cincinnati, Erie, Pa.; Mine- 
ola, N. Y.; Philadelphia and St. 
Charles, Ill. 
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A.F.A. To Meet June 10-13 

The 52nd annual convention of the 
Advertising Federation of America 
will be held June 10-13 at the Belle- 
vue-Stratford Hotel, Philadelphia. 
Hosts for this year’s meeting will be 
the Philadelphia Club of Advertising 
Women and the Poor Richard Club, 
which is also celebrating its 50th 
anniversary. The A.F.A. will high- 
- light the nation’s salute to the 250th 
anniversary of Benjamin Franklin. 

“Meet the Consumer” is the adver- 
tising session scheduled for June 11. 
Topics to be included are “The Con- 
sumer Market and How it is Grow- 
ing,” “How the Consumer Looks at 
You” and “Consumer Behavior.” 

A round table will be conducted 
June 12, discussing the theme, “How 
Will Media Meet the Changing Trends 
in Marketing.” Members of the panel 
will represent direct mail, newspapers, 
outdoor advertising, periodicals, 
point-of-purchase, premiums, radio, 
specialty advertising and television. 


Education Council Admits 13 
New members announced by the 
Education Council of the Graphic 
Arts Industry, Inc., as a result of the 
membership campaign currently be- 
ing conducted by Harry A. Porter, 
director of membership, are as fol- 
lows: Colorcraft Lithoplate Co., Phila- 
delphia; Brett Litho Co., Long Island 
City, N. Y.; Graphic Arts Association 
of Illinois, Inc., Chicago; Graphic 
Arts Association of Connecticut, Hart- 
ford; Printing Industries of Phila- 
delphia, Inc., Philadelphia; Vincent 
B. Fuller Typesetting, Inc., Philadel- 
phia; International Typographic 
Composition Assn., Philadelphia; The 
Stein Printing Co., Atlanta; John H. 
Harland Co., Atlanta; McCormick- 
Armstrong Co., Wichita, Kans.; By- 
ron S. Adams Co., Washington, D. C.; 
Kurt H. Volk, Inc., Bridgeport, 
Conn.; Technical Charts, Inc., Buffalo. 


Photo-Typesetting Instruction 
Oakland, Cal., Typographical 
Union No. 36 is planning a class in 
photo-typesetting methods, to be 
started next autumn. Two members 
of the local are to be trained at the 
ITU school to serve as instructors. 
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Miss Margaret 
Meyer presents 
Joseph F. Matlack, 
Edward Stern & 
Co., representing 
Printing Industries 
of Philadelphia, 
Inc., with the first 
set of books for the 
association’s 
Graphic Arts Li- 
brary. Left to right 
are William W. 
Mason and Rich- 
ard Meyer, of John 
C. Meyer & Son; 
Noel Rippey, exec. 
sec. of Printing In- 
dustries of Phila- 
delphia; Mr. Mat- 
lack, and Harry E. 
Taylor, Junior Ex- 
ecutives Club of 
Phila. 


Krohn Named by Crocker Co. 

H. S. Crocker Co., San Bruno, Cal., 
recently announced appointment of 
Kenneth K. Krohn as sales represent- 
ative in the Los Angeles office. Prior 
to joining Crocker, Mr. Krohn was 
associated with the sales department 
of Flintkote Co. as a packaging engi- 
neer in Los Angeles and San Fran- 
cisco. 

In his new Position Mr. Krohn will 
service the Southern California area, 
representing all departments of the 
lithography firm, including folding 
cartons, specialty packaging products 
and general commercial lithography. 


RCS Buys Packaging Firm 

Rolph - Clark - Stone, Toronto, re- 
cently prchased Montmorency Pack- 
aging Ltd., Toronto, producers of 
paper, wax paper, transparent film 
and foil packaging. Gordon Rolph 
has been named vice president of 
Montmorency and has been elected 
to its board along with H. Brooke 
Bell, Q.C., M.C., Clair Stewart and 
Norman Nash. 


ATF Names Kessel To Board 

Lawrence R. Kessel, management 
and industrial consultant, has been 
elected a director of American Type 
Founders and a member of the 
executive committee. Mr. 
Kessel is also a director of S. Blumen- 
thal & Co.; Landis Machinery Co.; 
United Cities Realty Corp. and a 
director of the committee for Eco- 
nomic Stability. 


board’s 








Hefter On Milprint Board 
Bert G. Hefter, Milprint, Inc., 


Milwaukee, has been appointed to 
the board of directors of the firm, 
it was announced last month by 
Roland N. Ewens, president. Mr. 
Hefter is vice president and general 
sales manager and has been with the 
company 25 years. 


Wis. Graphic Arts Commended 

The printing industry of Wisconsin 
and its trade association were com- 
mended for initial progress in work- 
ing with high schools, vocational 
schools and the Wisconsin State 
Employment Service in providing 
counsel, guidance and testing to at- 
tract and place better informed youth 
in the industry. 

Speaking at a luncheon meeting of 
the Graphic Arts Association of Wis- 
consin May 11 at Milwaukee, Harry 
A. Porter, senior vice president, 
Harris-Seybold Co., lauded the for- 
mation of advisory groups and ap- 
prenticeship committees composed of 
members from many local printing 
firms and the utilization of the pro- 
grams of the Education Council of 
the graphic arts industry. 


New Cal. Litho Plant 

Valley Converting Co. has been 
established at Calistoga, Cal., to do 
business forms and general com- 
mercial work by lithography. Owners 
are principals in the Paramount 
Press, San Francisco. Harwood Allen, 
manager of Paramount, is also direct- 
ing operations at the new installation. 
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LITHUORE 


LITHENGRAYVE 








if your presses are 17” x 22” or larger, and you operate three or more of them, you 


ought to be using LITHURE for positive process—or LITHENGRAVE for neg- 


ative process. These hard-metal offset plates offer an excellent solution for your most 


difficult production problems. Why ‘not let us tell you more about these latest develop- 


ments from the Springdale Research Laboratories of TIME and LIFE? 


Use this coupon and we will send you full information on the quality, efficiency and 


economies of the LITHURE and LITHENGRAWE plates. 


Distributed by Printing Developments Incorporated 
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Printing Developments Inc. 
Al 
9 Rockefelfer Plaza 


New York 20, N. Y. 


1 WANT TO KNOW MORE ABOUT LITHURE AND LITHENGRAVE OFFSET PLATES. 


NAME 





TITLE 





FIRM 





STREET 





city ZONE STATE 














PROFITS 





IS YOUR EYE ON 
PROFITS aed QUALITYe 


The wide awake lithographer has his eye on both, for without 
high quality reproductions you can not expect increased profits. 

Aquatex and Dampabase dampening roller coverings are 
made especially to satisfy the most exacting pressman. The 
smooth seamless surface and snug tight fit of these covers 
assure the maximum efficiency in dampening control. 

Order Aquatex and Dampabase today and note the im- 
mediate upswing of quality press performance which 
naturally leads to increased profits. 









Aquatex and Dampabase are made in 

(eth sizes to fit every press. When ordering 
ne use diameter table shown on Aquatex 
Ae carton to assure correct size. If you do 


not have the diameter table, write to 
Godfrey Roller Co. for an Aquatex- 
Dampaboase folder. 


GODFREY ROLLER COMPANY 


Roller Makers for 91 Years 
211-21 NORTH CAMAC STREET PHILADELPHIA 7, PA. 
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Edwards Bros. Dedicate Plant 

More than 1,200 persons attended 
the recent open house of Edward 
Brothers, Inc., Ann Arbor, Mich., 
which commemorated its 63rd anni- 
versary and at the same time dedi- 
cated its new lithography plant. The 
new, one-story plant contains 38,000 
sq. ft. of floor space. 

Visitors toured the building which 
houses modern camera, platemaking, 
press and bindery equipment. De- 
partment heads explained each step 
in the printing process while much 
of the machinery was in operation. 

Displays were shown of company 
printing since the firm was founded 
in 1893 by two uncles of the current 
chairman of the board, J. W. Ed- 


wards, Sr. Of particular interest 


Thomas Edwards was honor guest at an 
open house conducted by Edwards Broth- 
ers, Inc., Ann Arbor, Mich., lithographers. 
Left to right are William Edwards, vice 
president, sales; J. W. Edwards, Sr., chair- 
man of the board, Thomas Edwards, and 
Joseph W. Edwards, president. 

Shown in the folding department are some 
of the 1200 visitors who toured the open 
house recently at the dedication of the 
new lithography plant. It was built this 
winter as the firm celebrated its 63rd year 
of business. 


were samples of the world’s largest 
bibliography, the Library of Con- 
gress Catalog in 253 volumes; the 
complete works of Bach, Beethoven, 
Brahms and Mozart; samples of the 
600 text books printed in 1955 and 
samples of the 150 high school year- 
books printed last year. The firm 
prints an average of 200 different 
titles each month. 





Brown & Bigelow Names Hayne 

Hamilton E. Hayne, sales manager, 
Mid-Atlantic Div., Brown & Bigelow, 
has been promoted to vice president, 
sales. He will continue in charge of 
the Mid-Atlantic Div., with head- 
quarters in Philadelphia. 

As divisional sales manager, Mr. 
Hayne has charge of district sales 
offices in Harrisburg, Washington, 
Philadelphia, Baltimore and Rich- 
mond with a total of nearly 100 sales 
representatives. Mr. Hayne joined 
Brown & Bigelow’s sales staff in 
Tulsa in 1950 and was named sales 
manager at Akron, O., in 1952. 


PDI Coler Scanner Discussed 

Karl Hoffman, West Coast repre- 
sentative for Printing Developments, 
Inc., discussed the PDI color scanner 
at the April meeting of the San Fran- 
cisco Club of Printing House Crafts- 
men. He illustrated his talk with 
color slides. 
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Phila. Ad Men Elect Christie 
Ralph W. Christie, Dando-Schaff 
Printing & Publishing Co., Philadel- 
phia, has been elected president of 
the Philadelphia Guild of Advertising 
Men. He succeeds Earle A. Buckley, 
Jr., of The Buckley Organization. 


PMMI Exposition Sept. 11-14 

The Packaging Machinery & Ma- 
terials Exposition of 1956 will be 
held in Public Auditorium, Cleve- 
land, Sept. 11-14. The exposition 
will place major emphasis on tech- 
nual forum will also be held in 
practical demonstrations will be con- 
ducted. 

The Packaging Institute’s 18th an- 
nual forum will also be held in 
Cleveland, Sept. 10-12. “Dollars and 
Sense of Protective Packaging” will 
be the theme. The Forum will em- 
phasize basic approaches to packag- 
ing problems with open forum dis- 
cussions, seminars and_ technical 
reports. 


Kronenberg Addresses Club 

“A Paper Man’s View of Offset 
Lithography,” by John L. Kronen- 
berg, manager, Lithographic and 
Label Div., S. D. Warren Co., Boston, 
was presented before 89 members 
and guests attending the last educa- 
tional meeting of the season of the 
Worcester Country Club of Printing 
House Craftsmen, May 17, at Froh- 
sinn Club, Shrewsbury, Mass. 


Mr. Kronenberg presented some of 
the current trends in offset lithogra- 
phy and their relation to paper manu- 
facture. 


Photon Appoints Baumrucker 


William Baumrucker, Jr., business 
manager of the Boston Herald Trav- 
eler Corp., has been appointed vice 
president of Photon, Inc., Cambridge, 
Mass., effective June 18. 

Mr. Baumrucker, a recognized au- 
thority on newspaper and graphic 
arts production and management 
problems, will help with the introduc- 
tion of Photon photographic type 
composing machines into all areas of 
the printing and publishing industry. 

Mr. Baumrucker began his graphic 
arts career at the New York Daily 
News in 1930 as laboratory techni- 
cian and became an: administrative 
assistant to the business manager in 
1950. He then was appointed produc- 
tion manager of the 


(D. C.) Times Herald. 


Washington 





Offset Dominates Exhibit 

Offset lithography was used on 
69.5 percent (134) of the 192 
winning entries in the 1956 
Printing for Commerce Exhibit 
sponsored by the American In- 
stitute of Graphic Arts, according 
to an analysis made by Metro- 
politan Lithographers Associa- 
tion. Done entirely by offset 
were 56 percent (108) of the 
winners. Only 45 of the winning 
entries were done entirely by let- 
terpress. Two years ago letter- 
press edged out offset by a slight 
margin but last year the winning 
entries were in the majority done 
by offset. 
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Trophies, Prizes Are Proud 
Possessions Of Hub Offset 


Top—Herbert L. Borden, vice president 
and Maurice I. Blacker, president, Hub 
Offset Co., inspect a finished lithographic 
job at the firm’s plant in Boston. In the 
background are some copies of advertise- 
ments which have won honors in the 


Miller-P.I.A. Self-Advertising Contest. 





Miehle Sales, Earnings Up 

A sales increase of 20 percent for 
the first six months of 1956 was re- 
ported May 17 to shareholders of 
Miehle Printing Press & Manufac- 
turing Co. and its subsidiary, Dexter 
Folder Co. 

The increase in sales over the like 
1955 period resulted in a 30 percent 
combined net earnings increase, 
$1,514,000 compared to $1,162,000. 
The report is for the Miehle six 
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Bottom—Mr. Blacker inspects prize cer- 
tificates and trophies which Hub Offset 
has gathered during the past four years. 
When the firm moved to the new plant it 
installed two new Consolidated Peari 
presses, 1814 x 2434. Other equipment in- 
cludes a 23 x 35 EBCO, a 51” Consoli- 
dated RPM _ cutter, several Multilith 
presses and a complete photochemical 
department. 


month period ending April 30 and 
for the Dexter six month period end- 
ing March 31. 


e 

American to Install Webendorfer 

American Printing & Lithograph 
Co., San Francisco, is installing the 
first two-unit Webendorfer rotary 
offset press in Northern California. 
Erection is scheduled for completion 
by July 1. The press will be used 


for publication and advertising work. 


New Litho Contract Set 


Wage increases of $4.00 per week 
for journeymen and $3.50 per week 
for feeder operators, effective May 1, 
1956, have been agreed upon by em- 
ployers and representatives of Local 
No. 24, Amalgamated Lithographers 
of America, Pittsburgh. 

Contract negotiations resulted in 
the signing of a two year contract, 
May 1, 1956 through April 30, 1958. 
Effective May 1, 1957, journeymen 
and feeder operators will receive the 
same increases as this year. The 
health and welfare payments were to 
be increased to $2.25 per week. 

4 e 
Raymond A. Kerley Dies 

Raymond A. Kerley, owner of Ker- 
ley Ink Engineers, Chicago, died 
May 15. Mr. Kerley was a member 
of Printers Supplymen’s Guild of 
Chicago. 

« 
Inland Press Names Francke 


Gordon Francke has been appointed 
sales manager of Inland Press, Mil- 
waukee lithographing company. He 
was formerly sales manager of Allied 
Art Studio, Los Angeles. Prior to 
that he was a staff assistant in the 
advertising and sales promotion de- 
partment of Wadhams Division, So- 
cony-Mobil Oil Co., Milwaukee. 

& 
K. C. GAA Sponsors Conference 

A panel discussion on “Planning 
the Job” highlighted the Midwest 
Printing Production Conference, 
sponsored by the Kansas City 
Graphic Arts Association, May 12 in 
that City. 

Donald E. Sommer, Chicago, tech- 
nical director of Printing Industry of 
America, used slides to illustrate his 
talk on “Dangerous Trend of De- 
clining Profits in Printing Industry.” 

After a luncheon, C. F. Ash, Jr., 
Partner, Conner, Ash & Co., St. 
Louis, discussed “Budgeting Costs.” 
This talk was followed by a panel 
discussion on “Producing the Job.” 

e 
No Basic Changes At Neenah 

The proposed acquisition of Nee- 
nah Paper Co. by Kimberly-Clark 
Corp. will not affect the management 
and sales policies of Neenah, it was 
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Now...it’s easier 
: Bae bs do top-quality 

| offset printing 
with these A LED producu 


The modern all-purpose ink for top-flight results on coated and 
uncoated stocks alike. EXCELLOLITH INK comes to you 
ready-to-use—just pour it from can to fountain. It sets fast... 
ives a dense, scratch-resistant finish . . . doesn’t gray out when 
With EXCELLOLITH you get level impressions of large 
Olids without piling excessive ink on the rollers. . . reverse type 
in heavy forms stays open without constant acid-sponging. And, 
because of its unusual high water-resistance, EXCELLOLITH 
will not emulsify even when run on spare forms. EXCELLOLITH 
comes in black (new formulation #470) and all colors. Try it 
on that next job and see the difference. 

















A unique transparent extender for making tints and reducing 
color-strength of all offset-litho inks. Its use minimizes press 
difficulties when printing coated stock because it helps ink transfer 
more easily, reduces pull between stock and blanket. PRINTLITH 
#545 makes ink print clean and sharp on all stocks. . . lends 
dded sparkle . . . is particularly good for heavy forms and large 
SOlids on coated stock. And it helps minimize “hickey” trouble, 
too. Unlike conventional old-style extenders, PRINTLITH #545 
doesn’t change normal drying qualities of ink it is mixed with. . . 
doesn’t cause scumming or greasing . . . has no surface tack. 
Order a 5-lb. can today. 










ros. and Deeney 


etter Inks for Better Printing 
d Avenue, Philadelphia 29 


LEANDRO, CAL. 


Bensing B 


4301 Hunting Park 


CHICAGO 
CAMBRIDGE, MASS. 
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NEW USES 


SELL PRINTING 


There’s all kinds of business 
waiting for printers who 
recommend KLEEN-STIK for 
their customers’ Point-of-Sale 
advertising. This moistureless, 
self-sticking adhesive gets 
printed messages up and 

keeps them up! KLEEN-STIK. 
holds securely on practically 
all surfaces . . . makes 
possible many types of 
hang-up dispensers . . . builds 
substantial extra business 





Make this Friendly Place 
YourRingside Seat 
forall the BIG F¥ 


Ne FIGHTS “i eS 
thefghr’ fers BE Pines 2, 8° He thy 


youll i 
. Stour yy Mee gs 7) 
‘PHILLIES 4 19 soon lg) 
Pi A 4 





How many of these uses 
are YOU suggesting to 


your customers? 


wanes ea 
DIE-CUT PLAQUES SIGNS BEHIND a] EW U S E , 
COUNTER SIGNS GLASS 


REFRIGERATOR © LABELS | FOR ALL KINDS OF PRINTING 




















BACK-BAR PIECES = GUARANTEES 
CASH REGISTER DIRECTIONS 

SIGNS OIL CHANGE 
TRUCK SIGNS TICKETS 
SHELF STRIPS 


KLEEN-STIK PRODUCTS, INC. 


7300 W. WILSON AVENUE © CHICAGO 31, Hoh 


Pioneers in Pressure Sensitives to the Trade ~ 
—~ 
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disclosed in a recent letter to all 
customers from Leo Schubart, presi- 
dent of Neenah. 

Mr. Schubart said “There will be 
no basic change in the operations of 
the Neenah Paper Company. We will 
continue to operate separately, re- 
taining the same mill watermark and 
brand names, the same rag content 
grades of fine business papers and 
selling them through the same chan- 
nels. Nor will there be any change 
in management personnel or policies.” 

e 
Printers League Elects Officers 

Robert L. Sorg, Sorg Printing Co., 
Inc., was reelected president of Print- 
ers League Section, New York Em- 
ploying Printers Association, Inc., at 
the 50th anniversary meeting of the 
League, held last month in New 
York’s Sheraton-Astor Hotel. 

Charies Stuart, Barnes Printing 
Co., was reelected vice president. 
Newly elected as treasurer is Robert 
Davis, Davis, Delaney, Inc. Mr. 
Davis succeeds Eugene Kelley, Eilert 
Printing Co., Inc., who had served 
in that office since 1946. Matthew A. 
Kelly continues as secretary. 

e 
Screen Process Meeting Set 

“A Calvacade of Progress,” the 
8th annual convention of the Screen 
Process Printing Association, Inter- 
national, will be held Oct. 20-22 at 
the Sherman Hotel, Chicago. 

Robert H. Blundred, executive sec- 
retary of the association, placed 103 
trade exhibit booths on sale May 11. 
Actual samples of jobs processed are 
being gathered from more than 30 
countries and will be displayed for 
the general viewing public at the 
three-day convention. A film will be 
shown at scheduled intervals to illus- 
trate the procedures involved in 
screen process as one of the graphic 
arts. Forums, clinics and _ special 
sessions are now being planned. 

e 
Hartnett Co. Elects Officers 

The board of directors of R. W. 
Hartnett Co., Philadelphia, recently 
elected the following officers: William 
A. Highley, president; Edward M. 
Ackley, secretary and Charles E. 
Ackley, treasurer. 





Kane 


Lambie 


Weyer 


Walters Wollaeger Wilhelm 


U.S. Printing & Lithograph Co. Announces Executive Changes 


ae expansion of execu- 
tive personnel of the U. S. Print- 
ing & Lithograph Co., Cincinnati, 
was announced by president William 
H. Walters, following recent annual 
meetings of shareholders and direc- 
tors. 

Three new directors are Walter M. 
Shohl, partner in the law firm of 
Dinsmore, Shohl, Sawyer & Dins- 
more, and legal counsel for the com- 
pany; Allison F. Stanley, president 
of the U. S. Playing Card Co., and 
A. H. Wilhelm, vice president and 
controller of U. S. Printing & Litho- 
graph. 

Reelected to the board were E. P. 
Bosworth, Reuben B. Hayes, Harry 
Langelutting, Waldo E. May, Walde 
E. Pierson, John J. Rowe, Arthur C. 
Saylor, Clifford R. Wright and Mr. 
Walters. 

Six vice presidents elected are 
R. P. Kane, director of special prod- 
uct development; J. Lambie, director 
of general advertising sales; R. J. 
Walters, director of carton sales; 
K. W. Weyer, director of label sales; 
K. J. Wollaeger, director of gravure 
operations, and Mr. Wilhelm, director 
of finance and bugetary control. 

Other officers, both reelected, are 
Mr. Walters, president, and L. E. 
Trane, treasurer. S. B. Adamson, 
formerly assistant secretary and as- 
sistant treasurer, was elected secre- 
tary, and assistant treasurer, and 
A. G. Sander was elected assistant 
secretary. 

Members of the executive commit- 
tee are Mr. Walters, chairman; Mr. 
Pierson, Mr. Rowe and Mr. Saylor. 

Mr. Walters also announced the 
appointment of an administrative and 
operating committee, composed of 
himself as chairman, the six vice 
presidents and Howard C. Minnich, 
director of public relations. 
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The new executive appointments 
are in line with the company’s policy 
of establishing top administrative 
direction of each phase of the com- 
pany’s operation, Mr. Walters said. 

The board also declared a dividend 
of 50 cents per share on common 
stock, payable June 1 to shareholders 
of record May 15, and voted the 
regular quarterly dividend of 621% 
cents a share on preference stock, 
payable July 2 to holders of record 
June 15. 


Dufford Appointed by Western 


John B. Dufford, Western Printing 
& Lithographing Co., Poughkeepsie, 
N. Y., has been named production 
planning manager of the company. 

Mr. Dufford was with National 
Process Co. in 1933. When that firm 
was acquired by Western he was 
transferred to the New York office 
of Western. After coming to Pough- 
keepsie, Mr. Dufford was bindery 
foreman and then transferred to the 
production department. 


=) 
Lotos Club Elects Lithographers 


Ralph D. Cole, president, Con- 
solidated Lithographing Corp., was 
recently reelected secretary of the 
Lotos Club, New York. Among direc- 
tors of the club reelected are George 
C. Kindred, Kindred MacLean & Co.. 
Inc. and Louis D. Barbieri, Sterling 
Engraving Co. 

. 


William R. Davies Dies 


William R. Davies, Strobridge 
Lithographing Co., New York, died 
May 10 after a brief illness. Mr. 
Davies had been with Strobridge 
since 1929. He is survived by his 
wife, Mrs. Florence C. Davies and 
two sons, William E. and John A. 
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IDENTIFICATION MARKINGS ON THE BACK OF 
BLANKETS DO NOT PROVE GOOD WORKING 
QUALITIES! WE MANUFACTURE A SUPERIOR 
LITHOGRAPHIC BLANKET, RECOGNIZED BY ITS 
SUPERIOR PRODUCTIVE QUALITIES. THE FIRST 
SHEET OFF THE PRESS, IMMEDIATELY IDENTIFIES 


UNEQUALLED ACCEPTANCE. 


SINCLAIR 
& VALENTINE 
COMPANY 


_ GURIN-RAPPORT INCORPORATED _ 
217 N. JEFFERSON STREET : Distributor 


Exclusive 


: of the 
CHICAGO 6, ILLINOIS 
3 DAVID-M 
BLANKET 
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Rates and Conditions Announced 

The new agreement for lithographic 
labor and conditions in the New York 
metropolitan area effective May 1, 
was negotiated by the Metropolitan 
Lithographers Association with Local 
No. 1 of the Amalgamated Lithog- 
raphers of America. 


The contract, which will run for 
two years, created a new work classi- 
fication in the preparatory depart- 
ments by which strippers, opaquers, 
tuschers, engravers and glass letterers 
can be used interchangeably for any 
of these operations. Also, platemakers 
will be allowed to strip. 


The wage increases were generally 
as follows: 


(a) Effective May 1, 1956, $4.00 per week 
to all employes in job classifications having 
scales of $80.85 and over and in addition 
any amount necessary to bring employes 
up to the new scale. Effective May 1, 1957, 
$4.00 per week to said employes and any 


additional amount necessary to bring such | 


employes up to the new scales. Scales in 
such jobs were raised $6.00 per week effec- 
tive May 1, 1956 and $6.00 per week 
effective May 1, 1957. 

(b) To employes in jobs having con- 
tract scales of less than $80.85, the increase 
was $3.00 per week effective May 1, 1956 
and $2.00 per week effective May 1, 1957. 

(c) The job classifications of strippers, 
opaquers, tuschers, engravers, glass let- 
terers, were increased in the scale by an 
additional amount in view of the combina- 
tion of job duties. 

There are to be progression increases to 
be paid over a period of two years until the 
new scale is reached. 

There are similar provisions in respect to 
the platemaking job classifications in view 
of the combination permitting platemakers 
to strip. 


MLA Sponsors LTF Forum 
A LTF Litho Technical Forum will 
be held in New York Nov. 30-Dec. 1 


at Manhattan Center, under sponsor- 


ship of the Metropolitan Lithograph- | 





ers Association and Local No. 1 of | 
the Amalgamated Lithographers of | 


America. The Nov. 30 session, fea- | 


turing demonstrations of new tech- 


niques by closed-circuit television, | 
will begin at 5:00 p.m. Saturday | 
sessions will be held both morning | 


and afternoon. 


Lithographic techniques developed | 


through LTF research will be empha- 
sized. Special tickets for the Satur- 
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day sessions will be available for out- 
of-town people. 

In 1953 the MLA sponsored the 
first LTF Technical Forum held in 
New York. 


Western Printing Names Bruml 

Norman Bruml, Western Printing 
Co., New York, has been appointed 
sales manager of the firm. Mr. Brum, 
a former salesman with Western, 
spent the last five years as president 
of Automatic Projection Corp. 





Carton Label Changes Name 

Carton Label and Lithograph Co., 
San Francisco, recently changed its 
name to Security Lithograph Co., 
Label Division. The firm felt that 
the name Carton Label was too con- 
fusing in view of the fact that it does 
not manufacture cartons. 

Because of its close affiliation with 
Security Lithograph Co. over the past 
years in personnel and plant facilities, 
as well as mutual customers, the firm 
feels the same name will be an advan- 
tage to both companies. 


LOTS OF CRACKLE 


Whatever YOU call it... 


“crackle”... “rattle”’...“crispness”... 


Fox River papers have it! Fresh, 


new cotton fibers give Fox River 


papers that newly-minted- 


money feel that adds dignity 


and prestige to YOUR printing. Use 


Fox River on your next job. 





Fox RiVer RED papers 


Appleton, Wisconsin 
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LITTLE BENJY 1Step Wash-up Solvent 


CLEANS ROLLERS FASTER, SAFER, BETTER THAN ANY OTHER METHOD 


Try this. A few drops of Little Benjy on a 
small area of a badly scaled and dirty 
roller. In just fifteen seconds, wipe away all 
pigments, glaze, and gum left deep in the 
roller by ordinary solvents. See how effec- 
tive Little Benjy can be in removing the 
toughest scale deposits. 


See the results obtained in repeated 
field tests: reflex blue to pastel yellow 
in fifteen minutes, under typical pressroom 
conditions! 


KNOX 











We'll supply the dropper, sample can of 
Little Benjy, and brochure showing actual 
test results. Don’t delay ... write today. 





SOAP COMPANY 3300-22 WEST CERMAK ROAD-CHICAGO 23, ILLINOIS, U.S.A. 
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Trade Events 








international Graphic Arts Education As- 
sociation, annual convention, Aug. 5-10, 
Santa Barbara, Calif. 

International Association of Printing 
House Craftsmen, Aug. 12-15, Biltmore 
Hotel, Los Angeles.” 

National Association of Photo-Lithogra- 
phers, 24th annual convention, Sept. 19- 
22, Commodore Hotel, New York City. 

Printing Industry of America, annual con. 
vention, Oct. 30-Nov. 2, Statler Hotel, 
Los Angeles, Calif. 


Litho Schools 


CANADA—HKyerson Institute of Technolo- 
gy. School of Graphic Arts, 50 Gould St., 
Toronto, Ont., Canada. 

CHICAGO—Chicago Lithographic Insti- 
tute, Glessner House, 1800 S. Prairie 
Ave., Chicago 16, Ill. 

CINCINNATI—Ohio Mechanics Institute, 
Cincinnati, Ohio. 

LOS ANGELES—Los Angeles Trade Tech- 
nical Junior College, 1646 S. Olive St., 
Los Angeles 15, Calif. 

MINNEAPOLIS — Dunwoody Industrial 
Institute, 818 Wayzata Blvd., Minneapo- 
lis 3, Minn. 

NASHVILLE—Southern School of Print- 
ing, 1514 South St., Nashville, Tenn. 

NEW YORK—New York Trade School. 
Lithographic Department, 312 East 67 
St., New York, N. Y. 

NEW YORK — Manhattan Schools of 
ee 72 Warren St., New York, 


OKLAHOMA—Oklahoma A & M Techni- 
cal School. Graphic Arts Dept., Okmul- 
gee, Okla. 

ROCHESTER — Rochester Institute of 
Technolog. Dept. of Publishing & Print- 
ing, 65 Plymouth Ave., South Rochester 


SN. Ws 

PHILADELPHIA—Murrell Dobbins Vo- 
cational School. 22nd and Lehigh, Phil- 
adelphia, Pa. 

PITTSBURGH — Carnegie Institute of 
Technology. School of Printing Man- 
agement, Pittsburgh. 

SAN FRANCISC@—City College of San 
Francisco. Ocean and Phelan Aves., 
Graphic Arts Department. 

ST. LOUIS—David Ranken, Jr., School of 
Mechanical Trades, 4431 Finney St., St. 
Louis 8, Mo. 

VANCOUVER—Clark College. 

WEST VIRGINIA—W. Va. Institute of 
Technology. Montgomery, W. Va. 


Trade Directory 




















Lithographic Tech. Foundation 

Wade E. Griswold, Exec. Dir. 

131 East 39 St., New York 16, N. Y. 

National Association of Photo-Lithogra- 
phers 

Walter E. Soderstrom, Exec. V.P. 

317 West 45 St., New York 36, N. Y. 

Lithographers National Association 

W. Floyd Maxwell Exec. Dir. 

420 Lexington Ave., New York 17, N. Y. 

National Assn. of Litho Clubs 

Frank H. Mortimer, Secy. 

5917 33rd St., N. W. 

Washington 15, D. C. 

Printing Industry of America 

James R. Brackett, Gen. Mgr. 

719 15th St., N. W. Washington 5, D. C. 

International Assn. of Printing House 
Craftsmen 

P. E. Oldt, Exec. Sec’y. 

307 E. Fourth St., Cincinnati 2. 
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ALUMINUM 
PLATES 


There are five major reasons why pressmen across 
the country are finding ENCO pre-sensitized alu- 


minum plates easiest to run... 


No plugging — copy remains uniformly clean 


@) throughout the run. 


Q) Scratch-free ENCO plates end costly remakes. 


Unwanted areas are easily removed with 
ENCO Image Remover, liquid or paste . . . no 
more honing. 


@) The heavier aluminum in ENCO plates resists 


buckling, kinks, and dents. 


Long runs from the fine grained surface which 

holds clean, crisp dots. 
But, find out for yourself . .. ENCO pre-sensitized 
aluminum plates will be your favorite too! 
Easy to make ENCO plates are available in a wide 
variety of sizes .. . both negative and positive work- 
ing (the economical alternate to deep etch). Mail 
the coupon today for complete information. 


®) by the originators of pre-sensitized plates. 









eran es eee eee Fem 
AZOPLATE CORP., SUMMIT, NEW JERSEY 


I Gentlemen: Please send us complete 


a Zz opl at e | information on ENCO pre-sensitized j 


0 poration. aluminum plates. 
SUMMIT, NEW JERSEY I for .. ove ‘ size press. j 
Guarana nae | — el 
COMPANY............. : deciaedesaeglts ee 


Producers of Paper laminated acetate and | eee Pee Re NE Mew { 
aluminum pre-sensitized offset plates city 


a ae ees ee em 


105 








N. Y. Group Elects Officers 

The New York Cold Type Com- 
position Group of New York Employ- 
ing Printers Association has elected 
John R. Masi, H. D. Mann Co., Inc., 
president; Philip S. Karben, Philip 
Karben Co., vice president; and Mal- 
colm Klein, Weaver Organization, 
treasurer. Anthony C. Genovese of 
the NYEPA staff is secretary. 

At the May 11 meeting committees 
were appointed, and the educational 
committee was requested to investi- 
gate training facilities for operators 
on cold type composition equipment. 
In addition the group discussed ethics 
and trade customs applicable in par- 
ticular to the Group. 


You add a touch of 
MAGIC 
to your reproductions 


when you use 

SEAMOL® 
and 

FLANOL® 


dampener covers! 


The difference between perfect reproduc- 
tion and a job that just “gets by” is 
often the difference between Seamol and 
Flanol and the ordinary sewn variety of 
dampener covers. 


Both Seamol and Flanol are seamless. 
There are no weak points in them—no 
seams or stitches to give or tear. And 
they're scientifically stretch tested during 
manufacture so they fit rollers smoothly 
and snugly—always. 


Tough, all-wool Flanol (under covering) 
gives you premium resilience and water 
retention. Its springy loop-pile construc- 
tion never mats down, never slips on 
the roller. 


Sturdy, white cotton Seamol (outer cover- 
ing) insures constant, even distribution of 
fountain solution, without flooding or dry 
patches—provides the smoothest of roller 
surfaces. 


Seamol and Flanol are packed in dustfree, 
center-opening cartons, in approximately 
25-yd. lengths. They're made to fit rollers 
with finished diameters of 1 to 6 in. 

If you don’t believe in magic—if you insist 
that seeing is believing—then try Seamol 
and Flanol on your rollers. Write today 
for details and prices. 


Break dampeners in 
and keep them clean with 
a Jomac Roller Cleaner 
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JOMIAC Sic. 
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Dayton Displays Printing Items 
Dayton Rubber Co. displayed its 
latest developments in rubber prod- 
ucts for the printing industry at the 
Chemicals & Synthetics Exhibit in 
Washington, D. C., May 7- June 2. 
Items such as printing rolls, blan- 
kets, fountain dividers, color separa- 
tors and V-belts were displayed by 
Dayton. The entire exhibit demon- 
strated how patents play a part in 
the development of new products. 
s 
Harris Buys Electronics Firm 
Harris-Seybold Co., Cleveland, re- 
cently purchased Airtronics, Inc., 
Washington, D. C. electronics firm. 
George S. Dively, chairman and 














PHILADELPHIA 38, PA. 





president of Harris, said that Air- 
tronics has participated in the devel- 
opment of various guided missile 
projects for the government and that 
the purchase is in line with Harris- 
Seybold’s policy of maintaining a 
continuing interest in defense work. 
“ 


Phila. Plans °57 Printing Week 

The Philadelphia graphic arts in- 
dustry has begun preparations for 
the Printing Week celebration in that 
city, Jan. 13-19, 1957. 

A Printing Week steering commit- 
tee has been established with Joseph 
F. Matlack, Edward Stern Co., as 
chairman. He is retiring president of 
Printing Industries of Philadelphia, 
Inc. 

John V. Kratz, W. T. Peck & Co., 
Inc., was named vice chairman of 
the 1957 promotion. The committee, 
composed of 19 co-sponsoring agen- 
cies from the graphic arts industry 
in the Philadelphia area, reviewed 
the 1956 program and discussed sev- 
eral recommendations for improve- 
ments and modifications for the 1957 


celebration. 
wo 


Ansco Appoints De Graff 

Paul V. De Graff has been ap- 
pointed manager of the Dallas sales 
district for Ansco, photographic man- 
ufacturing division of General Ani- 
line & Film Corp. 

Mr. De Graff jdined Ansco in 
1944. He has served in a number of 
important sales capacities, most re- 
cently as sales supervisor for Ansco’s 
Chicago Sales District. He succeeds 
Josef M. McBride, who resigned after 
25 years of service. 


Whiting-Plover To Spend 

At the annual meeting of Whiting- 
Plover Paper Co., Stevens Point. 
Wis., held last month, it was an- 
nounced that a plant modernization 
and new building program totaling 
$900,000 will be conducted in 1956- 
57. 

The program includes converting 
the company’s power plant to a high 
pressure steam system, adding 32,000 
sq. ft. of floor space for a new finish- 
ing department and purchasing new 
machinery. 
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when you think of 


chemicals | 
equipment | 


think of When you call Pitman for all your 


graphic arts needs, you can depend 


on prompt and efficient service. Large 


stocks of essential materials are on 
hand at all times, to assure you of 
prompt delivery. 


For fifty years, Pitman has been a 
leading supplier of chemicals, equip- 
ment, film and all graphic arts sup- 
plies. Call the Pitman office nearest 
you... for all your requirements 


from a single, dependable source. 


sorts Yeorr90er08¢ | HAROLD M. PITMAN CO. 


29 


chicago 50, Illinois — 33rd $ 
I Kolaia Bergen 
Cleveland 11 
New York 36 
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Methods Improvement Contest 

The Industrial Management So- 
ciety, Chicago, is sponsoring a meth- 
ods improvement contest in conjunc- 
tion with the 20th anniversary Time 
and Motion Study and Management 
Clinic to be held Oct. 31-Nov. 2 at 
Hotel Sherman, Chicago. 

Any specific project may be entered 
which involves a method improve- 
ment or a training film developed to 
teach the techniques worked on by 
an individual or group of individuals 
in a company or school during the 


period Jan. 1, 1955 to Sept. 30, 1956. 
The mere replacement of obsolete 
equipment with modern equipment 
commercially available will not be 
considered as meeting the require- 
ments. 

Any number of entries may be 
submitted, provided the project was 
worked on during the specified period. 
Each entry must be presented on 16 
millimeter sound or silent motion pic- 
ture film, color or black and white. 

The awards will be presented at 
the opening session of the clinic Oct. 








Camera 


The Wesel 25 is a precision piece of equipment 
with built-in simplicity. It produces superb neg- 
atives! All camera operations . . . film loading, 
automatic timing, automatic sizing and focus- 
ing are done from one position at the rear of 
the camera. Designed for line and Autoscreen 
offset and photoscreen negatives. 
back: 25” x 25”. Tilting copy holder is 30” x 
40”. Entire unit is mounted on 3-point vibra- 
tion-absorbing mounts. Investigate the savings 
that ownership of a Wesel 25 affords you. 


Write for descriptive literature today! 


WESEL MANUFACTURING CO. 


1141 N. WASHINGTON AVENUE 
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Size of 


With Many 


Outstanding Features 


%& Lower First Cost Price 
%* Complete Package Unit 
% Saves Floor Space 


% LIFETIME Ball Bearings 
on All Critical Parts 


%& LIFETIME Counter 
Numbers for AUTO- 
SIZE-FOCUS 


%& LIFETIME Lathe-Like 
Monorail Design 










SCRANTON, PA. 





A Low-Priced Camera | 





31. The winning entries will be noti- 
fied to have representatives at the 
clinic to receive the awards. There 
will be continuous showing of award 
winning films throughout the clinic. 
The final deadline for completed en- 
tries is Oct. 1. 


POPAI Names °56-57 Committee 

Stanley L. Wessel, president of the 
Point-of-Purchase Advertising Insti- 
tute, has announced the executive 
committee appointments for the 1956- 
57 Institute. Walter J. Ash, Con- 
solidated Lithographing Corp. has 
been named chairman and S. Paul 
Boochever, Gibraltar Corrugated 
Paper Co., vice chairman. 

Other committee members are as 
follows: Carl Bergman, Palmer As- 
sociates; William H. Carmichael, 
Arvey Corp.; Ray Dubrowin, U. S. 
Printing & Lithographing Corp., 
Harry Fenster, I. Fenster & Sons, 
Inc.; William M. Harris, William 
Melish Harris Associates; Donald S. 
Hutchinson, Lutz & Sheinkman; Nor- 
ton B. Jackson, POPAI; Charles 
Peckar, Chaspec Mfg. Co.; O. H. 
Stark, Snyder & Black; W. L. Stens- 
gaard, W. L. Stensgaard & Associ- 
ates; Chester L. Thomson, Einson- 
Freeman Co.; E. K. Whitmore, 
Oberly & Newell Lithograph Corp.; 
Mr. Wessel, Stanley Wessel & Co.; 
P. L. Wise, Reyburn Mfg. Co.; and 
Harold Austin, Austin & Austin. 


Litho Techniques Discussed 

Twenty Oregon and Washington 
printers and one California mechani- 
cal expert participated as moderators 
and panel members at the Pacific 
Northwest Mechanical conference 
held May 11 in Portland, Ore. 

Lithographic techniques were de- 
scribed by James McCulley, Agency 
Lithograph Co., Portland; David 
McAdams, Franklin County Graphic, 
Connell, Wash.; Philip K. Allen, Neal 
Gulovson Co., Portland; Warren 
Deal, Agency Lithography Co.; and 
Edward Robeson, Puyallup Valley 
Tribune, Wash. 

Other topics discussed were com- 
posing room problems, stereotyping 
for flatbed presses, pressroom opera- 
tions and bindery operations. 
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Rand McNally President Accepts 100th Anniversary Plaque 


Andrew McNally 
III (right), presi- 
dent of Rand Mc- 
Nally & Co., ac- 
cepts plaque pre- 
sented him by com- 
pany’s employes at 
Hammond, Ind., 
book manufactur- 
ing plant commem- 
orating the firm’s 
centennial. Person- 
nel manager Paul 
O’Neill (left) and 
Edward Heckelman 
represent plant’s 
900 employes. Mr. 
Heckelman pre- 
sented a similar plaque 29 years ago to 
Henry P. Conkey, president of the W. B. 





ae BY 


Conkey Co., when that firm celebrated its 
50th anniversary. Rand McNally acquired 
the Conkey Co. in 1949. 





Dexter Appoints Doyle 

Dexter Folder Co., Pearl River, 
N. Y., announced early this month 
the appointment of James E. Doyle 
to the staff of its Chicago office. 


Prior to joining Dexter, Mr. Doyle 
served the printing industry in the 
Chicago area as a representative of 
manufacturers of presses, cameras, 
plate equipment and bindery equip- 
ment. 

e 
Printing Industry Names McCabe 


A Philadelphia 
graphic arts leader 
just accepted the po- 
sition of executive 
director and man- 
ager of the Printing 
Industry of Pitts- 
burgh. Thomas H. 
McCabe, Jr., asso- 
ciated with the Print- 
ing Industries of 
Phiiadelphia since 1946, assumed his new 
duties May 1 with the Pittsburgh printing 
group, composed of the major district 
companies offering printing, bindery, 
photo engraving, photo lithography, elec- 
trotyping and trade composition services. 

The announcement was made by Arthur 
H. Gratz, treasurer of Herbick & Held 
Printing Company, and president of 
Printing Industry of Pittsburgh. 

In addition to local duties involving 
union contract negotiations, establishing 
and administering apprentice training 
programs, expanding the association’s 
evening school adult educational pro- 
gram and helping to develop sound open- 
shop personnel policies, Mr. McCabe 
assumed the title of director of public 
relations in 1951. On a national level, he 
is currently serving on the Board of Direc- 
tors of the Master Printers Section of PIA 
as well as on the PIA Visual Economics 
Training Committee. 





P.D.I. Announces Expansion 
Printing Developments, Inc., dis- 

tribution organization for T/ME and 

LIFE’s Springdale Research Labora- 


tories, has announced its expansion 
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plans which include the building of a 
new, quarter million dollar electro- 
plating plant and the establishing of 
two additional scanner studios. The 
new facilities are expected to handle 
the increased demand for PDI’s hard- 
metal, offset plates and the electronic 
color scanner service. 


The new plant will be located in 
Racine, Wis. and will be completed 
by mid-1957. During the period of 
construction, Springdale engineers 
will continue their intensive studies 
of several base metals and specialized 
finishing equipment and will apply 
their findings to the production line 
in the new plant. 


Additional color scanner studios 
are being established in Chicago and 
San Francisco. They will supplement 
the work now being done by the 
TIME and LIFE color scanner in 
Stamford, Connecticut. With these 
added facilities, PDI management 
plans to offer electronic color separa- 
tion negatives to photo-engraving 
shops, lithographers, trade shops and 
plants with their own color depart- 
ments. 


A watercolor photo 
of Rust Craft Pub- 
lishers, Inc., Ded- 
ham, Mass., a divi- 
sion of United 
Printers & Publish- 
ers, Inc., shows why 
it has been named 
one of the ten most 
significant manu- 
facturing plants 
completed in the 
U. S. in 1955. 


NAPL Plans Tentative Program 

The tentative program just re- 
leased for the 1956 NAPL Conven- 
tion, to be held at New York’s Hotel 
Commodore, Sept. 19-22, includes 
discussions on “Building and Super. 
vising a Lithographic Sales Force,” ° 
and “Labor Relations in the Litho. 
graphic Industry.” 

Round table discussions will be 
conducted on the following subjects: 
Cutting and finishing operations; 
multilith and Davidson presses; 17” 
x 22” and 22” x 29” presses; larger 
single and multi-color presses; color 
correction, dot etching, masking, 
etc.; and stripping and plate making 
operations. 

An all day technical session will be 
held Sept. 22. It is also contemplated 
to hold an open discussion on air 
conditioning or humidifying a litho- 
graphic plant. This discussion will be 
led by an architect and builder who 
has drawn plans for and built many 
plants. 

° 
Ansco Appoints Two 

Two new executive changes have 
been announced by Ansco, General 
Aniline & Film Corp., Binghamton, 
N.. ¥. 

Marvin A. Snow, formerly mana- 
ger of the company’s Detroit district, 
becomes manager of the Ansco San 
which in- 
cludes California, Idaho, Montana, 
Nevada, Oregon, Utah, Washington 
and Wyoming. 


Francisco sales district 


Eugene H. Moriarty, formerly 
sales supervisor in the New York dis- 
trict office, has been appointed man- 


ager of the Detroit district to succeed 


Mr. Snow. 














LITHO CLUB NEWS 


(Continued from Page 86) 


S&V Plant Visited 


Members of the St. Louis Litho 
Club visited Sinclair & Valentine Ink 
Co. as guests of district plant man- 
ager Otto Meyer, following the May 
3 business meeting of the club. The 
plant was in full operation and mem- 
bers had an opportunity to see how 
various types of ink are formulated 
and manufactured. 

After the plant visit members 
viewed a movie showing the opera- 
tion of S&V’s technology division. A 
question and answer period followed. 

During the business session Walter 
Blattenberger, club president, gave a 
report on the annual NALC conven- 
tion in Baltimore April 20-21. Mr. 
Blattenberger is the new president of 
that organization. 

It was announced that the June 
meeting of the club will be the last 
one for the summer and meetings 
will be resumed in October. 


Cleveland 


Panel Session Conducted 

A lithographic panel session was 
featured at the May 24 meeting of 
the Cleveland Litho Club held at the 
Moose Club. Herbert Leedy was 
moderator. 

Panelists and subjects were Paul 
Meunier, copy preparation; Albert 
Braun, camera; William Becker, 
color correction; William Sweigard, 
stripping; Sylvester Bogus, plates; 
Florian Gunsch, press; Frank Howe, 
paper; Donald Morrison, ink and 
Serrol Dubin, bindery. 

The club’s annual family picnic 
will be held June 23. 


Moonlight Ride Scheduled 

An annual moonlight boat ride on 
the Ohio River for members of the 
Cincinnati Litho Club, their wives 
and guests was scheduled for June 2, 
with the program including dinner 
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and dancing. Howard Woods, Niel- 
sen Lithographing Co., was chairman 
of the arrangements committee and 
Russell Smith, Tri-State Offset Co., 


was co-chairman. 


Club members were guests of the 
Hilton-Hawley Co., ink manufacturer, 
on May 8 at the company plant in 
suburban Arlington Heights. Cock- 
tails and dinner preceded the busi- 
ness session, after which G. L. Huels- 
man, Hilton-Hawley technical direc- 
tor, spoke on “Basic Ingredients of 
Lithographic Inks.” The program 
was concluded with a tour of the 
plant and laboratories. 


Beutner Is Guest Speaker 


At the May 22 meeting of Mil- 
waukee Litho Club members heard 
Grant C. Beutner, president, R. B. & 
P. Chemical and Supply Co. speak 
on “Chemistry in Lithography.” Mr. 
Beutner’s talk dealt with the chemical 
reactions which take place in all 
phases of the lithographic printing 
process. He also considered the 
preparation of printing plates, the 
photographic part of the process and 
the running of plates on the press. 
The chemistry of ink and paper also 
was discussed. 


The club’s annual picnic will be 
held June 30 at Lake Denoon. New 
members inducted into the club at 
the last meeting are Lee Stutt, 
Standard Paper Co.; Chester A. 
Scheidler, Sleight-Hellmuth Co.; Earl 
and Daniel Mayer, Burton Mayer, 
Inc. 


A short convention report was 


presented by the delegates to the 


James T. Keating, 
Bingham Brothers 
Co., is shown pre- 
senting the Litho 
Club Trophy to 
Benjamin Cohen 
and Jockey, Willie 
Hartack, owner and 
rider, respectively, 
of “Page 1,” win- 
ner of the Lithog- 
raphers Handicap 
at Laurel, Md. on 
April 20. Standing 
next to Jockey Har- 
tack, are Mr. and 
Mrs. Neal Bowden. 





NALC convention at the last regular 
meeting and at the board of directors 
meeting May 1. 


BYel iter: 


Color Talk Presented 

Eastman Kodak Co., Dallas, played 
host to the Dallas Litho Club at its 
May business meeting. Ken Carson 
presented a talk on color prints and 
color photography, assisted by Paul 
Braman, technical representative. Mr. 
Carson discussed the growing in- 
terest in color in the graphic arts in 
the Dallas area. In addition, the 
film, “Bradshaw's Billions,” was 
shown. A tour of the plant followed 
the business session. 

Twelve new members were ad- 
mitted to the club. They are Clyde 
Allen, Ray Stanphill, Mary L. 
Thrower and Gale Thornhill, all of 
Braniff International Airways, Dal- 
las; Orville Mosher, John Mix, A. W. 
Hudgins, Jr., Thomas Lindquist, 
Robert Bowan, Fred Baker, Clarence 
Sleeper and Van D. Daugherty. 

The June meeting was scheduled 
to be held at the typesetting plant of 
Jaggers-Chiles-Stovall. The new Film- 
O-Type machine and use of the 
modification camera were to be 
presented. 


Press Demonstration Offered 

A demonstration of printing press 
versatility was presented to members 
of Twin City Club at their May meet- 
ing. Carl Struck and William Gaddis, 
Davidson Press Div., Mergenthaler 
Linotype Corp., arranged for a tem- 
porary installation of one of their 





MODERN LITHOGRAPHY, June, 1956 














(Top photo) Five new members of the 
Twin City Litho Club. They are, I. to r., 
Lowell Barnes, Melvin Ferlack, Walter 
Hanson, Robert Thompson and John 
Petroski. 


dual offset models in the club’s meet- 
ing rooms. 

The installation was done for the 
express purpose of presenting a live 
program of press operation and actu- 
ally producing printed proof on the 
spot. The various types of printing 
from this press—dry offset, web off- 
set, embossing, letterpress, rubber 
plate imprinting and sequence num- 
bering of tickets — were demon- 
strated. 

Herman Goebel, newly elected 
treasurer of NALC, reported on con- 
vention activities. He indicated that 
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(Bottom) The crew who demonstrated 
the Davidson Model 241 dual offset press 
at Twin Cities’ May meeting are, I. to r., 
William Gattis, Carl Struck, Thomas Si- 
cora, Richard Lidholm and John Sicora. 


Axe! Lunderen (1.) a past president of 
the Twin City club, receives Senefe d r 
bust at the annual NALC convention in 
Baltimore. Thomas Bowden, of the Balti- 
more club, who was convention chair- 
mon, makes the presentation. 








Litho Club Guide 





BALTIMORE 
Norwood A. Heselbach, Secy. 
720 East Pratt St., Baltimore 2, Md. 
BOSTON 
Thomas J. Cain, Secy. 
Hub Offset Co. 
175 Purchase St., Boston 10 
BUFFALO 
Vic Reisch, Secy. 
33 Eiseman Ave., Kenmore 17, N. Y. 
CANTON, Ohio 
Jack R. Reinart, Secy. 
1012 Maryland Ave., S.W., Canton 
CHICAGO 
Fred L. Faulkner, Secy. 
Chief Printing Co. 
CINCINNATI 
Peter Schannes, Secy. 
Mail-Way Advertising Co. 
229 East Sixth St. 
Cincinnati 2, Ohio 
CLEVELAND 
Russell B. Waddell 
5308 Blanche Ave., Cleveland, O. 
CONNECTICUT VALLEY 
Charles H. Waterhouse, Secy. 
27 Van Ness St., Springfield, Mass. 
DALLAS 
L. J. Reynolds 
6306 Latta St., Dallas, Tex. 
DAYTON 
Richard Clark, Secy. 
740 Vine St., Piqua, O. 
DETROIT 
John Murphy, Secy. 
13100 Santa Rosa, Detroit 
HOUSTON 
Chloe Lee Mallet 
2104 Wichita, Houston 4, Tex. 
LOS ANGELES 
Ernest A. Szabo 
132344 W. 93rd St., 
Los Angeles 44, Cal. 
MILWAUKEE 
Allan N. Williams, Secy. 
4463 N. Morris Blvd., Milwaukee 11, 
Wis. 
NEW YORK 
Tom Cavallero 
Schlegel Litho. Corp. 
2nd Ave. & 22nd St., New York 
ONTARIO 
The Secretary, Ontario Litho Club 
c/o The Canadian Lithographers 
Ass’n., Inc. 
4 Wellington St., E., Toronto, Ont. 
PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, Philadelphia 6 
Meets 4th Monday 
QUEBEC 
John Martin, Secy. 
Gazette Printing Co., Ltd. 
1900 St. Antoine St., Montreal, Canada 
ROCHESTER 
Roy Bippes, Secy. 
87 Pleasant Ave., Rochester 22, N. Y. 
ST. LOUIS 
Eugene J. Hanson, Jr., Secy. 
4440 Bessie Ave., St. Louis 15, Mo. 
TWIN CITY 
Marvin Haenze, Secretary 
1405 Chicago Ave., 
Minneapolis 4, Minn. 
WASHINGTON 
H. Thos. Driver, Secy. 
PO Box 952, Benj. Franklin Sta. 
Washington, D. C. 
Meets 4th Tuesday 
NAT’L ASS’N OF LITHO CLUBS 
tlton N. Baker 
9134 Oak Park Ave., Morton Grove, 
Ill. 
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his group took part in the successful 
move to have the per capita tax in- 
creased in order that NALC might 
carry out a program of wider scope 
and use to all member clubs. 

Five new members admitted to the 
club are Lowell Barnes, John Petro- 
ski and Robert Thompson, all of Paul 
Foss Printing Co.; Walter Hanson, 
Moxies Litho Service and Melvin 
_ Ferlack, Lithocraft, Inc. 

Ren P. Perry, vice president in 
charge of sales, Harris-Seybold Co., 
was guest speaker at the June 7 meet- 


ing of Twin City Litho Club. The 
subject of Mr. Perry’s discussion was 
“The First Fifty Years.” 


Hartsuch Discusses Litho 

The Litho Club of Central Wis- 
consin, now a member of the National 
Association of Litho Clubs, held its 
May dinner meeting at the Valley 
Inn, Neenah, Wis. Dr. Paul J. Hart- 
such, Interchemical Printing Ink Co., 
was guest speaker, on “Recent Devel- 
opments in Lithography.” 





HERE’S THE 
GRAPHIC ARTS 
SUPPLY STORY 


tu 








BRIDGEPORT ENGRAVERS SUPPLY CO. 


BRIDGEPORT 2, CONNECTICUT 


BOSTON: 287 Atlantic Avenue 


CLEVELAND: 1051 Power Avenue 





NEW YORK: 525 W. 33 Street 
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CHICAGO: 900 N. Franklin Street 





Palmer Named By Mack Associates 


Andrew Palmer, Ce 
Norman A. Mack 
Associates, Ine., 
Stamford, Conn., 
was recently ap- 
pointed head of 
the technical sales 
department. Mr. 
Palmer helped 
with the develop- 
ment of Dis-Cover 
and Dis-Base 
dampening roller products for the Mack 
concern. 





e 
Safety Group to Meet 


The National Safety Council’s 
printing and publishing section will 
meet on Wednesday and Thursday, 
Oct. 24 and 25, during the week-long 
National Safety Congress in Chicago 
next fall. In announcing the dates, 
Miss Lillian Stemp, general chairman 
of the section and well known con- 
sultant on printing safety, promised 
that an outstanding program on print- 
ing accident prevention is being 
developed for the two-day conference. 

e 
Parsons Adding Equipment 

Parsons Paper Co., Holyoke, Mass., 
is carrying out a large, new equip- 
ment program for 1956. 

The modernization program in- 
cludes installation of a new water 
wheel, and additional motor gen- 
erator with new control attachments, 
Kidder rewinding equipment which 
will double capacity, a Vacuumatic 
counting machine, new electric eye 
localizing equipment, six additional 
leveling sorting tables and _ other 
equipment items less spectacular in 
use, such as an electronic trimming 


knife and a new elevator. 
we 


New Canco Margin Plating 


Margin plating, a new process an- 
nounced by American Can Co., prom- 
ises to take 98 per cent of the tin 
out of more than 10 billion tin cans. 

The development consists of tin- 
plating only the narrow margins of 
the steel plate that form the soldered 
sideseams of the cans. Except for 
these margins, which are not more 
than three-sixteenths of an inch wide, 
the cans are made entirely of en- 
ameled steel plate, explained Dr. 
Roger H. Lueck, Canco’s vice presi- 
dent in charge of research and de- 
velopment. 
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Heinrich Named Sales Manager 

Kurt Heinrich, Eastern Colortype 
Corp., Clifton, N. J., has been pro- 
moted to sales manager. For the past 


two years Mr. Heinrich has been a 
sales representative with the com- 
pany. He has a broad background in 
the printing industry, having been 
associated formerly with D?’Arcy 
Printing & Lithographing Co. and the 
National Process Co. 

Mr. Heinrich is a past president of 
the Young Lithographers Association 
and is a member of the New Jersey 


Advertising Club. 
«@ 


Sales Aids Show Set 

The third National Sales Aids 
Show was scheduled to be held June 
11-13 at Hotel Statler, New York. 
The show was to be directed to the 
specific interests of sales, merchan- 
dising and advertising executives and 
others who are buyers of sales pro- 
motional materials and services. 
Plans called for more than 100 ex- 
hibits. 


Curtis Awards Statuettes 


Trophies in the 
form of bronze 
“Little Joe Curtis” 
statuettes have been 
presented to the pa- 
per merchant sales- 
men, submitting 
winning entries in 
the monthly Print- 
ed Specimen Con- 
test, sponsored by 
Curtis Paper Co., 
Newark, Del. Allen 
F. Horton, presi- 
dent, announced 
that future _first- 
time winners will receive the statuettes in 
addition to a $25.00 prize awarded to all 
winners. 
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Weinress Named Chairman 
Wallace Weinress, vice - president 
of American Printers & Lithogra- 
phers, Inc., Chicago, will serve as 
chairman of the Graphic Arts Divi- 
sion of the 1956 Combined Jewish 
Appeal, which seeks nearly $7 mil- 
lion this year to help finance a world- 
wide program of relief, immigration 
and rehabilitation for 480,000 people 
in 25 countries, and an emergency 
immigration program for the removal 


of 45,000 Jews in North Africa. 


Farkas To 


Magill-Weinsheimer 

Frank E. Farkas, 
president, X-Ray 
Visual Sales Meth- 
od, Inc., has joined 
the Magill-Wein- 
sheimer Co. as a 
specialty sales rep- 
resentative. He will 
concentrate on de- 
veloping sales pre- 
sentation booklets 
and point - of - pur- 
chase merchandising material as a district 


sales manager with offices in Detroit and 
Chicago. 











“For consistent, sharp reproduction 
3? 





it asl 


carbons are tops!” 





TIONAL 


TRADE-MARK 





el | 


wand 


305 East 46th Street 
New York 17, N. Y. 





The term “‘Nati il’ isa 








reg d trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd St., New York 17, N.Y. 

Sales Offices: Atlanta, Chicago, Dallas, Kansas City, 

Los Angeles, New York, Pittsburgh, San Francisco 
In Canada: Union Carbide Canada Limited, Toronto 
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JETSPEED inka 


fo} am ©) a oh—) —e er. ae ol dd 


the sensational new PLASTIC 


1d ak- 0 alr -0\, 4-1-3 0} alo mn dal-mmeorel el ahaa a: 


This brand new conception in inks 
has had months of testing on actual 
offset and letterpress jobs in plants 
throughout the country. Regular 
jobs going through the plants were 
run with JETSPEED PLASTIC 
INKS .. . jobs for labels, book cov- 
ers, posters, postcards, advertising 
literature, etc. These included multi- 
color, process and bronzing, up to 6 
colors; on Kromekote, enamel and 
other coated papers. The reception 
accorded to these fine inks has been 
tremendous — nothing short of 
spectacular! 


TODAY, WRITE ON YOUR COMPANY 
LETTERHEAD FOR ADDITIONAL INFORMATION. 


PRINTING INK 





Consider these remarkable 
advantages of JETSPEED INKS: 


P INSTANTANEOUS 
SETTING. On most 
enamel and. coated 
papers, JETSPEED 
INKS SET ON THE 
SHEET before it 
drops on the pile. 


> COMPLETELY DRY 
in1to 1% hours. 


> ELIMINATE SPRAYS 
on most coated 
papers. 


PDRY with gloss on 
varnish grade stocks. 


> Sheets piled as high 
as 12,000 (by actual 
pressroom report) 
did not stick or pick 
—and needed NO 
WINDING! 


> NO SPECIAL ROLL- 
ERS, blankets or 
equipment needed. 


PLIGHT SPECIFIC 
GRAVITY gives 
much denser print- 
ing and more mile- 
age per pound. 


PSETS HARD and 
will not attract or 
hold bronze pow- 
ders. 


PWILL NOT CRYS- 
TALLIZE .. . jobs 
printed with JET- 
SPEED INKS can be 
overprinted at any 
time. 








SLEIGHT and HELLMUTH INC. 








Boston Baltimore Milwaukee Des Moines Fort Worth 
New York Cleveland Minneapolis Kansas City Phoenix 
Philadelphia Chicago St. Louis Denver 
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P. A. Isserman 





Isserman Named Vice President 


Philip A. Isserman has been elected 
vice president of Mendle Printing Co., 
St. Louis, it was announced May 27. Mr. 
Isserman will serve as direct assistant to 
the president in addition to his regular 
duties as company coordinator. He has 
been with the company since 1949. 


Lawson Joins Forbes N. Y. Office 

Thomas A. Lawson joined the New 
York office of Forbes Lithograph 
Mfg. Co. May 28 as sales representa- 
tive. Mr. Lawson previously was 
president of Lawson & Lawson Inc., 
creators and producers of point-of- 
purchase displays and merchandising 
aids, 

e 

Paper Production Up 

An 18 Per CEnT increase in paper 
production was reported last month 
by New York & Pennsylvania Co., 
manufacturers of book, magazine and 
other specialty grades of paper. Pro- 
duction for January 1956 was 7,000,- 
000 pounds ahead of the same period 
last year. 

e 


Guenther Appointed 
Printinc Inpustries of Philadel- 
phia announced recently the ap- 
pointment of Edward L. Guenther as 
assistant to the executive secretary 
of the association. 
e 


Principals at Wisconsin Graphic Arts 


Association luncheon at Milwaukee May 
1l are (left to right) David W. Jones, 
employe 


relations director, Wisconsin 





cw 


GAA; Lawrence Myerson, Bond Printing 
& Engraving Co., Cleveland; Harry A. 
Porter, senior vice president, Harris-Sey- 
bold Co., Cleveland; Samuel M. Burt, 
managing director, Education Council of 
the Graphic Arts Industry, Inc.; and 
Samuel Purse, Krus Co., president of the 
Graphic Arts Young Executives Associa- 
tion of Milwaukee. 
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Harry Porter Receives Illuminated Scroll 


50th anniversary sur- 
prise for Harry A. 
Porter came while 
he was vacationing 
in Florida. Friday, 
the 13th of April, 
was not unlucky for 
Harry, because it 
marked the comple- 
tion of 50 years of 
service with Harris- 
Seybold Co. An il- 
luminated scroll in 
a mahogany box, 
which turns to reveal 
the signatures of 
hundreds of Harry’s 
friends in the com- 
pany, was presented 
to him on the golden 
anniversary day by 
Mayor A. D. Hender- 
son of Hillsboro 
Beach (left). Harry 
started as an office boy, was for many years vice p-esident in 
oe of sales, and is now Harris-Seybold’s senior vice presi- 
ent. 








impressions 
begin 


---proper light 


Yes . . . it has definitely been proven, that 
proper light is the most important factor 
in making plates that produce top quality 
impressions. 

The best craftsmen, using the finest 
camera, film and other equipment can 
waste a lot of time and material if his arc 
lamps do not give a light of constant color 
temperature and intensity. 

nuArec, and only nuArc guarantee their 
motor driven lamps to maintain this con- 
stant color temperature and intensity, 
which assures perfect plates and quality 
impressions . . . always. 





Contact your dealer 
or write for bulletin 205AN 


COMPANY, INC. 

General Office and Factory: 

824 S. Western Ave., Chicago 12, III. 
Eastern Sales and Service: 215 Fourth Avenue. New York, N.Y. 
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3M Offers Platemakers Guide 
Minnesota Mining & Manufacturing 

Co. is currently offering “Platemak- 

ers Guide,” a reference booklet pre- 


PLATEMAKERS 
GUIDE 





senting all aspects of preparing pre- 
sensitized photo offset plates. 

The 31-page booklet answers plate- 
makers’ questions concerning the 
processing of grainless pre-sensitized 
photo offset plates and compares proc- 
essing techniques with those used for 
conventional grain plates. 

Covering 110 subjects and contain- 
ing 40 illustrations, including a con- 
trast-comparison guide which shows 
the negative contrast required for 
smooth-surface plates, the booklet 
contains information on proper strip- 
ping, negative considerations, plate 
handling, chemical handling and a 
section of 18 categories of trouble- 
shooting. 


The “Platemakers Guide” is a fol- 
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€quipment 


SUPPLIES, BULLETINS 





low-up to a pressmen’s guide recently 
published by 3M. It is available 
through Dept. R6-120, Minnesota 
Mining and Manufacturing Co., 900 
Fauquier St., St. Paul 6, Minn., or 
from “3M” brand dealers. 


e 

Booklet on Autoscreen Film 

A new service publication, “Koda- 
lith Autoscreen Ortho Film,” which 
describes in detail the use of this film 
in simplifying the conversion of con- 
tinuous-tone photographs to dot- 
patterned photographs is available 
from Eastman Kodak Company. The 
film enables owners of Multilith, Da- 
vidson, and other offset lithographic 
duplicators to make plates for pic- 
tures easily, economically, with a 
conventional view camera, according 
to Eastman. 


Doven Announces New Unit 

Doven Machine & Engineering Co., 
Inc., Chicago, announced last month 
a new Hot Spot carbonizing conver- 
sion unit for a Miehle horizontal 
press. 

Previously limited to cylinder 
presses, the new conversion installa- 
tion enables owners of Miehle hori- 
zontals to handle carbonization and 
embossing specialty work in the plant. 


& 

Offset Plate Coating By RBP 

RBP Chemical & Supply Co., Inc., 
Milwaukee, have announced the de- 
velopment of a new deep-etch coating 
for both aluminum and zinc offset 
plates. The coating is named Prem- 
ium “Humicote.” 


New Kleen-Stik Bumper Strips 
Kleen-Stik Products, Inc., Chicago, 

manufacturers of pressure-sensitive 

adhesives for advertising, has de- 





1 
| 


veloped a new bumper strip stock, 
Kleen-Stik 650-S. The new stock 
makes it possible to produce outdoor 
displays with a minimum of expense. 
The new product comes in standard 
sheets 15 x 20”. 
s 

Disposable Pallet Offered 

A new disposable pallet for loading 
and unloading paper stock has been 
designed by the Champion Paper & 
Fibre Co. The pallet, constructed 
principally with four-way entry for 
handling by standard fork equip- 
ment, is made of hardboard and 
scrap lumber. 

e 

Hess & Barker Offers Folder 

A new folder, featuring the web- 
fed perfecting offset press, has just 
been completed by Hess & Barker, 
Philadelphia. The folder illustrates to 
commercial offset printers the versa- 
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tility of the press and shows the 
different color combinations possible 
when using one, two, three or four 
units, and one to four webs. 
e 

Eastman Has New Densitometer 

Eastman Kodak Co. has announced 
a new process densitometer, Model 2, 
which gives increased versatility in 
reading the densities of all negatives, 
positives and transparencies for pho- 
tomechanical reproduction. The new 





model, an instrument of the visual 
comparator type, is capable of trans- 
mission, reflection and ground glass 
readings. Features of the densitometer 
are variable illumination, quick read- 
ing of densities, adjustable illumina- 
tors, easy filter changing, light inte- 
grating cap and a portable photo- 
meter. 
e 

Graphic Arts Guide Issued 

Prof. George J. Mills, Carnegie 
Institute of Technology, has compiled 
a guide to films, periodicals and 
books in printing, paper, publishing, 
printed advertising and their closely 
related industries. Included are more 
than a dozen films dealing with 
lithography. 

Entries listed in the guide have 
been compiled from advertising 
pieces, reviews in trade journals and 
from general bibliographies. 

e 
S&V Has New Etch Solution 

The Sinvalco Lithographic Chemi- 
cal Division of Sinclair and Valen- 
tine Co. has announced the introduc- 
tion of a new deep etch coating 
solution designed for the pre-coating 
of lithographic plates. 

The #24 solution permits coating 
and subsequent plate storage well in 











advance of actual plate room use. It 
eliminates delays in processing plates 
and permits the lithographer to pre- 
pare and store an adequate supply of 
plates. 


Larger Model Perforator 

Pierce Specialized Equipment Co., 
San Mateo, Cal., announced last 
month the manufacture of a new 
model of the Pierce Perf-A-Matic 
feed rotary perforator. 
Known as model M-23, the new 
machine has a sheet capacity of 
23” x 25” in contrast with model 
M-19’s capacity of 19” x 22”. Both 
are capable of taking down to a 
3” x 4” minimum sheet. 


automatic 


Gum Replacement Found 

Following 18 months of research, 
the Metalife Laboratories, Bellerose, 
N. Y., have.developed a new substi- 
tute for gum arabic. For years the 
lithographic industry has required 
the use of gums in platemaking and 
pressroom solutions. New Supreme 
press fountain solution improves 
etches, press-fountain and gumming- 
up solutions. 

* 


Di-Noc Introduces New Films 


Di-Noc Chemical Arts, Inc., Cleve- 
land, recently introduced two new 
polystyrene base films for use in the 
graphic arts. They are Dinolith Ortho 
Polystyrene base film and Dinogra- 
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COMPOSITION 
ROLLERS 


nishes, gums, acids and pigments . 


High flash — non-toxic. 
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COPPER WASI 


ONE STEP — use with your present solvenh ¢ 
. . 3 for Te 
from dark to pastel colors. Conditions rollers for [6 
Improves ink receptivity; better water control; ends § 


Write today for your FREE sample 


Copper Coats 
STEEL 
ROLLERS 
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PRESSMEN’S 


INK HANDBOOK 
by H. J. Wolfe 


272 Pages $4.50 in U.S. A. 
CONTENTS $5.00 Foreign 
Chapter Chapter 
1. Properties of Inks . . . Review of physical soybean, oiticica oil; vegetable semi-and non- 


characteristics; general types of inks; steps 
in manufacture of inks; definition of terms. 


Purchasing Printing Inks . . . Ink require- 
ments and specifications; “doctoring inks”; 
selecting your supplier; estimating ink con- 
sumption for offset work and letterpress; ink 
coverage chart. 


3. The Private Ink Plant . . . Analyzing some 


4. 


. Inorganic Pigments . . . 


. Black Pigments . 


. Printing Ink Vehicles 


of the misconceptions as to the advantages 
of operating your own ink plant; discussion 
of the “basic ink system.” 


Manipulation of Ink . . . Color matching 
and what the pressman can safely do to 
“adjust” inks; ink storage, shelf life; addi- 
tions of reducer, drier, varnish, etc.; improv- 
ing body. 


Properties and 
characteristics of pigments as they affect inks; 
discussions of natural and manufactured 
mineral pigments; charts showing proper- 
ties and uses of ten mineral pigments and 
18 important inorganic pigments. 


Organic Pigments . . . History, preparation 
of intermediates; charts showing properties 
and uses of more than 45 important organic 
pigments; classification of dyestuffs. 


. . General discussion; 
characteristics and manufacture; lampblack; 
furnace black; thermal decomposition blacks; 
mineral black; manganese black; graphite; 
iron oxide black. 


... Vegetable drying 
oils; linseed oil and linseed oil varnishes; 
lithographic varnish; chinawood or tung oil; 


10. 


11. 


12. 


13. 


14. 


15. 


drying oils; alkyd, fish, rosin, fatty acid, min- 
eral oils; pitch varnishes. 


Driers and Drying . . . The six methods of 
drying; theories of drying; paste driers, japan 
driers; concentrated driers; cobalt driers. 
Letterpress Inks *. . Ink classification, 
specification of stoek; job press inks; auto- 
matic press ink; flatbed cylinder press inks; 
web press inks; required properties of the 
inks; relation of ink to stock; inks for various 
stocks and their requirements; halftone black 
inks and process inks. 


Lithographic Ink . . . Requirements and 
characteristics are given for lithographic 
inks; offset printing inks; dry offset printing 
inks, etc. . 


Intaglio Printing Inks . . . Requirements of 
inks for intaglio printing; copper plate en- 
graving inks; steel plate engraving inks; 
stamping inks; photogravure inks; rotogra- 
vure inks; classification of rotogravure inks. 


New Types of Inks . . . Thermosetting inks; 
synthetic litho inks; hot wax inks; aniline 
inks; steam-set or moisture set inks; pressure 
set inks; silk screen inks; metallic inks; water 
color inks. 


Testing of Inks . . . Equipment needed; dry 
color testing for strength; resistance, per- 
manence, particle size, etc. 

Ink Problems and Remedies. . . Ink diffi- 
culties encountered in letterpress and litho- 
graphic printing are detailed, listing the 
symptoms, causes and suggested remedies. 
Glossary 


add 3% sales tax in New York City 
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INDUSTRY PUBLICATIONS 
P.O. BOX 31 
CALDWELL, N. J. 


Enclosed is our check for $4.50 (Foreign and Canada $5.00). Please send me one copy of the PRESSMEN’S 
INK HANDBOOK. It is understood that | may return the book within ten days for full refund. 


COMPANY 
ADDRESS 


—---------: TEAR OFF AND MAIL——-———-——————-—-————-—--—-—-—-—-—- 
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phic PN Ortho Polystyrene base film. 

Comprehensive laboratory tests 
and the extensive “in shop use” by 
purchasers indicate that both possess 
characteristics which solve many 
problems in photo reproduction 
work. Halftone dots and line images 
are reportedly reproduced sharply 
and with uniform density. 

e 

Two New Type Faces 

Intertype Corp., Brooklyn, has in- 
troduced two new type faces, News 
Gothic and News Gothic condensed. 
These faces are available on Inter- 
type matrices for machine composi- 


tion and can be obtained in 6, 8, 10, 


12 and 14 pt. sizes. News Gothic is 
now used in display advertising, 
catalogs, technical manuals, annual 
reports and direct mail pieces. 
e 

W. A. Brown Issues New Catalog 

W. A. Brown Manufacturing Co., 
Chicago, has issued a catalog illus- 
trating its platemaking and darkroom 
equipment. Specifications are listed 








with each illustration, giving catalog 


numbers, ordering sizes, working 
areas, heights and floor space required 
for installation. 

Featured is this adjustable layout 
and stripping table which offers vari- 
able tilting to suit the operator’s pre- 
ference. Adjustable _ steel 


edges are also provided. 


straight 


e 
Davidson Issues Brochure 
A brochure describing the new 
wide range of use of the Davidson 


Dasllith Model 261 and bow % ie.| 


accomplished has been published by 
Davidson Corp., subsidiary of the 
Merganthaler Linotype Co. 

One of the features is the use of 


the new continuous load friction 








feeder with Model 241 which equips 
it for an extended range of imprini- 
ing appiications, enabling it to han- 
dle heavy materials, like cartons. Use 
of the receding pile jogger with the 
machine also is depicted. 

The brochure not only explains 
how Model 241 achieves built-in ver- 
satility through the Davidson 2-cylin- 
der principle of design and remov- 
able segments, but it also illustrates 
eight of the various segments avail- 
able and how they are used. By at- 
taching the proper segment, one 
Davidson Dual-Lith Model 241 can 
perform offset lithography, simultan- 
eous two-sided lithography, dry. off- 
set, Davengraviiig, letterpress, im- 
printing, numbering or perforating. 


LOdu'8 & ¥ 


Rand McNally Names Tieken 


Theodore w. 
Tieken, Chicago, 
was e.ected to the 
Loard of directors 
of Rand MeNally & 
Co., May 14, the com- 
pany announced. 
air. Tieken will re- 
place George ¥. 
Barnes, Ashville, 
N. C., who has re- 
tired from active 
business life. 





e 

Lawson Offers New Folder 

The E. P. Lawson Co., New York, 
is currently offering a new four-page 
folder which describes the recently 
introduced Model “S” Lawson Multi- 
ple Head Drill. Highlighted are such 
features as the automatic-trip index- 
ing gauge and a plexiglass guard. 


* 
Ore. sé oa Of OM BLO 


AN OUTSTANDING FEATURE OF 


61-76 ROTARIES and OFFSETS 


Unit Construction provides the flexibility 


to meet changing conditions without loss 


of initial investment. Designed with 


each color unit an individual assembly, 


presses can be changed to any combination 


from one to five colors 


by adding or removing 


units right in the customer’s plant. 


Write for complete information 
MIEHLE PRINTING PRESS AND MANUFACTURING CO. 


Chicago 8, Illinois 
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| SERVICE PLUS QUALITY! 
HAS MADE OUR PLA sian WORLD’S FINEST 


All Sizes ZINC and 
ALUMINUM PLATES 


Ungrained-Grained-Regrained 
















We Specialize in All Sizes 


MULTILITH and DAVIDSON PLATES 


CURTIS COLOPHON 


for PRINTABILITY 


When first-class press performance is a must, 
specify Curtis Colophon. The closed formation 
and superior surface sizing of this high-grade 
text and cover paper assure you of smooth 
running on both offset and letterpress jobs. 


High opacity and a velvet-smooth finish 
combine to enhance that important keepsake 
booklet or special edition, as well as unusual 
printed pieces . . . die-cut announcements, 
mobiles and tricky attention-getting devices. 


For easy running and outstanding appearance, 
call your paper merchant for Curtis Colophon. 
He’ll supply sample books, showing a wide 
range of weights and sizes, layout size sheets 
or dummies to fit those jobs you’re planning. 





Remember .. . for printability, use Colophon. 
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S&V Announces Key Changes 


J. Russell Tiddy has been ap- 
pointed manager of Sinclair & Valen- 
tine’s Charlotte, N. C. branch. Mr. 





J. R. Tiddy R. Mosby 


Tiddy has been on the sales force of 
the Charlotte branch since 1953. 

The appointment of Richard Mosby 
as district manager of S&V’s sales 
territory of Savannah, Charlotte and 
Greensboro branches was also an- 
nounced with Mr. Tiddy’s appoint- 
ment. Mr. Mosby joined the Nash- 
ville branch of S&V in 1946 and since 
1948 he has been manager of the 
Savannah branch. 

Frank Mitchell has been appointed 
manager of the new Mobile branch. 
Mr. Mitchell, previously with the 
New Orleans office, will be responsible 
for the continuing development of 
sales potential and for technical serv- 
ice in the Mobile area. 

Two new officers have been added 
to S&V’s board of directors. They 
are Edgar E. Wikoff, vice president 
of the company, and Walter L. 
Kitchen, president of Sinclair & Val- 
entine Company of Canada, wholly 
owned subsidiary. 


J. S. Friedman Dies 


Dr. Joseph S. Friedman, senior re- 
search chemist of the Ansco Corp., 
died May 10 at Our Lady of Lourdes 
Memorial Hospital in Binghamton, 
New York. He was 57. 

Dr. Friedman was a pioneer and 
international authority in the field of 
color photography. As a member of 
the Technicolor Corp., he contributed 
much to the development of the Tech- 
nicolor process in motion pictures. 
After leaving the Technicolor organ- 
ization he was engaged in the devel- 
opment of a competitive process— 
Brewster-color. He also enjoyed suc- 
cess in other fields. Dr. Friedman 


was the co-inventor, with Dr. Edward 
Land, of the light-polarizing mater- 
ial now known as Polaroid. He joined 


. the Ansco research staff in 1943. 











. 
B. & B. Promotes Nelson 

Promotion of Wyeth P. Nelson to 
personnel director and Elmo F. Mat- 
tox, Jr. to employment manager of 
Brown & Bigelow factories was an- 
nounced last month by K. B. Priester, 
senior vice-president, manufacturing. 
Nelson had been wage and salary ad- 
ministrator and Mattox an employ- 
ment interviewer. 


Fine Typography 
as simple as... 








Book Review 











SensiToMetry, L. Lobel & M. Dubois. 261 
pages, $5.00. The Focal Press, London and 
New York. (Distributed in U. S. A. by 
American Photographic Book Publishing 
Ce.. Inc., New York.) 


Most graphic arts photographers 
will probably never have to make 
cetailed and complete sensitometric 
tests of the photographic materials 
they use. Such thorough analyses 
have been up to now, and are likely 
to continue to be, confined to the 
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Whether you're located in Jacksonville, Florida, 
Denver, Colorado, Clayton, Mo., or just across 


the street... obtaining fine fypography is as simple 
as ABC when you deal with Warwick. 


Strategically located near the geographical ‘center 
of the United States, Warwick offers the facilities of one 
of the world's most modern typographic plants. 


Warwick is geared to produce fine typography at a 


speed that eliminates distance as a possible objection 
and offers quality and facilities that are rarely 


available locally. 


Whether you're located in St. Louis, Lubbock or 
Lancaster, try Warwick on your next typographic job. 
We think you'll be glad you did! 


WARWICK TYPOGRAPHERS, INC. 


920 Washington Avenue, 


St. Louis 1, Mo. 


Overnight by air from most 


of the United States. 
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laboratories of the manufacturers 
and large users of sensitive materials. 
However, photographic applications 
are becoming more and more com- 
plex with a parallel need for greater 
accuracy. Rule of thumb methods 
are out of place when accurate con- 
trol is needed. Because of this it is 
becoming necessary that photogra- 
phers get better acquainted with 
sensitometric principles and applica- 
tions. 

While a photographer can get some 


idea of the performance of a par- 
ticular plate or film by practical 
tests, the information so derived re- 
veals nothing more than the response 
to a given set of conditions. For 
example, a panchromatic plate could 
be exposed and processed under 
working conditions. Upon study the 
negative could be judged satisfactory 
or not. What the response would be 
under varying exposure and process- 
ing conditions can not be interpreted 
from such a single, simple test. Addi- 





For 
REPRODUCING 
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Here are two accessories that are ab- 


solute necessities in any shop. Both 
are made with the same expert crafts- 


manship you'll find on all KLIMSCH 


Cameras. 


REPRO GRAPHIC MACHINES, INC. 


180 VARICK ST. 


NEW YORK, N.Y. 


CHelsea 2-5255 
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tional tests would. be required and 
even these, if not properly related, 
could prove misleading. Simple sen- 
sitometric tests, and these are gen- 
erally not complex, would reveal an 
emulsion’s response to a variety of 
exposure and processing conditions. 
From such data the emulsion’s suit- 
ability can be quickly determined. 
Curves and charts could be calculated 
by means of which results other than 
the normal can be determined in 
advance. 


In addition, by understanding what 
sensitometry is, how it is used, and 
how the data is presented and in- 
terpreted, a photographer can readily 
understand the meaning of the graphs 
and curves on the data sheets fur- 
nished with most sensitive materials. 
This obviously eliminates the need 
for making many shop tests. 

Since sensitometry has been largely 
a laboratory science, the average 
photographer views sensitometry as 
something mysterious and complex. 
Actually, it is not so awesome and 
the practical applications a lithogra- 
phic cameraman might make are 
simple and easy. Unfortunately, most 
literature on the subject has been 
written for the trained technician in 
language much too advanced for the 
working photographer. The authors 
of “Sensitometry,” realizing the need 
for a book that will be of value to 
the photographer, have made every 
effort to present the subject in lan- 
guage that the practical cameraman 
will understand. 


The volume starts by explaining 
fundamentals, and progresses to a 
discussion of the instruments and 
techniques used to obtain sensito- 
metric data. The advanced worker 
who may wish to make detailed tests 
gets an_ insight established 
laboratory practice. The novice, at 
the same time, gets a broad picture 
of the subject. Special chapters are 
devoted to color sensitivity, filter fac- 
tors, color correction by masking, 
densitometers and other measuring 


into 


devices, etc. Plotting and interpreting 
a characteristic curve, calculating 
filter factors, control in color photog- 
raphy, etc., are among the many 
practical tests and applications out- 


lined. 
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“Sensitometry” is thorough in its 
treatment of the subject. More than 
90 illustrations, including curves, 
graphs and charts, and 17 tables of 
data clarify the text. Photographers 
in general will find this book one of 
the best introductions to the subject 
with a wealth of information that can 
be immediately applied to their every- 
day problems. For those who plan 
to go deeper into the subject, it is 
w ideal primer. 


SCIENCE AND APPLICATIONS OF PuorToc- 
RAPHY. (Proceedings of the 1953 R.P\S. 
Centenary Conference, London, Eng.) The 
Royal Photographic Society of Great Brit- 
ain, 16 Princes Gate, London, S.W.7, 
England. 664 pages, $11.00 approx. 


The centenary celebration of the 
Royal Photographic Society of Great 
Britain, from September 19 to 25, 
1953, was the occasion for a gather- 
ing of the world’s outstanding photo- 
graphic scientists. Celebration, to 
these serious minded personalities, 
took the form of a series of meetings 
and public lectures at which 150 in- 
formative and interesting technical 
papers were presented. (Whether they 
had the time or inclination for some 
real celebrating was not reported but, 
knowing some of the participants, 
this writer feels sure it was not all 
work and no play). The papers cover 
practically every aspect of photo- 
graphic endeavor from the standpoint 
of basic and practical research as 
well as consideration of everyday 
problems and applications. 

A bit of reminiscing was also done 
as witnessed by Dr. Mees’ account of 
his 50 years devoted to photographic 
research. (Dr. Mees also presented a 
technical paper on optical sensitiz- 
ing). Whether the subject matter is 
a disclosure of some painstaking re- 
search, information of more immedi- 
ate application, or merely a review 
of progress made in a specific field, 
each paper is of interest and con- 
stitutes a valuable contribution to 
photographic knowledge. This book 
is a compilation of the papers pre- 
sented — many of them, through 
necessity, are in condensed form. 

Of especial interest to photome- 
chanical workers are the papers on 
color photography (Section B, Ses- 
sions B11, 12 and 13), and those on 


photomechanical processes (Section 
D, Sessions D21, 22, 23, 24 and 25). 
In the latter group is a paper by 
LTF’s research manager, Michael H. 
Bruno, on bi-metal plates. Among 
other contributors to these two sec- 
tions are such well known figures as 
J. S. Friedman, (Ansco), A. Mar- 
riage, (Kodak Ltd.), J. S. Mertle, 
R. M. Evans, (EKCo), R. B. Fishen- 
den, (Penrose Annual), and H. M. 
Cartwright, (London School of Print- 
ing). 

To give some idea of the scope of 
the papers in the photomechanical 
section, the following few are men- 
tioned: Color Masking In Graphic 
Arts Reproduction, Practical Appli- 
cations of Photographic Masking, 
Characteristics of Halftone Reproduc- 
tion, Diffraction in Halftone Nega- 
tives, Intaglio Halftone, and, Chro- 
mium-Copper Bi-metal Techniques. 
But worthwhile information is not 
limited to the two sections sofar 
mentioned. In Section C, for ex- 
ample, are two papers that deal with 
uniformity of development — one by 


Bennett and Dalladay, the other by 
Smibert and O’Bern. These give an 
insight to the problems associated 
with development uniformity when 
using mechanized developing systems. 
Comparison tests between tray de- 
velopment, brushing techniques and 
mechanical agitation show some 
startling facts, particularly the lack 
of uniformity and _ reproducibility 
obtained with tray development—and 
this the method universally used in 
the graphic arts. 

While this reviewer could bestow 
praise on many other papers, it must 
be admitted that this is no book for 
the beginner or the average worker. 
It will be of greatest interest and 
value to the serious technician and 
research worker. To those, this book 
will be a source of enlightenment 
that will stimulate serious further 
study. While abridgement of both 
text and found 
necessary, this book will nevertheless 
give full value in terms of authorita- 
tive information and detailed ref- 
erences. 


illustrations was 





Trade Association Execs. Meet in Chicago 


Members of Graphic Arts Trade Association Executives discussed problems 
in conducting their various groups at the annual meeting May 7-8 in the 
Knickerbocker Hotel, Chicago. After the May 7 meeting of GATAE, the 
Graphic Arts Association of Illinois was host to the group at a reception in 
its mew quarters in downtown Chicago. Pictured below are (l-r.) Charles 
E. Kennedy, secretary-treasurer of the Southern Graphic Arts Association; 
W. Floyd Maxwell, executive director of the Lithographers National Associa- 
tion; George Mattson, director of the Chicago Lithographers Association ; 
Miss Olive Ottoway, Toronto, president of GATAE; Arthur Johnson, Graphic 
Arts Association of Wisconsin; George Houlihan, Franklin Association of 
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Chicago; and Frank Bagamery, GAA of Ill. 
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AGSCO SILICA 


is accepted by plate- 
makers throughout the 
country for the most 
exacting type of litho 
plate graining. AGSCO 
Silica is used to produce 
the highest quality fin- 
ish by eliminating all 
synthetic abrasive par- 
ticles imbedded in the 
metal. 


FOR THE FINAL FINISH 
SPECIFY AGSCO SILICA 
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‘The ONE WASH-UP Miracle Liquid! Gi =F me 


@ immediately disintegrates ink upon contact. Saves you money 
on every wash-up . . . reduces “press idle’ time . . . speeds 
Production. ; = / eos 

@ Eliminates several wash-up solutions.. Cleans cleaner . . . faster! 

- @ SAFEI Will not damage rollers or plates, No harmful, toxic fumes; 
__- has a pleasant odor. High flash-point meets safety requirements, 


GUARANTEED ... OR YOUR MONEY BACK 


Order a gation can today, only $3.50 . . . try it on your presses. If you are 
ompletel tisfied, return the unused portion and we will refund 
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Available in 1, 5, 30 and. 50 gallon containers. 
. eae 


NN., 422 S. THIRD ST. 
DISTRIMUT ORS. Jo Alt Principal, C) 
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Four LNA Scenes: Top-—LNA president Carl Schmidt presents resolutions 





to W. E. Wadewitz (1l.) president of Western Printing & Lithographing Co., 
and William H. Walters, president of U. S. Printing and Lithograph Co. Mr. 
Wadewitz accepted for the late E. H. Wadewitz, president of LNA in 1939 
and 1940, and Mr. Walters accepted for the late Maj. Gen. William Ottman, 
who had been LNA president in 1937 and 1938. The resolutions praised the 
contributions of the men to the litho industry. Bottom Left— New officers 
of Platemakers’ Division (l-r.), Thomas Stevenson, Stevenson Photo Color 
Separation Co.; Ernest E. Jones, Graphic Arts Corp. of Ohio, executive 
committee representative; Dante V. Mazocco, Eureka Photo Offset Engrav- 
ing Co., chairman; and James Ludford, Chicago Litho Plate Graining Co., 
vice chairman. Right— Record number of bank stationers at their annual 


meeting in the Drake. 


LNA 


(Continued from Page 45) 








of his role as a representative, as a 
part of the management team and as 
“a key to all production.” That 
means, among other things, he must 
be paid more than the men he super- 
vises, according to the speaker. Mr. 
Young closed with a plea for in- 
creased participation in training pro- 
grams that he said are vital in the 
expanding litho industry. 
Section Meetings 
Friday afternoon was set aside for 


separate meetings of special interest 
groups, including the Bank Stationers, 
Trade Platemakers and Poster Lith- 
ographers. The Bank Stationers talked 
about recent developments in bank 
automation and new plant equipment; 
the platemakers held an initial plan- 
ning session to make plans for the 
coming year; and the poster group 
discussed the recent 30-sheet innova- 
tion. 

Two receptions, courtesy of the 
Suppliers’ Social Activities commit- 
tee, and the annual dinner, were the 
main social functions at the conven- 
tion. 








LNA OFFICERS 


(Continued from Page 45) 





Mazzocco of Eureka Photo Offset Engrav- 
ing Co., New York, chairman and James 
Ludford, Chicago Litho Plate Graining Co., 
as vice-chairman. Other officers include 
Thomas Stevenson, Jr., Stevenson Photo 
Color Separation Co., Cincinnati; VW. W. 
Chreiman, Buckbee Mears Co., St. Paul; 
and W. H. Balser, Balser Schope Co., San 
Francisco. Ernest E. Jones continues to 
serve as executive committee representative. 


Bank Stationers 
The Bank Stationers’ Section reelected 


George W. McSweeney, president of De 


Luxe Check Printers, Inc., Chicago, as its 
chairman for 1956-57, and Clark R. Gregory 
Jr., president of The Herald Printery, 
Louisville, Ky., as vice chairman. The sec- 
tion’s executive committee, which continues 
in office, includes Malcolm Dennison, vice 
president of Rocky Mountain Bank Note 
Co., Salt Lake City, Utah; Homer H. 
Peterson, vice president of Peterson Litho- 
graph & Printing Co., Omaha; Fred J. 
Kraemer, Jr., executive vice president of 
Dennison & Sons, Long Island City; and 
J. H. Riggs, vice president of Young & 
Selden Co., Newark, N. J. 

Elections for the various officers were 
held at the section meetings at the con- 
vention on Friday. 
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Dickinson Gives LNA 
Early Offset Print 


Clarence Dickinson, retired 
sales manager of R. Hoe & Co., 
and one of the “grand old men” 
of the lithographic industry, 
last month presented a valuable 
memento of the early days of 
offset lithography to the Lith- 
oggraphers National Associa- 
tion. The presentation, made in 
a letter read at the annual ban- 
quet by W. Floyd Maxwell, ex- 
ecutive director of LNA, was a 
lithograph of the operatic star, 
Mary Garden, pictured in the 
role of “Aida.” 

Mr. Dickinson, who started 
his career in graphic arts with 
Harris-Seybold (then the Har- 
ris Automatic Press Co.) , wrote 
that he noticed the original 
painting of the singer in an art 
shop, purchased it and got the 
artist’s permission to reproduce 
250 copies of it by offset. 

Further details on this and 
other interesting events in the 
early days of offset lithography 
are expected to be forthcoming 
in a month or two from Harris- 


Seybold. 














SOUTHWEST CLINIC 


(Continued from Page 56) 





evening, which was preceded by a 
reception sponsored by the Houston 
Graphic Arts suppliers. Speakers in- 
cluded William Dodd of Champion 
Paper & Fibre Co., general clinic 
chairman; William Kauzlarich of 
Gulf Printing Co., program chair- 
man; and William Deatheridge, pas- 
tor of second Christian church of 
Houston. 

Committee members for the vari- 
ous phases of the clinic included the 
following: program—Jarold Joseph, 
Jacob Ward and John Webb; adver- 
tising—Horace Wauson, Chloe Mal- 
lett, Elwood Sayers and Dorcey Biggs; 
registration — Thomas Simmonds, 
Kenneth Joseph and Mr. Sayers; 
printing—William McDermott, presi- 
dent of Houston Litho Club; and Mr. 


Joseph; television — Mr. Burnham 
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FULL COLOR ¢ BLACK AND WHITE 






Graphic Arts Corporation of Ohio 


110 OTTAWA STREET - TOLEDO 4, OHIO 


Our thirty years’ experience in color and 
black and white work assures you of printing 
plates worthy of award. 


Skilled craftsmen excelling in the preparation 
of advertising art, commercial photography, 


New York Office 
122 East 42nd St., Room 419 
New York 17, New York 


offset press plates (all types), photoengraved 222 adn og 429 
and rotogravure plates combine Chicago 6, lll. 


to afford you a most complete service. 


A Press Washer Built 
to Do a CLEANER Washup 


The International Press Cleaner does the 
best job for you—experience has proven 
this to be true. 


We manufacture efficient cleaners for 
inh LADD CLOTH the following makes of presses—Harris 
sree. ree non wacnoves Offset and Rotary, Miehle Offset and 

STRENGTH AND RIGIDITY “ : 
Rotary, Hoe Tin Decorating, and Ebco. 






Leading lithographers, and metal deco- 
rating establishments have made our 
cleaners standard equipment in their 
pressrooms. 


REMOVABLE DRIP PAN 


We are ready and willing to back up our claims with a 30 Day Trial of our 
cleaners. Write and let us know the size and make of your press. 


THE INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 HAMILTON AVENUE CLEVELAND 14, OHIO 
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and S. Wayne Taylor; cocktails — 
William Newgent; and transportation 
—Frank Pryor. 

One of the entertaining features of 
the banquet was the demonstration 
of a “Revolutionery new develop- 
ment in lithographic presses” which 
was designed to print on anything 
using any kind of plate. To operate, 
the lithographer pours in water, ink, 
paper, plates, copy and negatives, 
pushes a button and stands back. The 
Dallas Club inventors of the machine 
were John Ogilvie, Edward Deever, 
J. V. Burnham and Jack Gilbert. 

The 7th clinic is scheduled for 
Dallas next year.* 





FORBES 
(Continued from Page 47) 





of an aerial view on one side and a 
color topographical map on the other. 
So good was the register, that the 
images synchronized when the sheet 
was held up to the light. In addition, 
Forbes produced restricted and secret 
material for the Army, Navy, and 
other branches of the Government. 


Modernized After War 

The shop was modernized after 
the war. Of the more than 100 presses 
of various sizes in the plant today, 
most of them are only about five 
years old. The firm has its own 
machine shop and shops for car- 
pentry, electrical work, plumbing, 
laundry, etc. 

In addition to its lithography, 
Forbes has a large transparent cellu- 
lose (rotogravure) department and a 
letterpress department. Forbes makes 
its own litho plates, gravure cylinders, 
own glue glycerine rollers for ink 
distribution on type presses, and 
services its molleton rollers. The 
firm has a railroad siding and a 
fleet of trucks for shipping, and also 
utilizes ships and airplanes, when they 
are needed for far-flung jobs.* 





PROFITS 
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chart. It refers to the 236 reporting 
companies. The five firms which felt 
that 1956 profits would be “much 


lower” than in 1955, had, in 1955, 
an average net profit before taxes of 
9.2 percent. Thirty-nine, who guessed 
profits would be “slightly lower” av- 
eraged pre-tax profits of 8.2 percent. 
Seventy-six, who said profits in 1956 
would be the same as in 1955, aver- 
aged pre-tax profits in that year of 
7.8 percent. The 84 companies, who 
expected “slightly higher” profits in 
1956, averaged pre-tax profits of 5.2 
percent and the remaining 32 firms 
which expected “much higher” profits 
this year had, in 1955, an average net 
profit before taxes of 3.0 percent. 


Whatever the significance of this 
line on the chart may be, it does not 
disclose some psychological quirk 
peculiar to lithographers alone. In 
the March issue of Fortune in the 
monthly report on the business out- 
look entitled, “Business Roundup,” 
the results of Fortune’s latest survey 
of 400 executives in 25 cities was un- 
der discussion and | found there this 
interesting statement: “But the execu- 
tives who are least happy about the 
present are on the whole, the most op- 
timistic for the future.” 


I would like to close this report 
with a definition and a quotation. 


A few weeks ago, in New York, I 
had the pleasure of lunching with 
Mr. John D. Corrigan, management 
consultant. He was asking some very 
pointed questions about the litho- 
graphic industry and about lithog- 
raphers generally. Among other 
things, he wanted to know about our 
profit showing in recent years. I 
gave him a run-down on the facts for 
a five-year period with average profits 
after taxes of between 2 and 3.5 per- 
cent. Mr. Corrigan remarked, “You 
know, nobody wants to be average.” 
And then he asked if I knew the defi- 
nition of “average.” I replied that | 
knew a definition but that I was quite 
sure that the definition I had in mind 
wasn’t the one he was after. His 
definition was this: “The average is 
the best of the worst and the worst of 
the best.”” When you think of it that 
way, average performance isn’t par- 
ticularly meritorious, is it? 


This quotation is from a recent is- 
sue of the house organ of one of the 


printing press manufacturers ad- 


MODERN LITHOGRAPHY, June, 1956 


dressed to its field sales and service 
personnel. I quote: “The newer 
presses should make bigger profits for 
their owners through higher produc- 
tion — and those operating obsolete 
presses, because of low production, 
are actually paying for new presses 
through loss of profit and not having 
the privilege of owning them. In 
other words, being busy isn’t the 
whole answer—a busy plant may 
show little profit at the end of the 
year. ‘Busy bees make lots of honey, 
but busy plants don’t always make 
lots of money’ — unless they’re prop- 
erly equipped.” 

I should like to paraphrase the last 
two sentences: “Being busy is only 
part of the answer—a busy plant 
may show little profit at the end of 
the year. “Busy bees make lots of 
honey, but busy plants don’t neces- 
sarily make lots of money’ — unless 
they’re expertly managed.” * 





PHOTO CLINIC 
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disturbing frequency. Hence the need 
for accurate measurements upon 
which to base computations for effec- 
tive isolation. Furthermore, it very 
often happens that, because of a com- 
bination of unusual conditions, it 
becomes impossible to eliminate or 
minimize the vibration, except by 
moving the camera to a less disturbed 
location, or by relocating the disturb- 
ing source. When two or more sources 
contribute to the condition a rather 
complex problem results. As you can 
see, vibration isolation involves not 
only the machine affected, but also all 
of the sources contributing to the dis- 
turbing shock. Only. by a proper an- 
alysis can these factors be determined. 

Before such an effort is made, how- 
ever, it is wise to check the camera 
thoroughly. The camera suspension 
system — springs, shock mounts, etc., 
should be examined to check for 
proper adjustment and function. 
Broken springs and deformed shock 
mounts will throw the camera out 
of balance. The copyboard, lensboard, 
screen holder and film holder should 
be inspected and any excess play 
eliminated. In one very rare case it 
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Everywhere... ALL OLDER MODEL 
FOLDERS being traded for the 1956 


“Gold-Mines” with most important improve- 
ments in Folder history ... increasing pro- 
duction 10% to 20%. 


We will buy your old Models . . . you install the New 
1956 MORE-PROFITABLE . . . on 30 months’ pay-for-itself terms 
- no cash outlay . . . no finance charge. 


James Gray, Inc., New York City, wrote . . . 4-16-56: 


“Dear Russ:”’ 


It is just a little over three months since we replaced all of 
our folding machines with new BAUMFOLDERS. As you know we 
bought two 25 x 38, two 17 x 22% and one 17 x 22. 

We're glad we bought the five machines from you and we're 
convinced they will have more than paid for themselves by the 
end of this year. 

All | hear from the boys who are running them is a confirma- 
tion of how good they are and what wonderful production per- 
formances we are getting. They tell me: ‘The Continuous Feed, 
the Suction Feed and the Friction Feed are equally good and 
we're mighty lucky to have nothing but new BAUMS in our 
department.’ 

| thought you might like this information Russ, and want you 
to know that we’re glad you sold us on the idea of buying five 
new BAUMFOLDERS! 

As I’ve said, they are doing a wonderful job for us. 


Very truly yours, 
Ed Mayer, President 


Telephone Collect (LOmbard 3-8164) . .. or drop a card for 
our proposal. 


RUSSELL E. BAUM, INC. 


615 Chestnut St. Phila. 6, Penna. 
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was found that one of the lens ele- 
ments was loose and under certain 
conditions would vibrate. Obviously, 
this caused a minute displacement of 
the optical axis during exposure, de- 
_ spite the fact that all other camera 
parts were stationary or vibrating at 
the same rate. It was only by elim- 
inating all other camera parts through 
precise testing that the lens became 
suspect and was removed for inspec- 
tion. 

If the simple measures that you 
can take do not reveal and eliminate 
your trouble, do not hesitate to call 
in. an expert. It will save you money 
in the long run.* 





CREATIVE SELLING 
(Continued from Page 53) 





car. Producing the ektachrome for 
the job was the result of coordination 
of our art department, U. S. Rubber, 
and photographer George Greb.” 

The display started appearing in 
dealer’s stores last month, and at 
press time, when ML checked back 
with Mr. Sanborn, it was learned that 
the display is getting enthusiastic 
reception from dealers in all parts 
of the country. As for Mr. Sanborn, 
he is modest about the sale he landed, 
deferring credit to his company: “We 
feel that this is a typical example of 
a professional point-of-purchase or- 
ganization taking charge and supply- 
ing the client with the right idea at 
the right time.”* 





EXPANDING 


(Continued from Page 39) 





ments determine the size and type of 
press used on a job. 

It can be seen that jobs were for 
one, or at most two, colors, hence 
platemaking could be handled in the 
shop. Paper stocks for litho generally 
are less costly that coated paper for 
letterpress, so some economies can 
be made there. It will be noted that 
many thousands of dollars worth of 
lithography were bought during the 
year. That is a plus factor as far 
as you are concerned because you al- 
ready have some lithographic selling 
experience and could greatly increase 


this volume if you owned your own 
lithographic plant. How much busi- 
ness did you lose because you did not 
have lithographic equipment? You 
should set up a record of the past 
and future to get the answer. 

Should you install camera, strip- 
ping and platemaking? Let’s con- 
sider this question in the light of 
(1) What it might cost you to secure 
and operate this equipment for a 
year, and (2) How your present needs 
and costs stack up against this budget 
cost. See Table 3. 


Judge Your Costs 
These costs may not fit your par- 
ticular situation. They are shown in 
proforma fashion so you can consider 
them as against the purchase from an 
outside source of your camera and 
platemaking work. You can buy a 
lot of plates for $40,000. Let’s set 
up a little schedule to show about how 
many plates of various sizes you did 
buy or might need, based on press- 
work you handled last year or by 
adding in the additional volume you 
expect to get in the future. 


No. of SimpleB&W Total 
Plates Size Plate Costs Estimated 
600 17x22 $100r$l5each $ 9,000 
600 22x30 $150r$20each 12,000 
300 22x34 $25 or $40 each 12,000 





$33,000 

Photo-composing equipment is a 
must where lithographic plants pro- 
duce small areas of an image that 
can be stepped so it is carried many 
times on the plate and the litho- 
graphed sheet. Quantities of such 
items as stationery, bank checks, 
seals, etc. make the installation and 
use of photo-composing equipment 
a must. On the other hand, there is 
little reason for installing a photo- 
composing machine if it is to be used 
only a few times a year. It is sug- 
gested that you set up a schedule of 
your work to determine how many of 
your plates should be photo-com- 
posed. Budget the cost of securing 
and operating such equipment for a 
year. Weigh this cost in the light of 
probable productivity. If you make 
many photo-composed plates during 
a year the cost should not frighten 
you. If you photo-compose few plates 


during a year, you will quickly find 
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34 YEARS OF OFFSET PLATE MAKING AND PLATE GRAINING 


\OMPLE TE OFFSET PLATE JERVICE 


SESE 


PLATE GRAINING Co. 


INCORPORATED 





549 WEST FULTON ST., CHICAGO (6) 
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Bayi | HALFTONE SCREENS 


BLACK AND WHITE AND COLOR 


muse around the worl? 


Many standard sizes and lines available 
for immediate delivery. 


Make your 24” camera do the job of a 
32” with a set of BM angle screens. 








sn 8 
stacy pean A set of 20” x 24” four angle screens will 
wiatatate omen make as large a job in a 24” camera as 
aan potatatate will a 23” circular screen in a 32” camera. 
Sesaeaas = 
sci = IL YOUL 
“ = GRAPHIC ARTS SUPPLIER 
v s 
© e"s"s" 88 8 8 2 wo wo 


HALFTONE TINTS 






ore Your Customers want 

oon STANDARDIZED BM TINTS 

ote Keep complete selection on hand at all times. 
sen Don’t waste valuable camera time making 
oe tints. 60 to 133 line in 6 tone values. 

oe 

“ Buckbee Mears Co. 
a SAINT PAUL 1, MINNESOTA 





20/20 OVERPRINT VARNISH 
Homogenized, non-yellowing and 
crystal-clear. Fully scratch-resistant. 
Letterpress and litho. 


GLAZCOTE INK CONDITIONER* 
Makes all inks tougher, glossier and 
highly resistant to scratches. Letter- 


Laine GF 


——— a 


AVSIRIULNNE 


‘ press and litho. 
> 


Central comvounoinc co. 


1720 North Damen Avenue 
Guiterman Co., inc., New York 4 
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‘a nO 
| CS yO PERFORMANCE 
x - with 


EEZY-LITH #10 


© BRING ABOUT faster 
drying 

@ FREE FLOWING consis- 
tency in the ink for more 
even coverage on solids 


@ OVERCOME Tackiness in 
inks or blankets 

e ELIMINATE PICKING 
and sticking on coated 
and card stock 





| Not to be confused with wax compounds, varnishes or 
| driers. ““EEZY-LITH #10” will not change the shade of the 
| ink or harm the rollers, plate or blanket. A definite aid in 
| the running of pre-sensitized plates. 


SEND FOR FREE SAMPLE . . . DEPT. ML6 





MAKES GOOD 
} BETTER! 
y INKS 


MFRS. OF "33" AND "0-33" INK CONDITIONERS 


Chicago 47, Illinois 
* CANADA: Canadian Fine Color Co., Ltd., Toronto 


ROLL-O-GRAPHIC 


133 Prince St., New York, N. Y. 





| CORPORATION 








~ WE WILL TEACH YOU 
OTO OFFSET 


| HALFTONE PHOTOGRAPHY ¢ LINE PHOTOGRAPHY 
| OPAQUING and STRIPPING » BLACK & COLOR 
| | PLATEMAKING ¢ HARRIS 

MULTILITH 





WEBENDORFER 
DAVIDSON 


72 Warren St. 


(at Chambers) 


New York City 
WOrth 2-4330 


“or PRINTING 
OF 


Two Minutes Walk from City Hall 
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that you should buy your photo-com- 
posing requirements from an outside 
source at a far lower cost. 


Graining Machine? 

“Should I buy a graining ma- 
chine?” If I were a lithographer I 
would ask myself that question and 
buy such equipment only if it gave 
me either an economic advantage in 
producing work in my own plant or 
enabled me to sell services to other 
lithographers in the area. It is fairly 
easy for you to look at your last 
year’s operations to find out what 
your plate graining costs were for the 
previous year. You can then com- 
pare them with the cost of buying and 
operating a grainer throughout the 
year. In our illustration we show 
the cost of operating a grainer for 
one year to be $8359.25. Compare 
this figure with what you spent last 
year for plate graining and you have 
a good picture for purposes of com- 
parison. Of course there are advan- 
tages in having your own equipment 
available for the kind of quality and 
service you desire, and this should 
be weighed when you consider wheth- 
er or not you should install graining 
equipment. 

Should You Expand Lithographic- 
ally?—That was the initial question 
I posed. If I had a census of the 
number of lithographic plants in this 
area 25 years ago, I would find there 
were comparatively few and I would 
venture to say that much more litho- 
graphic equipment will be sold here 
within the next few years. There is 
ample room for expansion in this 
industry. Whether this expansion will 
be good or bad will depend in large 
measure on the common sense you 
apply in considering your expansion 
and future operations.* 





EDITORIAL 


(Continued from Page 37) 





support to a suggestion made by 
one of the leaders of the litho club 
movement, on the national level, 
that each club appoint one man to 
act as a liaison to the NALC, so 
that no club need ever be unin- 
formed about the business that 


has, and will, come before the 





organization. 

That way, ML feels, clubs will 
be in a position to send informed 
delegates to the NALC conven- 
tion, with the power to vote on 
any issue that may come up. The 
Baltimore meeting showed all too 
clearly that at present, too many 
delegates must attend the conven- 
tions merely as observers, or mes- 
sengers, who have their hands 
tied by their local clubs when it 


comes to voting on important 
questions. (There were nine ab- 
stentions because of this factor, 
for instance, on the vote to raise 
the dues. ) 

NALC has gone a long way in 
11 years and done many worth- 
while things to advance lithog- 
raphy. With the current obstacles 
safely hurdled, it is in a position 
to make unprecedented gains, and 
ML will support it all the way.* 








@ They're Cheaper 


3 
@ All Sizes Available 
F'_ 


ts COPYRITE PLASTIC 
RIGID LAYOUT SHEETS 


(Made from Vinylite) 
Sizes from 20’x50” to 


94" x 11" — 


THE ONLY RECOMMENDED SUBSTITUTE FOR GLASS — 
WHERE YOU NEED ACCURATE REGISTER 4) 


@ Safe Handling 
@ Dimensionally Stable @ Clear or Matte Surfaces @ Easier Storage 
@ Thicknesses, .005”, .010”, .015”, ete, 






) 


04” x 120" 





@ Non-Breakable 


7 


K 





Numerous stock sizes for all presses © Immediate delivery from stock 


20” x 50” 40” x 5 1 y," 
26" x 36" 42" x 51 y," 
30" x 51 Y2" 40" x 54" 
36" x 48” 42" x 54” 


37” x 51%" 48" x 512" 


New! OUR VALUTONE BLUEPRINT SOLUTION 
IS NOW AVAILABLE 


5142" x 60” 512" x 120” 
51%" x 70” 54" x 72” 
5142" x 72” 54" x 77" 
512" x 74" 54” x 120” 
51 y" x yy 





Pre-sensitized plates in stock 
CIRCULAR AND PRICES UPON REQUEST 


Static Eliminator Solution & Cleaner Valutone Blue Print Powder 

Plate Graining Supplies © Zinc & Aluminum Plates Grained & Ungrained 
Litho Stripping Glass ® Ground Glass for Cameras & Layout Tables 
Platemaking Chemicals ® Blaclac & Redlac Emulsions for Glass & Plastics 





SAVE UP 


Al! sizes .. 





SENSATIONAL NEW LOW PRICE 
TO = | ON ALUMINUM LITHOPLATE | <@= TO 
. up to 58x77 


SAVE UP 


50% 















261 GRAND CONCOURSE 


Telephone: MOtt Haven 5-2050 
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MANUFACTURERS OF PLASTICS, GLASS AND LIGHT ROOM EMULSIONS. 
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NEW YORK 51, N. Y. 
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NEST QUALITY COLOR PLATES — 


MAKERS OF THE 


FOR. 


 OFESEeT 





INCREASE PROFITS BY 


Static is a time-waster that eats up profits. You can 


KEEPING 
STATIC 
DOWN 


stop this leak and increase the efficiency of your plant, 


A HERBERT PRODUCTS /NC. | 


quickly, permanently and at low cost! 


All you need are Herbert Oxy Cold Bars installed on 
your machines. They provide safe, constant relief from 
the slow-downs and production delays caused by Static. 


Thousands of satisfied users attest to the efficiency of 
OXY COLD BARS. You will too! Just send us your 
machine specifications. We'll send you a complete 

diagnosis and proposal, without obligation. 


ITHOGRAPHY. 











DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER CO. 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 





THE 


DILEVENS ON 
PHOTO COLOR SEPARATION CO. 


400. PIKE STREET 


CAN CINN AT! 2 O-H140 


The Litho Industry 
Prefers 


one 


LITHOGRAPHERS PLATES 


World Famous for 
Superior Quality 





A product of 82 years of experience 


ILLINOIS ZINC COMPANY 


Chicago 32 New York 20 
2959 West 47th Street @ 630 Fifth Avenue 
LAfayette 3-1600 Circle 7-0874 




















USED MACHINERY WANTED 


LETTER PRESS (Postwar model) 
Miller 2 color 21” x 28” 


OFFSET PRESSES (Postwar models) 
Harris 22 x 34 2 color model L.T.B. 
Mann 22 x 34 single color 





As is, where is, your plant: 
Will pay good prices. 


PRINTING MATERIAL LTD. 


102 Vitré Street East Montreal, Canada 
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Local 





Buyer's unide 





Look for the leading local 
suppliers in your area here. 


Advertising rates in the Local Buy- 
er’s Guide are: $7.50 per column inch, 
maximum 3 inches. Please mail copy 
and check or money order to Modern 
Lithography, P. O. Box 31, Caldwell, 


HOFMANN & LEAVY, INC. 


“The House You’ve Been Looking For” 


CORDS ° TASSELS 
POMPONS 


Manufacturers 


826 Bway, N. Y. 3, N. Y. GR 7-7666 














PHILADELPHIA 








New Jersey. 











| CINCINNATI 











Carried in stock all sizes from 3% to 18 
inches—single and double wing. Will 
quote on any special designs. 


THE DELMAR PAPER BOX CO. 
419 W. Fifth St. Cincinnati 2, Ohio 








DISTRIBUTORS FOR — 
ST. LAWRENCE LITHO 
COATED PAPERS 
AND 
ST. LAWRENCE OFFSET 
(CARRIED IN STOCK) 


Cross Siclare & Sons, Inc. 
207 THOMPSON ST., N.Y.C. 
AL 4-9760 














| NEW YORK 








CAPROCK CONTACT SCREENS 
Gray For LITHOGRAPHY 


RULINGS PER IN.: 
45, 55, 60, 65, aS. 100, 120, 133, 150, 175 


; x IN. 
8x10, 11x14, 14x17, 16x20, 19x23 and 22x23 


HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis In-plant Training 


Color Correction 
Systems 
118 East 28th St.—New York 16, N. Y. 
MUrrcy Hill 6-5566 


Trouble-Shooting 


GRAPHIC 
ARTS 


PHILLIPS & JACOBS 























Angle-ruled screens to 19x23 in. 
Write for price list and descriptive folder. 





CAPROCK DEVELOPMENTS 
165 Broadway, N. Y. 6, N. Y. REctor 2-4028 








OFFSET PRINTING TO THE TRADE 
Don’t turn away long runs of a small 
sheet or short runs of a large sheet. 

MAXIMUM SIZE 42x58 
Call GRamercy 7-6100 JOE LOCASCIO 


N. Y. LITHOGRAPHING CORPORATION 
52 East 19th Street New York 3, N. Y. 








Hector Audino B.S. 


ML on Microfilm 


All issues of MODERN LITH- 
OGRAPHY are available on Micro- 
film. 


Librarians and other interested 
subscribers can contact University 
Microfilms, 13 North First Street, 
Ann Arbor, Mich., for price in- 
formation and copies. 





Consultant 





Specialist on Sheet Roller Coating 
Process — Equipment — Materials 


Treatment — Safety — Costs 


132 W. 32nd St., N. Y. 1 PE 6-5330 











Own a LUXOMETER 


Find out from your dealer about the Lease 


Purchase plan to own a LUXOMETER. 


Free trial offer on your equipment — no 
obligation to purchase — no capital 
investment. 








READING ML 
ON BORROWED TIME? 


If. you are reading Modern 
Lithography on borrowed time, 
as it is routed around the shop, 
why not make sure you get it 
first and get to keep it for later 


use at home in your spare time. 


You can, simply by subscrib- 
ing for one year at $3. And you 
can save a dollar by sending $5 
for two years. That way, you 
can take your time reading all 
the articles and late news every 


month. 
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_ For the 
finest offset 
reproduction 
from any art... 


@ 817 WEST WASHINGTON BOULEVARD 








prac 





- CoLor 


OFFSET : 
POSITIVES a 


’ CHICAGO 7, ILLINOIS, MONROE 6-7080 . 





% Free Van Gogh print, suitable for framing. Send your name on your company jettietiead. 











Sc 


DEEP ETCH 
CHEMICALS 


Proved dependable and 
economical in leading 
litho plants for more than 
a decade. You, too, will 
find it profitable to stand- 
ardize on Schultz Chemi- 
cals for all your deep etch 
requirements. 


SCHULTZ 
DEEP ETCH 
=m CHEMICALS 


1240 W. Morse Ave., Chicago 26, lil. 
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HELD-UP by MASKING? 9. 3 4 


Use GRUMBACHER| on 
PATENT RED MASKING INK ; SS ay 


FOR ACETATE, VINYLS & ALL OVERLAYS } 












Permits the artist to “see through” for 

} £ accuracy of masking or color separation. 
Photographs black for line cut reproduc- 
t tion. Works with pen, brush, ruling pen 
and air brush. Easily removed with 
water from the overlay without 
leaving color stains. 












SEND FOR FREE SAMPLE Mi 6 GRUMBACHER 














neater PRE perc iiceet pre 


. d 477 W. 33rd St., New York 1,N.Y. 
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CRISP-VELVET- GRAIN 





35 years’ experience graining plates that 


please both platemaker and pressman 


All sizes ZINC and 
ALUMINUM PLATES 


Ungrained — Grained — Regrained 


WILLY’S 


Plate Graining Corp. 


34-12 10th Street 
Long Island City 6, N. Y. 
Phone RA 8-1526 





Member, Lithographic Plate Grainers Association, Inc. 











You need the best! 


The best plates produce the best printing. Expert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alumi- 
num plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 








MODERN LITHOGRAPHY, June, 1956 

















Clasvitied 


ADVERTISING 


All classified advertisements are charged 
for at the rate of ten cents per word, $2.00 
minimum, except those of individuals 
seeking employment, where the rate is 
five cents per word, $1.00 minimum. One 
column ads in a ruled box, $10.00 per col- 
umn inch. Check or money order must 
accompany order for classified advertise- 
ments. Address replies to Classified Ad- 
vertisements with Box Number, care of 
Modern Lithography, Box 31, Caldwell, 
Nid. 





Help Wanted: 





LITHO ARTIST AND DOT ETCHER— 
Thoroughly experienced in process color 
work. Permanent position in a modern 
plant in Ohio. Good hourly rate. State ex- 
perience, age and other details in letter. 
Address Box 96, c/o Modern Lithography. 


SALESMAN: Opportunity for the right 
man in newly organized litho plate-making 
plant to specialize in quality color repro- 
ductions. Ideally located in southeastern 
Wisconsin. You name your terms. All 
replies held in strictest confidence. Address 
Box 97, c/o Modern asennaianceds 








WANTED: A __ progressive saitiaaiiaiaie 
who is looking for a technical specialist 
to assume responsibility for plant improve- 
ment in methods, standards and control, 
with emphasis on color. Box 101, c/o 
Modern Lithography. 





JOBS OPEN in Miami, Florida, for a 
stripper, stripper-platemaker, single color 















new Qwuinule- 


OVERNIGHT 
‘slot gel ie «- V- c / 


INK-0-SAVER 


stops ink skinning 
in @ seconds 
INK-O-SAVER saves you valuable 
press time. With INK-O-SAVER you 
do not remove the ink from the foun- 
tain at night. Simply spray the surface of the 
ink with INK-O-SAVER. You can then leave the 
press over-night (or up to 72 hours) with no ink 
skinning in the fountain (or cans). INK-O-SAVER 
lets you START UP again FAST without costly 
preparation—cuts ink waste, too! INK-O- 
SAVER won't affect the ink or drying and is 
non-flammable and non-toxic. DISTRIBUTED BY 
LEWIS ROBERTS, INC. and SUN SUPPLY CO. 








— for FREE LITERATURE wrife: 


MODERN LITHOGRAPHY, June, 1956 


pressman, 2-color pressman and _ feeder 
operator. Largest plant in Florida. Union 
contract. Permanent position. Top notch 
journeymen only. Address Box 95, c/o 
Modern Lithography. 


HELP WANTED: Pressman for Harris 35 
x 45 Two-Color Press and pressman for 
22 x 34 Single Color Harris. Second shift. 
Must be experienced in color work. Ad- 
dress Box 94, c/o Modern Lithography. 





ADVERTISING MANAGER — Prominent 
supplier of lithographic machinery and 
equipment is looking for a capable adver- 
tising manager, one qualified to handle all 
details of copy preparation, advertising lay- 
out, media selection and scheduling of 
advertising. Address Box 110, c/o Modern 
Lithography. 


Situations Wanted: 





LITHO SUPT. FOREMAN with an out- 
standing background of 25 years. Employed 
as night Supt. in large Midwestern plant— 
operating a battery of large multi-cotor and 
2 color litho presses. Excellent background 
on presses, color o.k.’s and lineup, also 
knowledge of plates. Will relocate. Address 
Box 98, c/o Modern Lithography. 

SUPERINTENDENT of Plate Dept. 36 
years’ experience, 20 years as superintend- 
ent specializing in 4 color process work. 
Can handle art, stripping, Plate making 
and Photo composing, to okaying colors on 





presses. Address Box 99, c/o Modern 
Litegraphy. 
PRINTING— Sioa ‘2 pclabiamies and 


production, seeks connection with large 
combination plant. Thorough knowledge ail 


MEN WANTED — POSITIONS OPEN 


retain Manager—O ffset- 

Letterpress ILLINOIS $7,500 
Production Schedular—Offset- 

Lette OHIO $6,500 
Produetion re 

orm MIDWEST $6,500-$7,500 
Superintendent—Letterpress 


Pressroom (books) EAST $10,000 
Offset Cameraman—for research 
and development work. Camera 
separations, color work, trans- 
parencies, masking, retouching 
& etching $7,000-$9,000 
Foreman—Bookbindery— 
dition MIDWEST $8,000 
lesman—Equipment and 
Supplies MIDWEST $6,000 
$6,000 


Salesman—Equipment 
Demonstrator 
WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, mono- 
type, folder opereice. binderymen, etc. Off- 
set pressmren in high demand. 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mar. 
Dept. M-6, 307 E. 4th Street 
Cincinnati 2, Ohio 
List Your Confidential Application With Us 








phases. Age 33, presently earning $1090. 
Address Box 100, c/o Modern Lithography. 


TECHNICAL . SPECIALIST: With out- 
standing record of achievement as techni- 
cal advisor. A unique background of prac- 
tical experience in lithographic production, 
trouble-shooting and trade training. Inter- 
ested in responsible position with progres- 
sive plant involving technical supervision 
and in-plant training. Would also consider 
commensurate position with supplier or 
equipment manufacturer. Address Box 102, 
c/o Modern Lithography. 


DOT ETCHER—Wishes permanent posi- 
tion in union or non-union shop. Address 


Box 109, c/o Modern Lithography. 
For Sale: 


SCREENS, magenta, EASTMAN 133 line 
16” x 16”, set of 4 angled for COLOR 
45-75-90-105 degree. BRAND NEW Limited 
supply. Per set of Four—$250. SCREENS, 
glass, LEVY, 150 line 20” x 24” NEW 
50% off . . . $462.50 Bert Benson, Box 
2031, El Monte, Calif. 


FOR SALE: Used Hoe 30” x 42” single 
color sheet fed offset press complete with 
Dexter Feeder. Excellent condition. Can be 
seen at New York Trade School. Reason- 
able. Address Box 103, c/o Modern Lith- 
ography. 


OFFSET CAMERA 31” 
Goerz Artar lens, arc lamps mounted on 
camera vacuum back, perfect condition. 


Address Box 104, c/o Modern Lithography. 














Robertson 24” 





1 DUFA V MODEL S$ & S OFFSET 
PROVING PRESS size 29% x 41% auto- 
matic inking and dampening. This is in 
excellent condition, practically new. Ad- 
dress Box 107, c/o Modern Lithography. 


CAMERA WANTED 
DARK ROOM — 24” 
VACUUM BACK PREFERRED 
CASH!! 

Address Box 93 
c/o Modern Lithography 











Want a good man? ... or a 
good job? 


Have you something to sell? 


Looking for something to 
buy? 


Run a classified.ad...in the pages 
of MoperN LITHOGRAPHY. 


EVA 


the RELIABLE Supplier 
to the Lithographer 
for SERVICE call BRyant 9-8480 


EASTERN GRAPHIC ARTS SUPPLY CO. 
254 W. 31st STREET o N. Y. C. 
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Call UNIFORM 


for superior 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 


ZINC PLATES — ALUMINUM PLATES 
Ungrained — Grained — Regraining 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 6-5512 


"“OK"ie Developing Ink 
"“OK"ie Negative Opaque 
Cameras, Lenses, Screens, 
Arc Lamps, Printing Frames, 
Whirlers and Sundries 








Write today for prices and full information 


E. T. SULLEBARGER CO. 


114 LIBERTY ST., NEW YORK (6) 
Phone: BEekman 3-9234 




















WD.WILsON 
Fine 


LETTERPRESS LITHOGRAPHY 





Est. 1865 


5-38 46th AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 











FOR 
FINEST 
LITHOGRAPHY 


Lithograin assures you | 


careful and competent handling of all your © 
graining and regraining requirements. It also 
features “Cronak” processing of zinc plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 


Efficiency Approved | 
A Film 
Scribing Tool 


—_ 
scientifically 


Mg 
designed for ca — a 
Ruling Negatives - Dla i! 
Litho Ruled Forms - QUICKER - EASIER - BETTE 


* Perfect uniformity of rules —no film spoilage. 
*% 6 cutting heads in set: 4 for single rules from hairline to 1-point 
rules; 2 cutting heads for double rules. 


A postcard will bring descriptive literature 


7 
Vexiber Ceciahe 
1729 East 4th St. 5 DULUTH , MINNE 
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ead FLIP YOUR LID— 
\ 


= STATIC can be 


eliminated ! 


The SIMCO "Midget" Static Eliminator does 
the job easily, safely, inexpensively. It's guar- 
anteed! Write today for information. 








tit S| MCO company 


920 Walnut St. 
Lansdale, Pa. 








OFFSET PLATES 
Surface, Deep-Etch and Copper Plates 


STEP & REPEAT OFFSET PLATES 
UP to 35” x 45” 
MULTIPLE LINE & HALFTONE NEGATIVES 


FOR THE TRADE 


We Operate No Presses 








Graphic Arts 


Service Company 


390 Orange St., S.W. ATLANTA, GA. 
PHONE: CYpress 5934 








A-1 USED 
PRESS 
EQUIPMENT 


\\ 


Harris 50 x 69 4/C Model LSH 
Harris 41 x 54 2/C Model GT 

Harris 41 x 54 1/C Model LB 

Harris 50 x 69 2/C Model LSG 
Harris 42 x 58 2/C Model LTL 
Harris 42 x 58 2/C Model LSK 
Miehle 41 x 54 2/C Model #57 
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For Sale: 
1 F & L PROVING PRESS size 33 x 37 


in excellent condition. Address Box 108, 
c/o Modern Lithography. 





Miscellaneous: 





WANTED: Used Cleveland or Dexter 
folder 22 x 29 sheet vacuum frame and 
whirler for 65” plate, any cond. Paper 
cutter 50” or larger automatic A.C., D.C. 
Address Box 105, c/o Modern Lithography. 





Wanted to Buy: 





Miehle or Harris 4-color, 42 x 58 offset 
press. Write stating serial number and con- 
dition of press. Address Box 106, c/o 
Modern Lithography. 





SITUATION WANTED: Lithographing 
firm or supplier desiring key man as sales- 
man or supervisor with 37 years experience 
in lithography as a craftsman and supervi- 
sor. Address Box 111, c/o Modern Lithog- 
raphy. 


OPEN LETTER 
(Continued from Page 55) 








graphic arts competitions. 

At this point let us cite some 
statistics. In the 1954 Design and 
Printing Exhibit sponsored by the 
American Institute of Graphic Arts, 
letterpress edged out offset winners 
by a slight margin. In the 1956 com- 
petition just concluded, however, off- 
set accounted for 134 of the 192 win- 
ning entries (69%), and offset was 
used exclusively on 108 of these win- 
ners (56%). Only 45 winners 
(23%) were done entirely by letter- 





FOR 







SCREEN TINTS 


See dealers such as 

Roberts & Porter, Kodak Stores, Pitman, 
So. Graphic Arts Supply, Norman-Willets, 
Cal-Ink Co., and in Canada Latimer, Ltd. 


By Chrome Co., Inc., Columbus 15, Ohio 
200 E. Lynn Street, CApital 8-6325 

















FOR A REAL DEAL, CALL O'NEILL! 


OFFSET PRESSES 


FOR SALE 
17¥, x 224 ATF CHIEF, DE MODEL 
1744 x 2244 HARRIS LTG 
21x 28 HARRIS, MODEL. 128 
41x54 HARRIS 2-COLOR 
C KELLY — 5 yrs. old 





)\FRANK J. O'NEILL 


8 SPRUCE ST. KEW YORK 3¢ 
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press. Furthermore, the annual Litho- 
graphic Awards Competition spon- 
sored by the Lithographers National 
Association, has shown that the best 
efforts of lithographers on all kinds 
of jobs can be very fine indeed. Off- 
set has clearly earned its claim to 
the talking point of quality. 

In another place you say that 
“from the buyer’s point of view, 
study shows that the essence of the 
quality argument is that while good 
quality can be obtained in offset, it 
takes an exceptionally qualified print- 
er to get it, whereas good quality can 
be achieved on almost any letter- 
press equipment by almost any letter- 
press printer.” 

That doesn’t jibe with a survey 
of western advertising agency buy- 
ers just reported by Western 
Printer & Lithographer (May, page 
45). The survey, of 96 buyers in 11 
western states, shows that “on jobs 
capable of being run either by offset 
or letterpress, the best offset printers 
today can equal the quality of the best 
letterpress” printers in the opinion 
of 58 of the buyers. Fourteen said 
“no” to this question, and 24 said 
“sometimes.” (Incidentally, W. P. & 
L. admits that this phrasing “implies 
a doubt of the quality of offset,” but 
that it was drafted deliberately, in an 
effort to reveal mental attitudes.) 


The same survey shows that these 
men are buying 66 percent of their 
printing by offset, and 34 percent by 
letterpress, and that 85 of the 96 have 
increased their use of offset in the 
past four years. 

Point of the Publication 

Toward the end of your pamphlet 
you get around to what we presume 
is the whole point of the publication, 
that is, that even though the letter- 
press field has nothing to worry 
about because the claims for offset 
are largely exaggerated, still the let- 
terpress industry better start doing 
a more thorough job on research and 
should form an alliance with photo- 
engravers and electrotypers which 
will “make the platemaking branches 
of letterpress an integral part of the 
operation of the letterpress printer”. 
We saw that statement coming, for 
after all isn’t it the International As- 
sociation of Electrotypers and Stereo- 


typers, Inc. that is promulgating your 
booklet? 

We don’t know what effect your 
booklet will have on buyers of print- 
ing and we have no way of knowing 
how many buyers will be taken in 
by the assertion that “the most pro- 
gressive research-minded elements in 
the graphic arts have been dis- 
appointed in the results of offset re- 


. search. It is logical that they should 


turn to letterpress, the basic printing 
method of the past and present and 
probably of the future as well”. 

We have watched the job of the 
leading research group in lithogra- 
phy, the Lithographic Technical 
Foundation, and we have seen its 
effectiveness increased and extended. 
Its membership has grown, its ser- 
vices have grown and its reputation 
has increased in stature as it has 
proved to lithographers everywhere 
that it is showing the way to even 
better offset. The only criticism of 
offset research we have ever heard is 
that more money should be spent by 
large and small lithographers to ex- 
tend the benefits of LTF. Of course, 
we second that motion. 

Yours respectfully, 

The Editors of 

Mopern LITHOGRAPHY 
PS: We get the impression from your 
pamphlet that printers 
have nothing to worry about from 
offset competition. However, the 
tenor of your comments indicates to 
us that letterpress is certainly “run- 
ning scared”. If that isn’t the case, 
then we would say that 65,000 copies 
of a 24-page booklet (printed letter- 
press, of course) is pretty high-priced 
whistling in the dark.* 

ML suggests that interested readers 
who have not already seen “The Pres- 
ent and Future of the Printing Proc- 
esses” request a copy from the Inter- 
national Association of Electrotypers 
& Stereotypers, Inc., 701 Leader 
Building, Cleveland 14, O. 


letterpress 


Chicago Lithographer Dies 

Harold Osborne Barnes, managing 
partner of A. R. Barnes & Co., Chi- 
cago area lithographers and book 
publishers with a plant in suburban 
Skokie, Ill., died April 19 at the 
age of 6] years. 
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Now’s Oy to write for 12 issues of 





sey 
re | by getting ina group subscription 
at special reduced rates ... in groups of 


Four or more - $2 per year. 


_ Modern Lithography nom 
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Siovsears at Rochester Institute of 

Technology,.Rochester, N. Y., are 
claiming a distinction for their cam- 
pus newspaper, the RIT Reporter, 
possessed by few other college news- 
papers. The 8-page, tabloid publica- 
tion with 5 columns to a page, is 
printed by offset on the giant 8-color 
web-fed press, according to a recent 
Institute bulletin. The Reporter, with 
an average run of 17,000 copies, is 
issued every other week during the 
academic year and every second 
issue uses process color work for full 
range color reproduction of photo- 
graphs. Offset production techniques 
are detailed step by step in the bul- 
letin. 

Primarily, the newspaper is a stu- 
dent publication, according to the 
bulletin, but it is used also as an 
official publication medium for the 
Institute. Both local and national 
advertising is accepted and revenue 
from this covers small salaries of top 
editors and mechanical supervisors. 
Otherwise financial responsibility is 
assumed by the Institute which uses 
the newspaper as a continuing ex- 
perimental project carried on by the 
department of printing and graphic 
arts research. For the past five years 
the Reporter has received top (All- 
American) rating in its class in the 
annual evaluation made by the Asso- 
ciated Collegiate Press. 

if 

“Brandy” Hildebrandt of the Graphische 
Kunstanstalt Schultz Company in Hamburg, 
Germany, (whose story appeared in the 
July, 1955 ML) is a consistent reader of 
M.L. In a letter received from Brandy 
recently he said: “Every month we study 
with greatest interest the Mopern Litu- 
OGRAPHY magazine, particularly that of 
February about presensitized plates. We are 


also using them in our plant and made the 
same experience.” 
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R. R. Donnelley & Sons Co., dis- 
played in their Lakeside Press Gal- 
leries in Chicago this month -an 
exhibition of rare books and manu- 
scripts from private collections of 
the Caxton Club, an organization of 
bibliophiles. Items shown ranged 
from an original page of a Gutenberg 
Bible to issues of the original Davy 





Crockett almanac. The show, pointed 
out Harold W. Tribolet, manager of 
the famed Donnelley Extra Bindery, 
“is evidence of the fun and the lure, 
of book collecting for which there 


is no limit.” 


O. J. Schafer, who has been selling print- 
ing in Chicago for more than 50 years, 
was guest of honor at an unusual testi- 
monial dinner tendered him by employes 
of one of his customers, the A. B. Dick 
Co. Mr. Schafer was formerly president 
of a Chicago printing firm and is present- 
ly associated with Sleepeck-Helman Print- 
ing Co., printers and lithographers. In 
recognition of his services and loyalty in 
half a century of business contacts with 
the Dick concern, some 50 employes of 
that company set up the party for him at 
a suburban restaurant where he was pre- 
sented with a television set, a plaque com- 
memorating his services and a testimonial 
book, in which Albert B. Dick III, presi- 
dent of the company, wrote “Our rela- 
tionship is unique in this company and I 
suspect in all industry.” 





your field, which is, of course, 


Box 31 





Summertime Yriend or Foe? 





Wwe that depends on what you do about the problem at hand. 

In sales, the problem is, as always, to get more of them. What 
better way to keep them going and built acceptance for the months 
ahead than by a strong advertising job? After all, selling is a month- 
to-month year-around proposition and sales that might not be made 
until December can well be decided in July. So do something about 
the problem at hand—advertise consistently in the top magzzine in 
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Member, Audit Bureau of Circulations 


Caldwell, N. J. 
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The ready “life-saver” in most 


SN 


problems of fine halftone printing 


SS 


is found today—as for generations 


"h 
A ty, 


past—in the high quality, 
uniformity and economy of 


Cantine’s brush-coated Papers. 


THE MARTIN CANTINE COMPANY 


Specialists in Coated Paper since 1888 
Saugerties, N. Y. and New York City 
In San Francisco and Los Angeles— 


Wylie & Davis 
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IS WAITING FOR YOU! 


That’s right. The long-awaited 14% x 201{%4” 
HARRIS OFFSET JOB PRESS is now in 


regular production. 


All the advantages of offset print quality, 
register, flexibility, productivity, and econ- 
omy are now available in the “‘bread-and- 
butter” press size. 

Backing Model 120 as a fully qualified 
member of the Harris family are thousands 
of hours’ operation for one full year in shops 
large and small under widely varying require- 
ments. Verified field reports on presses in 
everyday use confirm that Model 120 pro- 


duces more salable, quality sheets than any 
other sheet-fed press of its size. 

Check today with your Harris-Seybold 
sales representative for just-gathered produc- 
tion data. He can give you firm delivery and 
installation dates on the press America’s 
printing industry is talking about. Harris- 
Seybold Company, 4510 East 71st Street, 
Cleveland 5, Ohio. 


HARRIS PRESSES 


Harris Presses » Seybold Cutters + Harris Litho-Chemicals 
Special Products + Cottrell Presses « Platemaking Equipment 
Macey Collators 


rey-V-1-119 
SEYBOLD 
‘COMPANY 











